UPl  Mffles  a 
new  prasident 
(See  page  13) 

Audit  Buraau 
clieulallon 
report  released 
(See  page  14) 

Covering 
sex  crimes 
(See  page  16) 

Harte-Hanks 
to  divest 
25  newspapers 
(See  page  18) 


This  yeai; 

first  place  in  the  prestigious  Manufacturers  Hanover 
ArtAVbrld  Award  went  to  architectural 
critic  Allan  Temko. 


Last  year 

it  went  to  art  critic  Kenneth  Baker. 


Before  that 

to  the  late  Thomas  Albright. 


All  writing  for  one  paper. 


>$i»i 

Great  people  make  a  great  paper. 
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A  salute  to  the  man 
our  nation's  journalists  call  president 


Robert  H.  Wills 

President,  Society  of  Professional  journalists,  Sigma  Delta  Chi 
Editor,  Milwaukee  Sentinel 


For  11  years,  Robert  H.  Wills  has  been 
editor  of  the  Milwaukee  Sentinel,  one  of 
the  fastest-growing  morning  newspapers 
in  the  country.  As  of  November  1986,  he 
becomes  president  of  the  nation's  oldest 
and  largest  journalism  organization,  the 
Society  of  Professional  Journalists,  Sigma 
Delta  Chi. 

We  at  the  Milwaukee  Sentinel  are  proud 
to  honor  Wills  as  he  begins  his  new  term 
in  office.  An  active  member  of  Sigma 
Delta  Chi  for  36  years,  he  was  president 
of  the  Milwaukee  chapter  in  1981-82  and 
chairman  of  the  National  Convention  in 
1982.  On  the  national  level,  he  served  as 
treasurer,  secretary  and  president-elect 
of  Sigma  Delta  Chi  prior  to  becoming 
president  this  year. 


His  strong  dedication  to  the  profession 
has  been  demonstrated  in  many  other 
areas  of  journalistic  service.  He  was 
instrumental  in  the  formation  of  the 
Wisconsin  Freedom  of  Information 
Council  and  served  as  its  president  for  six 
years.  He  served  on  the  Pulitzer  Prize  jury 
in  1982  and  1983.  He  is  immediate  past 
president  of  the  Wisconsin  Newspaper 
Association  and  a  past  president  of  the 
Wisconsin  Associated  Press.  His  other 
memberships  include  The  American 
Society  of  Newspaper  Editors,  The 
International  Press  Institute  and  the 
Milwaukee  Press  Club. 

With  eager  anticipation  for  a  year 
marked  with  accomplishment,  we  join 
the  nation's  journalists  in  saluting  Robert 
H.  Wills  as  new  president  of  the  Society 
of  Professional  journalists.  Sigma  Delta 
Chi. 


Milwaukee  Sentinel 
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John  McLaughlin  fuels  the  fire  while  respected 
journalists  Jack  Germond,  Morton  Kondracke, 
and  Robert  Novak  provide  informative  and 
often  explosive  opinions. 

Join  them  all  on  the  McLaughlin  Group.  It  just 
might  be  the  freshest,  boldest,  most  incisive 
political  show  on  the  air. 

Don’t  miss  it.  The  people  wharun  this  country 
never  do. 

The  McLaughlin  Group 

Made  possible  by  a  grant  from  GE. 


@  A  REGISTERED  TRADEMARK  OF  GENERAL  ELECTRIC  COMPANY 


Check  local  listings  for  station  and  time. 
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DECEMBER 

4- 6— Newhouse  School  of  Public  Communications,  Conference,  “Mightier 

Than  the  Typewriter:  Using  Computers  to  Teach  Writing  for  the  Mass 
Media.'  Funded  in  part  by  the  Gannett  Foundation,  Syracuse  Univer¬ 
sity,  Syracuse,  N.Y. 

8-10 — National  Media  Conference,  Sponsored  by  Larimi  Communications 
Associates,  Ltd.,  New  York  Hiiton,  New  York  City. 

JANUARY 

8-10— Wisconsin  Newspaper  Association,  Mid-Winter  Meeting,  Greenbay. 
12-13 — Annual  ANPA  Labor  and  Personnel  Relations  Conference,  Boca 
Raton  Hotel  and  Club,  Boca  Raton,  Fla. 

21— Third  Annual  Connecticut  Newspaper  in  Education  Conference, 
Treadway  Inn,  Cromwell,  Conn. 

22-24 — New  England  Press  Association,  Annual  Winter  Convention,  Shera- 
ton-Boston  Hotel. 

25-28— International  Newspaper  Advertising  and  Marketing  Executives, 
Mid-Winter  Meeting,  Fontainebleau  Hilton,  Miami  Beach. 

30-31 — North  Carolina  Press  Institute,  Chapel  Hill,  N.C. 

FEBRUARY 

8-12— National  Association  of  Printers  &  Lithographers,  Top  Management 
Conference,  Registry  Resort,  Naples,  Fla. 

12-15— California  Newspaper  Publishers  Association,  Hyatt  Regency  Hotel, 
Monterey,  Calif. 

12-15 — Oklahoma  Press  Association,  Mid-Winter  Convention  &  Southwest 
Graphics  Expo  '87,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

19-21 — Annual  Communications  Conference,  Developing  Leadership  and 
Power  Through  Communications,  Howard  University  School  of  Com¬ 
munications.  On  the  main  campus  of  the  University  of  Washington, 
Weishington,  D.C. 

21-23— Great  Lakes/Midstates  Newspaper  Conference,  Inc.,  Hyatt  Regency 
O'Hare,  Rosemont,  III. 

28-3/4— Inland  Daily  Press  Association,  Royal  Plaza  Hotel,  Orlando,  Fla. 

SeminarsIWorkshops/Clinics 

DECEMBER 

3—  NENA  Adult  News  Carriers  Workshop,  Regency  Hotel,  Westford, 
Mass. 

3-5— ICMA,  Supervisory  Management  Seminar,  Sacramento,  Calif. 

4 —  NENA  National  Advertising  Seminar,  Sheraton-Hartford  Hotel,  Hart¬ 
ford. 

5- 7— Oklahoma  Press  Association,  Circulation  Clinic  for  Daily  Newspa¬ 

pers,  Lincoln  Plaza  Hotel,  Oklahoma  City. 

7-12— American  Press  Institute,  Developing  Management  Skills,  Kellog 
West  Conference  Center,  Pomona,  Calif. 

7- 13— The  Poynter  Institute  for  Media  Studies,  Newspetper  Design/Graph¬ 

ics  for  Artists  &  Illustrators,  St.  Petersburg,  Fla. 

8- 10— ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Hyatt  Hotel, 

Austin,  Texas. 

10— NENA  Business  Writers  Workshop,  Sheraton-Tara  Hotel,  Braintree, 
Mass. 

14-19— American  Press  Institute,  Marketing  the  Daily  Newspaper,  Reston, 
Va. 

14-19 — American  Press  Institute,  News-Editorial  Management  for  Non- 
News  Executives,  Reston,  Va. 

JANUARY 

11- 14— SNPA  Foundation  Seminar,  The  Liability  Insurance  Crisis,  Raleigh, 

N.C. 

12- 17— American  Press  Institute,  Seminar,  Developing  Management  Skills, 

Reston,  Va. 

13- 16— The  Poynter  Institute  for  Media  .Studies,  Writing,  Thinking,  and 

Teaching  Conference,  St.  Petersburg. 

21-23— International  Newspaper  Promotion  Association  Seminar,  How  To 
Make  Great  Advertising... That  Meets  Strategic  Objectives.  Trade- 
Winds  Hotel,  St.  Petersburg. 

30-2/1 — Mid-America  Press  Institute,  The  Editorial  Page,  Clarion  Hotel, 
Downtown  St.  Louis. 
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By  Doug  Borgstedt 


About  Awards 


Daily  newspaper  employees  honored.  Winners  in  seven 
categories  of  newspaper  work  have  been  selected  in  the 
seventh  annual  contest  for  employees  of  Scripps  How¬ 
ard’s  daily  newspapers.  They  will  share  $12,000  in  cash 
awards,  to  be  matched  locally  by  the  winners’newspapers. 

Winning  first  place  awards  were  Scripps  Howard 
Reporters  of  the  Year  Mary  Pat  Flaherty  and  Andrew 
Schneider  of  the  Pittsburgh  Press;  News  Writer  of  the 
Year  Steve  Joynt  of  the  Birmingham  Post-Herald;  Writer 
of  the  Year  Celeste  Williams  of  the  Commercial  Appeal  in 
Memphis,  Tenn.;  Headline  Writer  of  the  Year  David 
Waters,  also  of  the  Commercial  Appeal;  Photographer  of 
the  Year  Dale  Dunaway  of  the  Stuart  (Fla.)  News;  Artist 
of  the  Year  Rick  Alley  of  the  Commercial  Appeal;  and 
Designer  of  the  Year  Larry  Nighswander  of  the  Cincinnati 
Post. 

IDPA  photo  winners.  Ron  Johnson,  staff  photographer 
of  the  LaCrosse  (Wis.)  Tribune,  was  announced  the  first 
place  and  sweepstakes  winner  in  the  photography  categ¬ 
ory  of  the  Inland  Daily  Press  Association’s  News  Photo¬ 
graphy  Contest.  The  Quincy  (Mass.)  Patriot  Ledger  was 
the  first  place  and  sweepstakes  winner  in  the  picture  use 
category. 

Other  first  place  winners  in  the  photography  category 
and  their  sub-categories  were:  news,  Rosemary  Cundari  of 
the  Patriot  Ledger;  sports,  Anthony  Reed  of  the  Wichita 
(Kan.)  Eagle-Beacon;  feature,  Ron  Johnson  of  the  LaC¬ 
rosse  Tribune;  portrait,  Richard  Chapman  of  the  Arlington 
Heights  (Ill.)  Daily  Herald;  pictorial,  Cindy  DeSau  of  the 
Wichita  Ea^e-Beacon;  illustrative,  Ken  Mantyla  of  the 
Wichita  Ea^e-Beacon;  and  picture  story,  Richard  Chap¬ 
man  of  the  Arlington  Heights  Daily  Herald. 

In  the  picture  use  category,  first  place  winners  were:  for 
single  page  use  of  feature  pictures,  the  Quincy  Patriot 
Ledger;  for  single  page  use  of  lifestyle  pictures,  the  Arling¬ 
ton  Heights  Daily  Herald;  and  for  use  of  pictures  on  multi¬ 
ple  pages,  the  Quincy  Patriot  Ledger. 

Distinguished  Service  Award.  Milton  B.  Chilcott,  pub¬ 
lisher  of  the  Sheridan  (Wyo.)  Press,  was  awarded  the 
Inland  Daily  Press  Association’s  Ralph  D.  Casey  Minne¬ 
sota  Award  for  Distinguished  Service  in  Journalism. 
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Nonstop™  Publishing 
from  Sll  and  Tandem 

“At  Washington  State  Univer¬ 
sity,  we  have  a  twenty-terminal 
System/25.  It’s  a  small  system 
by  comparison,  but  you  wouldn’t 
know  it  by  the  way  System 
Integrators  treats  us. 

“When  we  call,  they’re  in 
Pullman  as  fast  as  physically 


possible.  And  the  service  tech¬ 
nicians  won’t  leave  until  we’re 
completely  satisfied. 

“When  SII  bid  on  the  system, 
we  gave  them  our  custom  specifi¬ 
cations.  They  turned  around  and 
delivered  the  best  system  and  ser¬ 
vice  contract  over  a  five  year 
period.  They 
exceeded  all 
of  our  stan¬ 
dards,  which 


were  very  high.  And  since  we’ve 
been  on-line,  the  performance 
has  been  fantastic.” 

To  find  out  for  yourself,  give 
System  Integrators  a  call  at 
916-929-9481.  They’ll  show  you 
how  great  service  can  make  a 
great  system  even  better. 


^  System  Integrators,  Inc. 
and  .^^TANDEMCOMPUTERS 


15th  ANNUAL 
JOURNALISM 
AWARDS 
DIRECTORY 

A  special  pullout  supplement  list¬ 
ing  awards,  prizes  and  fellowships 
offered  to  editors,  reporters,  pho¬ 
tographers,  columnists,  cartoon¬ 
ists  and  students  with  all  the  need¬ 
ed  entry  Information. 


Awards  Directory  advertising  is  read  by  thousands 
of  people  at  daily  and  weekly  newspapers,  wire  ser¬ 
vices,  syndicates  and  news  magazines — and  bene¬ 
fits  by  bonus  circulation  because  the  supplement  has 
year-round  sales  as  a  separate  publication. 

Tell  this  focused  and  motivated  audience  the  infor¬ 
mation  they  need  to  submit  nominations  for  your 
awards.  You’ll  attract  more  and  better  entries,  as  well 
as  saving  on  postage  and  list  maintenance  costs. 

NEWSPAPERS — highlight  and  spotlight  the  ac¬ 
complishments  of  your  staff  with  their  peers.  Your 
ad  in  this  Awards  Directory  provides  a  unique  op¬ 
portunity  to  position  and  strengthen  your  image  with 
fellow  communicators.  It  is  a  fact  that  a  strong  im¬ 
age  in  all  areas  of  your  operation  is  beneficial  to  all 
areas  of  your  operation! 

Deadlines: 

Space:  December  9 
Copy:  December  15 

Issue  Date:  December  27 
Call  your  E&P  representative 
or  Donald  L.  Parvin,  Ad  Manager. 

Editor  &  Publisher 

11  West  19th  Street 
New  York,  N.Y.  10011 
212  675-4380 


Editorial  workshop 


By  Roy  H.  Copperud 

Looking  Backward  No.  633 

“Recent  letters  from  a  few  former  classmates  of  the 
early  50s  seem  to  hearken  back  to  the  attitudes  of  some 
Reconstruction-era  white  Southerners.” 

Hearken  is  dead  wrong  in  this  context;  it  (like  its  var¬ 
iant,  harken)  means  listen:  “hearken  to  good  advice.” 
What  the  writer  was  aiming  at  and  missed  was  hark  back, 
meaning  to  revert  to  something  earlier.  Thus  we  speak  of 
harking  back  to  the  Roaring  Twenties  or  to  World  War  II. 
Hark  back  was  originally  a  hunting  call  arising  from  the 
use  of  harkl  as  an  instruction  to  retrace  one’s  course.  Hark 
by  itself,  also  meaning  listen,  has  grown  quaint:  “Hark, 
Hark,  the  Lark.” 

While  we  are  looking  backward,  consider  “  .  .  .  with  all 
the  implications,  nuances,  rights  and  privileges  that  such 
rank  and  office  doth  bestow.”  If  you  must  get  cute  by 
using  archaic  forms  like  doth,  you  had  better  get  them  right 
or  you  will  sound  foolish.  Doth  is  the  third-person  singular 
form;  the  plural,  which  is  required  in  the  example  by  the 
double  subject  (rank  and  office)  even  in  archaic  use  was 
does,  as  at  present. 

The  usual  error  is  to  use  -eth  forms  with  the  first  person 
(person  speaking):  “I  cometh,”  which  only  displays  ignor¬ 
ance.  Examples  of  correct  use  with  the  third-person  sing¬ 
ular  (he,  she,  it):  “he  thinketh,”  “she  smileth,”  “The 
Iceman  Cometh,”  “from  whence  cometh  my  help.”  The 
second-person  singular  ending  is  -est,  and  calls  for  thou  as 
subject:  “Thou  doest.”  Readers  of  the  Bible,  if  they  are 
attentive,  will  never  confuse  these  forms,  though  some 
might  say  there  are  better  reasons  to  read  the  Bible. 

Wayward  Words 

Died  from  (“I  nearly  died  from  embarrassment”)  was  as 
severely  criticized  a  generation  ago  as  any  lapse  I  can 
think  of.  But  we  can  no  longer  regard  died  from  (for  died 
of)  as  a  lapse,  to  judge  from  its  prevalence  in  educated 
contexts.  American  Heritage  has  even  dropped  its  usage 
note  on  this  subject,  though  in  its  illustrative  sentence  it 
circumspectly  uses  of.  Only  two  of  a  half-dozen-odd 
books  on  usage  I  surveyed  late  in  the  1970s  still  prescribed 
of.  My  own  view  in  American  Usage  and  Style  (Van 
Nostrand  Reinhold,  1980)  was  that  died  from  might  easily 
become  standard.  This  form  has  gained  so  much  ground 
now  that  the  time  has  come. 

*  *  ♦ 

Two  overly  popular  expressions  strike  me  as  stupid.  I 
don’t  know  where  they  came  from,  but  wherever  it  was,  I 
wish  they  would  go  back  there.  One  of  them  is  no  matter: 
“Their  money  was  all  gone,  but  no  matter.”  “But  it  didn’t 
matter  (or  “seem  to  matter”)  sounds  more  like  the  English 
we  learned  in  school  (well,  some  of  us,  anyway).  Then 
there’s  not  to  worry:  “His  family  disapproved,  but  not  to 
worry.”  From  Yiddish?  Surely  not  English.  It  is  notice¬ 
able  that  both  these  expressions  are  particularly  favored 
by  reviewers,  book  reviewers  especially. 

♦  ♦  ♦ 

The  fad  word  of  the  hour  is  arguably,  which  some  time 
ago  grew  tiresome  as  hell:  “arguably  the  best  qualified”; 
“arguably  least  improved.”  When  arguably  took  center 
stage,  captivating  newswriters  and  politicians,  it  displaced 
perhaps  and  possibly,  which  set  the  mildly  speculative 
tone  that  is  usually  suitable.  Arguably  is  objectionable 
because  most  of  the  time  it  suggests  contention  or  seems  to 
offer  a  challenge  where  neither  is  appropriate. 
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BETTER  ENLARGEMENTS 
^STER^MORE  EASILY  WITH 
POLYC'ONTRAST  11  FILTERS. 

,  Replace  your  old  filters  with  a  new  .set  of  Kodak 
Polycontrast  II  filters,  and  see  what  we  mean  by  hifih 
\  performance. 

These  economiciil  filters  brinit  new  speed  and 
efficiency  to  the  proce,s.sini»  of  high-quality  enlargements 
on  selective-contra.st  Kodak  Polycontrast  II  RC  paper, 
Kodak  Polyprint  RC  paper,  Kodak  Polyfiber  paper,  and 
Kodak  Ektamatic  SC  paper. 

\bu’ll  like  the  way  Polycontrast  II  filters  eliminate 
calculations,  shorten  exposure  times,  and  expand  the 
usable  density  range  of  your  black-and-white  negatives. 

All  11  numbered  filters  are  speed-matched.  The 
eight  filters  from  Grade  I)  to  VA  have  the  .same  speed, 
so  no  exposure  adju.stments  are  neces.sary.  Filters  4 
through  5  take  one  .stop  additional  exposure. 

Contrast  spacing  is  uniform,  with  each  '  ^grade  filter 
change  altering  print  contrast  evenly  throughout  the 
contrast  range. 

These  fast  4-mil  polyester  filters  have  high 
optical  quality  and  incorporate  new  dye  formulations 
with  excellent  stability. 

Discover  how  a  set  of  90  x  90  mm  or  1.50  x 
150  mm  Polycontrast  filters  ora  Polycontrast  II 
filter  kit  (shown)  can  help  you  produce  better 
enlai^ements  in  less  time. 

We^re  putting  our  commitment  - 
in  black-and-white. 


■S'  East  Iran  Kodak  Cnmpaii>’.  EfSfi 
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Political  Pundit 
THOMAS  PAINE 
Accessing  the 
Information  Age 


F progress,  intelligently  planned. 
w  That’s  how  the  dictionary  de¬ 
fines  telesis.  A  fundamental  part 
of  telesis  is  the  free  exchange  of  ideas 
and  information— something  Thomas 
Paine  proved  more  than  200  years  ago. 

Corset-maker,  exciseman,  tobac¬ 
conist,  penniless  immigrant— an 
unlikely  curriculum  vitae  for  the  man 
who  would  help  shape  the  principles 
and  philosophy  of  a  great  revolution. 
But  in  the  American  colonies,  a  man 
could  rise  as  high  as  his  ambition 
and  energy  drove  him.  And  Thomas 
Paine  had  plenty  of  both. 

“My  motive  and  object!’  he  said, 
“(is)  to  rescue  man  from  ^anny  and 
false  systems  and  false  principles  of 
government,  and  enable  him  to  be 
free!’  From  these  lofty  ideals  came  a 
humble  piece  of  journalism  called, 
simply.  Common  Sense,  which  burst 
from  the  press  on  January  9, 1776, 
swiftly  changing  the  idea  of  American 
independence  from  the  brainstonn 
of  a  handful  of  radicals  to  the  crusade 
of  a  new  nation. 

Common  Sense,  together  with 
Paine’s  later  essays— TTzc  Rights  of 
Man,The  Age  of  Reason  and  others, 
today  stand  as  a  testimony  not  only 
to  the  power  of  the  ideas  they  contain, 
but  also  to  the  power  of  the  printed 
word  itself. 

“Without  the  pen  of  Paine!’ John 
Adams  said,  “the  sword  of  Washington 
would  have  been  wielded  in  vain!’ 

Today,  in  this  age  of  information, 
a  free  press  has  a  greater  ability  than 
ever  to  educate,  to  inspire  and  to  be 
the  voice  of  common  sense.  But  keep¬ 


ing  up  with  a  vast  and  rapidly  changing 
store  of  information  also  presents 
today’s  journalists  with  greater  chal¬ 
lenges  than  ever.  This  is  particularly 
tme  for  those  who  follow  the  fast-paced 
telecommunications  industry,  where 
new  legal  and  technological  develop¬ 
ments  are  happening  almost  overnight 
So,  if  part  of  your  business  is 
covering  ours,  we’d  like  to  help.  We’re 
the  Pacific  Telesis  Group  of  companies, 
including  Pacific  Bell,  Nevada  ^11 
and  a  growing  family  of  new,  diversified 
communications  businesses. 

We’d  like  to  send  you  our  1986 
press  kit  and  add  you  to  our  mailing 
list  These  mailings  don’t  just  cover  our 
corporation  or  our  point  of  viewThey 
include  reports  from  “think  tanks”  and 
objective  observers,  and  cover  a  wide 
variety  of  timely  and  important  issues 
that  affect  our  industry. 

If  you’d  like  to  know  more,  please 
call  Ginny  Juhnke,  Director,  Financial 
Media  Relations  at  415/882-8518 
(weekdays)  or  415/346-4054  (evenings 
and  weekends)  or  Bill  Brittingham, 
Executive  Director,  Financial  Commu¬ 
nications  at  415/882-8516  (weekdays) 
or  415/474-4608  (evenings  and 
weekends).  You  can  also  write  to  them 
at  156  Second  Street,  Suite  400, 

San  Francisco,  CA  94105. 

PACIFICtIjTELESIS. 

Group 

Pacific  Bell  PacTel  InfoSystems  Nevada  Bell 
Pacific  Telesis  Intemafional  PacTel  Spectrum  Services 
PacTel  Personal  Communications  Pacific  Bell  Directory 
PacTel  Publishing  PacTel  Finance  PacTel  Properties 


CABLE 


Theres 

NO  BUSINESS 
LIKE  SHOW 
BUSINESS  TO 
SHEARSON 
LEHMAN 
BROTHERS 


Westinghouse  Electric  Corporation 


Group  W  Cable,  Inc. 


a  join!  venture  formed  by 

American  Iblevision  and  Communications 
Corporation,  l^le -Communications.  Inc.. 
Comcast  Corporation.  Daniels  &  Associates.  Inc. 
and  Century  Southwest  Cable  l^levision,  Inc. 

IVe  acted  as  financial  advisoi  to 
Westinf^house  Electric  Corpiiration  in  this  rran.sacfion 


Dow  Jones  &  Company,  Inc. 


Continental  Cablevision,  Inc. 


acted  as  tinancial  advis<>r  ft» 
lanes  l'i  Company.  Inc  and  assisted  in  the 
neaalialians  leading  to  this  transaction. 


20,000,000  Shares 


/ITi 


American  Iblevision  and 
Communications  Corporation 

Class  A  Common  Stock 


Price  $18.50  per  Share 


hils  stild  Us  .5()"n  intereM  i 


Warner  Amex  Cable  Communications  Inc. 


Warner  Communications  Inc. 


I  h.xpress  ComfMny  m  this 


For  dollars  raised,  mergers  made  and  properties  acquired 
or  divested,  no  other  investment  banking  firm  can  match  our 

record  for  1986  in  communications  and  entertainment.  American  Express  company 

That's  because  no  other  firm  can  match  Shearson  Lehman  '  ' 

Brothers'  specific  industry  experience  in  Cable,  Broadcasting,  wamerAmexcabiecommunicauonsinc. 
Newspapers  or  Entertainment. 

Working  with  our  top  people  in  Mergers  &  Acquisitions,  Warner  Communications  Inc. 

Equity  and  Debt  Financing,  our  Media  Communications  _ 

Group  brings  a  thorough  understanding  of  the  dynamics  of 
each  business  to  every  transaction. 

What's  more,  we  back  our  people  with  $2.5  billion  in 
capital  and  unmatched  distribution  strength  so  they  can  act 
decisively  under  even  the  most  volatile 

circumstance^  SHEAKSON  ^.s^o.ooo  s.„es 

inveS:“wL"rd:rndV"  LEHMAN 

more  than  just  investment  banking,  BROTHERS  ciass  a  Common  stock 

call  Fred  Seegal  or  Jill  Greenthal  at  ^ — = - 

212  298  2385  American  Express  company 

You'll  see  why  we  make  it  our  I  Price  $12.50  per  Share  | 

business  to  know  yours.  mm  _ 

The  Investment  Bankers  of  Shearson  Lehman  Brothers 


An  American  Express  company 


3,850,000  Shares 


Centuiy  Communications  Corp. 


Class  A  Common  Stock 


Price  $12.50  per  Share 


Heritage  Commiuiicatioiis,  Inc. 


Malrite  Conununications  Groiq>,  Inc. 

has  acquired 

KSRR-FM 

(Houston.  Texas) 


Rollins  Communications,  Inc. 


We  initiated  this  transaction  and  acted  as 
financial  advisor  to  Heritage  Communications,  Inc. 


$63,793,250 

American  Entertainment  Partners  L.P. 

Depositary  Units 
of  Limited  Partnership  Interests 


KLAC-AM  and  KZLA-FM 
I  Los  Angeles.  California! 
from 

Capital  Cities/ ABC,  Inc. 

We  acted  as  financial  advisor  to 
Malrite  Communications  Croup.  Inc.  and  assisted 
in  the  negotiations  leading  to  these  transactions. 


5,625,000  Shares 

Heritage  Communications,  Inc. 


Common  Stock 


Price  $24,875  per  Share 


$200,000,000 

^  Heritage  Communications,  Inc. 

$100,000,000 

ll'/2%  Notes  Due  July  15,  1997 


1,000,000  Shares 

Malrite  Communications  Group,  Inc. 


Class  A  Stock 


Price  $14.50  per  Share 


Gannett  Co.,  Inc. 


WALA-TV  KOLD-TV 

I  Mobile.  Alabama  I  i  Tucson.  Arizona  i 

KTVY,  Inc. 

(Oklahoma  Ciiy.  Oklahomai 


$74,000,000 

United  Broadcasting  Corporation 

Senior  Secured  Notes  Due  1996 
Subordinated  Secured  Notes  Due  1996 


We  arranged  the  private  placement  of  these 
securities  with  institutional  investors. 


Gannett  Co.,  Inc. 


The  Evening  News  Association 


$100,000,000 

1114%  Subordinated  Debentures 
Due  July  15,  2001 


Lorimar-ieiepictures  Corporation 


has  been  formed  by  the  merger  of 


Telepictures  Corporation 


Lorimar,  Inc. 

We  acted  as  financial  advisor  to 
Telepictures  Corporation  in  this  transactio. 


Knight-Ridder  Newspapers,  Inc. 

We  acted  as  financial  advisor  to  Gannett  Co..  Inc.  and 
assisted  in  the  negotiations  leading  to  this  transaction. 


3,325,000  Shares 


.  riiiinhnrty  Broadcasting  Corporation 

(Jr''"" 

Class  A  Common  Stock 


Price  $12.50  per  Share 


We  acted  as  financial  advisor  to  Gannett  Co..  Inc.  and 
assisted  in  the  negotiations  leading  to  this  transaction. 


The  Daily  Press,  Incorporated 

(Owner  of  the  Daily  Press.  The  Times- Herald, 
Hampton  Roads  Cablevision  Company  and 
Danville  Cablevision  Company! 


has  been  acquired  by 


Tribime  Company 


We  acted  as  financial  advisor  to 
The  Daily  Pres.s.  Incorporated  and  assisted  i 
the  negotiations  leading  to  this  transaction. 


TRI-STAR  PICTURES.  INC. 


rVi  Convertible  Subordinated 
Debentures  Due  July  15,  2006 


U.S.  $100,000,000 

'WJf 

OlAN^ 

Notes  Due  March  12,  1996 
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Editor  &  Publisher 


THE  FOURTH  ESTATE 


Robert  U.  Brown,  President  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-19S9 


Reagan’s  press  relations 

President  Reagan’s  treatment  of  the  press  may  be  part  of  a  calcu¬ 
lated  scheme  to  put  reporters  and  the  medium  each  represents, 
particularly  television,  in  the  role  of  the  bad  guys  who  ask  questions 
they  shouldn’t  ask,  badger  the  President  with  shouted  questions 
when  they  should  have  more  respect  for  the  dignity  of  his  office,  print 
and  broadcast  stories  they  shouldn’t  report  because  the  President 
says  they  shouldn’t  —  besides,  they’re  all  wrong  anyway. 

If  it  isn’t  calculated,  it  sure  looks  that  way.  The  results  are  the 
same. 

President  Reagan  has  been  in  office  (70  months)  longer  than  any  of 
his  five  predecessors  beginning  with  Kennedy.  He  has  held  fewer 
press  conferences  (38)  than  any  of  them,  with  the  exception  of  Nixon 
who  had  one  less  during  66  months  in  office.  His  number  of  confer¬ 
ences  per  month  is  .54,  according  to  USA  Today.  Nixon’s  was  .56. 

President  Reagan  was  averaging  a  press  conference  every  two 
months  until  now.  He  hasn’t  held  one  since  Aug.  12.  That  is  over 
three  months.  During  that  interval  there  has  been  the  breakup  of  the 
Iceland  summit  meeting,  the  controversial  negotiations  for  the  re¬ 
lease  of  Daniloff  from  Moscow,  the  allegations  of  a  “disinformation” 
program,  the  release  of  the  hostage,  David  Jacobsen,-from  Lebanon 
and  the  reports  of  arms  shipments  to  Iran. 

The  President  has  appeared  in  front  of  the  camera  occasionally 
during  that  time  to  make  statements  but  he  has  declined  to  partici¬ 
pate  in  any  Q  and  A  on  those  topics.  He  has  given  a  few  limited 
interviews  to  newspaper  reporters  but  has  avoided  the  broadcast 
press.  In  general,  his  on-camera  appearances  before  the  public  have 
been  limited  to  his  arrivals  and  departures  via  helicopter  from  the 
White  House  lawn  for  Camp  David,  going  and  coming  from  Califor¬ 
nia,  an  occasional  Rose  Garden  appearance.  In  each  instance,  report¬ 
ers  held  under  restraint  many  yards  away  are  permitted  (we  should 
say  “forced”)  to  shout  questions.  The  President’s  Academy  Award 
performance  every  time  has  him  responding,  if  at  all,  with  a  smile  of 
annoyance  or  a  rebuff  as  if  someone  had  asked  him  an  obscene 
question.  Observers  of  those  scenes  will  recall  that  the  act  involves 
an  “I  can’t  hear  you”  pose,  as  if  he  would  answer  the  question  if  he  had 
heard  it.  Or,  it  is  a  throwaway  line  belittling  the  questioner  for  being 
so  stupid  as  to  think  he  would  respond.  As  a  result,  viewers  cringe  at 
the  bad  taste  of  the  White  House  press  corps,  both  print  and  broad¬ 
cast,  for  daring  to  confront  the  President  in  such  a  brusque  way.  Yet, 
it  seems  to  be  planned  that  way. 

The  latest  confrontation  has  revolved  around  the  reported  arms 
shipments  to  Iran.  The  President  let  it  be  known  in  no  uncertain 
words  he  thought  reporting  such  things  was  endangering  the  chances 
of  obtaining  the  release  of  other  hostages.  He  even  got  Jacobsen 
emotionally  involved  saying  the  same  thing.  The  viewing  public  was 
left  with  a  bad  taste  in  its  mouth  because  the  press  was  put  in  the 
position  of  daring  to  challenge  the  President.  The  public  probably  will 
never  realize  fully  that  it  was  the  Arab  press  that  blew  the  whistle  on 
the  arms  shipments.  The  U.S.  press  was  only  trying  to  tell  the  U.S. 
public  what  the  rest  of  the  world  already  knew. 

But,  on  these  matters  and  at  this  time  it  appears  the  Great  Com¬ 
municator  doesn’t  want  to  communicate. 
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Letters  to  the  Editor 


Clarifies  remarks  on  journalists  as  professionals 


Before  too  many  people  leap  on  a 
quotation  attributed  to  me  {E&P,  Oct. 
25)  during  a  discussion  about  the  Con¬ 
cord  (N.H.)  Monitor's  wage-hour 
case  at  the  Inland  Daily  Press  Associ¬ 
ation’s  meeting  recently  in  Chicago,  I 
would  like  to  clarify  our  objectives  in 
the  case. 

What  I  should  have  said,  according 
to  my  notes,  is  that  we  have  three 
objectives  in  challenging  the  Wage- 
Hour  Division’s  45-year-old  interpre¬ 
tations  of  the  overtime  regulations: 

1.  We  would  like  to  remove  from 
publishers  the  serious  legal  liability 
that  occurs  if  a  reporter  or  photogra¬ 
pher,  on  his  or  her  own  initiative  and 
in  the  absence  of  any  inducement  by 
an  employer,  works  overtime  on  a 
story  and  does  not  report  it.  That  is  a 
matter  of  simple  equity. 


2.  News  doesn’t  happen  only 
between  nine  and  five  o’clock  or  in 
our  newsrooms.  The  episodic  and 
unpredictable  nature  of  news  makes  it 
difficult  to  standardize  the  work  week 
or  confine  journalists’  thoughts  to  an 
eight-hour  day.  Problems  created  by 
the  nature  of  the  business  could  be 
answered  if  compensatory  time  were 
carried  forward  outside  the  40-hour 
work  week,  say  for  up  to  three 
months.  When  the  U.S.  Supreme 
Court  found  this  year  that  state  and 
local  government  workers  were  cov¬ 
ered  by  overtime  laws.  Congress 
quickly  resolved  comp  time  issues 
facing  police  and  firefighters  in  this 
manner. 

3.  We  think  each  journalist  should 
be  permitted  to  work  at  his  or  her  own 
pace.  The  Labor  Department  thinks 


we  can  standardize  the  work  product 
and  the  time  involved.  Writers  are  not 
equally  economical  in  their  use  of 
time.  The  muse  is  often  reluctant.  We 
aren’t  making  widgets. 

We  believe  journalists  in  America 
long  ago  satisfied  the  tests  that  have 
caused  the  Department  of  Labor  to 
find  that  french  horn  players,  flower 
arrangers,  radio  announcers  and 
nurses  are  professionals  under  the 
Fair  Labor  Standards  Act  of  1938. 
The  recognition  is  overdue.  It’s  time 
bureaucracy  caught  up  with  reality. 
The  change  would  be  good  for  news¬ 
papers  and  for  journalists. 

George  Wilson 

(Wilson  is  publisher  of  the  Concord 
(N.H.)  Monitor.) 


Comments  on  journalists  as  professionals 


The  article  in  Editor  &  Publisher, 
“Journalists  as  professionals,” 
(October  25)  attends  to  a  fascinating 
problem  in  definition  without  finally 
succeeding  in  grasping  what  it  calls 
the  “real  life”  issue. 

Of  course  it  is  useful  to  explore  job 
descriptions  of  the  work  of  journalists 
from  the  point  of  view  of  the  time¬ 
keeper,  the  accountant,  the  govern¬ 
ment  bureaucrat,  the  trade  union 
boss.  Such  explorations  may  even 
stumble  across  situations  where  the 
core  of  the  definition  of  the  work  is 
just  out  of  focus. 

This  happened,  for  example  in  your 
article,  in  the  instance  of  the  journal¬ 
ist  who  worked  overtime  to  get  the 
story  written  to  the  journalist’s  satis¬ 
faction.  It  happened  also  in  the  brief 
discussion  of  the  journalist  as  artist 
where  the  focus  was  upon  his  talent. 

Now  look  at  the  issue  of  definition 
from  the  point  of  view  of  the  manag¬ 
ing  editor.  Of  course  the  editor  would 
like  the  reporter  to  be  a  writer  and  the 
reporter-writer  to  give  his  output  a 
personal  style.  But  these  characteris¬ 
tics  of  the  job  do  not  yet  present  the 
essence  of  the  matter,  which  is:  the 
journalist  who  is  a  professional  — 
and  not  simply  a  hack  or  a  skilled 
performer  who  dances  to  someone’s 
tune  —  insists  upon  imposing  his  own 
standards  upon  his  work  perfor¬ 
mance. 

The  managing  editor  recognizes 
that  such  a  person  is  a  professional. 
Among  professional  journalists,  of 
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course,  there  are  those  who  will  com¬ 
promise  a  little  more  here  or  a  little 
more  there.  No  one  is  perfect.  But  the 
editor  wants  a  seriousness  in  journal¬ 
ists’  evaluations  that  minimize  per¬ 
sonal  prejudices  and  represent  accep¬ 
tance  of  the  responsibility  to  try  to 
communicate  the  nub  of  the  facts  and 
the  meaning  of  the  story  so  these  can 
be  generally  understood. 

Such  considerations  suggest  that, 
at  last  within  the  field  of  journalism, 
there  is  virtue  in  withholding  the  title 
“journalist”  from  those  who  write 
and  speak  as  others  tell  them  to  in 
disregard  of  the  facts  or  without  even 
attempting  to  uncover  the  facts  of  the 
case. 

Today  some  of  our  nation’s  best- 
known  “journalists”  are  the  talking 


heads  who  present  the  evening  tv 
news.  Often  it  is  only  their  prejudices 
that  show  up  as  style  and  originality 
in  their  presentations;  their  poor 
judgement  appears  in  their  faith  that 
stories  written  for  them  by  others 
have  sound  factual  foundations. 

In  the  newspaper  field,  journalists 
whose  news  stories  are  printed  over 
their  bylines  do  not  so  often  suffer 
from  these  failings.  This  is  not  to  say 
that  the  standards  of  newspaper  jour¬ 
nalists  are  as  consistently  high  as 
idealists  would  like. 

The  best  journalists  are  very,  very 
good  and  regularly  provide  modes  for 
the  improvement  of  other  journalists 
and  aspirants. 


Frederick  W.  Williams 


Gabc  Mirkin's 

HTNBSCUillC 

The  Column  for  Hish-Energy  Living 

Gabe  Mirkin,  M.D. — radio  personality  and  medical  editor  of  The 
Runner  masazine — cuts  throush  the  hype  to  sive  readers  no- 
nonsense  advice  on  fitness  and  health.  Separates  the  myths  from 
the  facts.  Text  and  Q&A. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  800-972-3550  or 
212-645-3000/Bill  Hissinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  Finch  in  Los  Angeles,  213-852-1579. 
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of  positive  images.  200  year  old 
oaks  draped  in  Spanish  moss,  beau¬ 
tiful  Mobile  Bay,  the  white,  white 
beaches  of  the  Gulf  of  Mexico,  the 
complimenting  contrast  of  ever¬ 
greens  mingled  with  the  fiery  yel¬ 
lows,  reds  and  oranges  of  autumn, 
short  mild  winters,  that  in  a  wink, 
blossom  into  Mobile’s  magnificent 
springtime  of  miles  and  miles  of 
azaleas;  an  embrace  of  pink  and 
green. 


people  of  Mobile  come 
from  everywhere  and  become 
Mobilians;  genteel  people  of  vision 
who  maintain  the  life  style  of  a 
graceful  historical  past,  living 
today,  gliding  steadily  into  the 
future.  Welcome  to  Mobile! 


The  Mobile  Press  Register 

Represented  by  Newhouse  Newspapers 
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DPI  names  new  president 

Ex-Washington  Post  newsman  who  was  hired  to  give  Vazquez  advice, 
repiaces  McCrohon  as  the  troubied  wire  service’s  fifth  president  in  2  years 


By  Andrew  Radolf 

and  Janies  E.  Roper 

United  Press  International  has 
named  as  its  new  president  Milton 
Benjamin,  a  management  consultant 
who  was  retained  by  the  news  ser¬ 
vice’s  new  owner  last  spring  to  scout 
for  top  executive  talent. 

As  one  staffer  put  it,  Benjamin 
“was  hired  to  find  a  new  president. 
Now  he’s  president.’’ 

Benjamin  assumed  his  new  post  on 
November  6,  the  same  day  outgoing 
president  Maxwell  McCrohon  sub¬ 
mitted  his  resignation.  He  is  the  fifth 
president  UPI  has  had  since  Septem¬ 
ber  of  1984. 

Though  McCrohon  had  been  pro¬ 
moted  from  editor-in-chief  to  presi¬ 
dent  in  August  by  Mario  Vdzquez 
Rana,  UPI’s  9.5%  owner,  his  depar¬ 
ture  from  the  news  service  had  been 
rumored  for  months.  UPI  staffers  said 
that  during  his  presidency,  McCro¬ 
hon  “hadn’t  had  any  power  at  all’’ 


and  had  decided  to  resign  out  of 
frustration. 

McCrohon  would  not  go  into  detail 
on  his  resignation.  He  told  E&P, 
“Obviously,  there  are  differences  on 
how  UPI  should  be  run.”  He  would 
not  comment  further. 


As  one  staffer  put  it, 
Benjamin  “was  hired  to 
find  a  new  president. 
Now  he’s  president” 


In  a  press  release,  Vazquez  said 
McCrohon’s  resignation  was 
accepted  after  “Max  and  I  became 
convinced  that  new  leadership  was 
needed”  to  implement  business 
strategies  which  were  developed  for 
the  news  service  by  Benjamin. 

On  the  same  day  that  McCrohon 
resigned,  UPI’s  managing  editor  Ron 
Cohen,  a  25-year  veteran,  announced 


to  the  staff  that  Nov.  6  would  be  his 
last  day  on  the  job. 

.About  150  UPI  newsroom  staffers 
demonstrated  their  support  for  Cohen 
by  turning  out  for  a  farewell  party 
held  Nov.  7  at  a  local  bar. 

Among  those  attending  the  farewell 
party  were  UPI  White  House  corres¬ 
pondent  Helen  Thomas,  UPI  night 
editor  Jon  Frandsen  and  former  UPI 
Washington  bureau  chief  Grant  Dill- 
man.  McCrohon  also  attended  as  did 
Sylvana  Foa,  who  was  fired  as  UPI 
foreign  editor  a  few  weeks  ago. 

“It’s  a  tragedy,”  said  one  longtime 
UPI  employee  about  Cohen’s  dis¬ 
missal. 

Several  of  UPI’s  Washington- 
based  reporters  also  began  withhold¬ 
ing  their  bylines  from  stories  to  pro¬ 
test  Cohen’s  firing. 

Cohen  has  generally  been  given 
credit  for  holding  the  news  report 
together  during  the  past  few  years  of 
ownership  changes  and  turmoil  at 
(Continued  on  page  56) 
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Latest  Audit  Bureau  of  Circulations  report  shows: 

Most  top  25  newspapers  show  circulation  gains 

New  York  Times  goes  over  the  million  mark  daily 


Newspaper  circulation  has  begun 
growing  strongly  again  following  a 
year-long  period  of  indifferent 
results,  according  to  figures  in  the 
latest  Audit  Bureau  of  Circulations 
FAS-FAX. 

Nineteen  of  the  top  25  daily  news¬ 
papers  showed  circulation  gains  in  the 
six  months  ended  Sept.  30,  as  did  17 
of  the  largest  Sunday  newspapers. 
And  in  many  cases,  those  increases 
were  large  ones. 

At  the  top  of  the  daily  list,  the  Wall 
Street  Journal  edged  ever  closer  to 
the  two  million-circulation  mark  with 
a  reported  circulation  of  1,952,283,  a 
gain  of  43,370  over  the  same  period 
last  year.  A  spokesman  said  the  paper 
has  sold  over  two  million  on  indivi¬ 


dual  days  and  that  it  expects  to  end 
the  year  at  that  level. 

All  national  newspapers  showed 
daily  circulation  gains. 

Gannett’s  USA  Today  —  listed  at 
the  number  three  position  because  the 
FAS-FAX  figure  does  not  include  its 
so-called  “blue  chip”  bulk  sales  — 
gained  8,493  over  a  year  ago  to 
1,179,052.  It  said  its  bulk  circulation 
increased  to  279,997  from  the  year- 
ago  period. 

Pushed  by  increased  national  and 
Northeastern  sales,  the  New  York 
Times  increased  38,329  from  a  year 
ago  to  edge  over  the  million  mark  at 
1,001,694. 

The  Los  Angeles  Times,  ranked 
fourth  in  daily  circulation,  also 


showed  a  big  gain,  up  32,260  from  a 
year  ago,  to  1,086,383. 

Long  Island  Newsday,  in  the  midst 
of  an  aggressive  push  into  New  York 
City,  gained  strongly,  adding  47,415 
from  a  year  ago,  to  603,172. 

Another  big  gainer  was  the  Balti¬ 
more  Sun,  whose  combined  morning 
and  evening  circulation  was  up  41 ,288 
over  a  year  ago  to  397,584. 

In  several  two-newspaper  cities, 
win-win  situations  prevailed  in  daily 
circulation. 

Both  the  Detroit  News  and  the 
Detroit  Free  Press,  for  example, 
gained  circulation,  although  the 
News’  gains  allowed  it  to  pull  ahead 
of  what  was  a  fairly  narrow  lead  in  the 
last  FAS-FAX  reporting  period. 


ABC  FAS-FAX  TOTALS  for  TOP  25 


Gain/Loss 

Gain/ Loss 

Sunday 

Total  Sunday 
Circulation 

same  period 
last  year 

Daily 

Total  Daily 
Circulation 

same  pcriixi 
last  year 

1.  New  York  Daily  News 

1,597,802 

-64,224 

1 .  Wall  Street  Journal  (m) 

2.  New  York  Times 

1,584,259 

+  11,761 

(national  ed.) 

1,952.283 

+  43.370 

3.  Los  Angeles  Times 

1,348,987 

+  37,129 

2.  New  York  Daily  News  (m) 

1,270,926 

-82,2.30 

4.  Chicago  Tribune 

1,112,200 

-26,531 

3.  USA  Today  (m) 

5.  Washington  Post 

1,079,109 

+  29,100 

(national  ed.) 

1,179.052 

+  8,49.3 

6.  Philadelphia  Inquirer 

985,582 

-  8,317 

4.  Los  Angeles  Times  (m) 

1 .086,383 

+  .32,260 

7.  Detroit  News 

839,841 

+  2,020 

5.  New  York  Times  (m) 

8.  Boston  Globe 

805,099 

+  5,899 

(national  ed.) 

l,(X)  1,694 

+  .38, .329 

9.  Detroit  Free  Press 

747,268 

-  7,347 

6.  Washington  Post  (m) 

748,019 

+ 12,021 

10.  San  Francisco  Chronicle 

7.  Chicago  Tribune  (m) 

744, %9 

-  8.789 

&  Examiner 

706,577 

+  432 

8.  Detroit  News  (all  day) 

680,800 

+  35.784 

1 1 .  Newark  Star-Ledger 

678,743 

+  16,740 

9.  Detroit  Free  Press  (m) 

656,477 

+  12,011 

12.  Long  Island  Newsday 

666,951 

+  44,272 

10.  Chicago  Sun-Times  (m) 

612,686 

-  10.8.37 

13.  Chicago  Sun-Times 

625,935 

- 19,757 

1 1 .  Long  Island  Newsday  (e) 

603,172 

+  47,415 

14.  Atlanta  Journal 

12.  San  Francisco  Chronicle  (m) 

551,545 

+  5,92.3 

&  Constitution 

618,084 

+  9,387 

13.  Boston  Glohe  (m) 

516.284 

+  6,820 

15.  Minneapolis  Star  &  Tribune 

616,248 

+ 15,110 

14.  Philadelphia  Inquirer  (m) 

504.946 

-  I..367 

16.  Pittsburgh  Press 

560,714 

-18,550 

15.  Newark  Star-Ledger  (m) 

460,330 

+ 16.102 

17.  Cleveland  Plain  Dealer 

552,401 

+ 13,185 

16.  Cleveland  Plain  Dealer  (m) 

452,343 

-  .395 

18.  Dallas  Morning  News 

531,417 

+  30,698 

17.  Baltimore  Sun  (comb,  m  &  e) 

397,584 

+  41.288 

19.  Milwaukee  Journal 

517,366 

-  546 

18.  Dallas  Morning  News  (m) 

.390,987 

+  13,144 

20.  St.  Louis  Post-Dispatch 

511,669 

+  30,051 

19.  Minneapolis  Star  & 

2 1 .  Seattle  Times/Post- 

Tribune  (m) 

.378,981 

-  3,027 

Intelligencer 

493,916 

+ 15,704 

20.  Boston  Herald  (m) 

.3.59.527 

+  4.274 

22.  Baltimore  Sun 

465,339 

+  47,965 

2 1 .  Denver  RiKky  Mountain 

23.  Phoenix  Arizona  Republic 

456,121 

+  12,161 

News  (m) 

327,357 

+  9.427 

24.  Denver  Post 

425,454 

+ 1 1 ,977 

22.  Buffalo  News  (all  day) 

317.651 

+  2,414 

25.  Portland  Oregonian 

401,832 

-  18,550 

23.  Portland  Oregonian  (m) 

317.162 

+ 13,442 

24.  St.  Louis  Post-Dispatch  (m) 

25.  Orange  County  Register 

.308.279 

+  .30,752 

(all  day) 

.307.776 

+ 19,776 

NEWSPAPERS  NOT  FILING  PUBLISHER'S 
STATEMENT  BY  FAS-FAX  PRESS  TIME: 

Ranking  for  6  months  ended  March  31,  1986: 
Miami  Herald  I6lh 

Houston  Chronicle*  18th 

♦Statement  not  approved  for  release 


DAILIES  NOT  FILING  PUBLISHER’S 
STATEMENT  BY  FAS-FAX  PRESS  TIME: 
Ranking  for  6  months  ended  March  31,  1986: 
New  York  Post  6th 

Miami  Herald  15th 

Houston  Chronicle*  18th 

♦Statement  not  approved  for  release 
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In  the  latest  statements,  the  News 
was  up  35,784  to  680,800,  while  the 
Free  Press  increased  12,011  from  a 
year  ago  to  656,477. 

Similarly,  both  Boston  papers 
increased  circulation  from  a  year  ago. 
The  Boston  Globe  was  up  6,820  to 
516,284,  and  the  Boston  Herald  was 
up  4,274  to  359,527. 

And  in  Dallas,  the  Morning  News 
maintained  its  wide  lead  over  the 
Dallas  Times-Herald  by  increasing 
13,144  over  a  year  ago  to  390,987. 
However,  the  Times-Herald,  which 
was  sold  to  William  Dean  Singleton 
during  the  reporting  period  by  the 
Times-Mirror  Co.,  also  showed  a 
daily  circulation  gain,  increasing 
15,146  to  246,370. 

In  St.  Louis,  where  the  St.  Louis 
Globe-Democrat  was  folded  a  few 
weeks  after  the  ABC  reporting  period 
closed,  the  St.  Louis  Post-Dispatch 
continued  its  run-up  of  circulation, 
moving  over  the  3()0,000-circulation 
mark  by  increasing  30,752  over  a  year 
ago  to  308,279.  The  final  FAS-FAX 
for  the  Globe-Democrat  showed  it 


had  lost  37,486  from  the  same  period  a 
year  ago,  falling  to  141,108. 

However,  there  were  some  promi¬ 
nent  circulation  losers  even  in  this 
upbeat  report. 

For  example,  both  the  Chicago 
Sun-Times  and  the  Chicago  Tribune 
lost  circulation  compared  to  a  year 
ago.  The  Tribune  was  down  8,789  to 
744,969,  while  the  Sun-Times 
dropped  10,837  to  612,686. 

In  New  York,  Rupert  Murdoch’s 
New  York  Post  did  not  file  a 
publisher’s  statement  by  ABC’s  press 
time. 

However,  the  statement  filed  by 
the  New  York  Daily  News  showed  it 
continues  to  suffer  the  circulation 
losses  that  have  bedeviled  the  Tri¬ 
bune  Co.  paper  for  some  time.  Daily 
circulation  of  the  nation’s  second- 
largest  paper  was  down  82,230  over 
year-ago  levels  to  1 ,270,926. 

On  Sundays,  the  New  York  News 
remains  the  nation’s  largest,  but  its 
margin  over  the  New  York  Times, 
which  circulates  nationally  on  Sun¬ 
days,  has  become  quite  close. 


The  News  reported  losing  64,224 
over  last  year,  for  an  average  Sunday 
circulation  of  1,597,802. 

During  the  same  period,  the  New 
York  Times  gained  11,761  in  Sunday 
circulation  to  1,584,259. 

Sunday  circulations  of  the  top  25 
papers  showed  some  big  gainers,  and 
a  few  substantial  losers. 

The  Daily  News’  sister  paper,  the 
Chicago  Tribune,  dropped  26,531 
from  a  year  ago,  to  settle  the  number 
four  spot  with  1,112,200.  Sunday  cir¬ 
culation  of  the  rival  Sun-Times  also 
fell,  decreasing  19,757  to  625,935. 

In  general,  however,  Sunday  cir¬ 
culation  remained  upbeat. 

Newsday  added  44,272  copies  over 
last  year,  for  a  total  of 666,95 1  and  the 
Baltimore  Sun’s  Sunday  circulation 
was  up  more  than  10%,  gaining  47,%5 
to  465,339. 

Other  big  winners  were  the  Los 
Angeles  Times  (up  37,129  to 
1,348,987);  the  Washington  Post  (up 
29,100  to  1,079,109)  and  the  St.  Louis 
Post-Dispatch  (up  30,051  to  51 1,669). 


Union,  management  bickering  at  the  Waii  Street  Journai 
Dow  Jones  hires  consultant  firm;  union  says  it’s  an  effort  to 
convince  members  of  its  in-house  union  not  to  affiliate  with  the  GCIU 


By  Andrew  Radolf 

Dow  Jones  &  Co.,  publisher  of  the 
Wall  Street  Journal,  has  retained 
Management  Performance  Interna¬ 
tional,  a  company  which  specializes 
in  counter-union  campaigns,  as  a  con¬ 
sultant  in  its  efforts  to  convince  mem¬ 
bers  of  its  in-house  union  not  to  affili¬ 
ate  with  the  Graphics  Communica¬ 
tions  International  Union. 

The  board  of  the  Independent 
Associations  of  Publisher’s  Employ¬ 
ees  is  seeking  membership  approval 
that  the  in-house  union  affiliate  with 
the  GCIU,  an  AFL-CIO  member 
union.  The  lAPE  officers  contend  the 
affiliation  will  give  their  union  more 
bargaining  power. 

Peter  Skinner,  Dow  Jones  vice 
president  and  corporate  counsel,  said 
MPI  was  retained  to  help  manage¬ 
ment  “gather  information”  on  affil¬ 
iating  with  GCIU  and  “disseminate 
it”  to  employees. 

“We  think  it’s  a  matter  for  the 
union  (lAPE)  members  to  decide,” 
Skinner  said  when  asked  if  MPI  was 
being  retained  specifically  for  an  anti¬ 
affiliation  campaign.  “We  think  we 
have  a  history  of  harmonious  labor 
relations  and  would  not  like  to  see 


that  jeopardized.” 

Skinner  said  he  was  “not  sure” 
how  affiliation  with  the  GCIU  would 
affect  labor  relations  at  Dow  Jones. 

In  a  summary  of  its  services,  MPI, 
under  the  heading  of  “Labor  Rela¬ 
tions/Union  Prevention  Services,” 
includes  “design  and  implementation 
of  union  prevention  programs”  and 
“design  and  implementation  of 
counter-union  campaigns  in  represen¬ 


tation  and  decertification  elections.” 

MPI  in  its  literature  claims  a 
“nearly  92%  win  rate  in  representa¬ 
tion  elections”  and  states  that  its  pre¬ 
sentation  of  information  on  the 
“undesirable  aspects  of  unioniza¬ 
tion”  make  it  “almost  impossible  for 
your  employees  to  vote  for  a  union.” 

Top  Dow  Jones  officials,  including 
chairman  Warren  H.  Phillips  and 


president  Ray  Shaw,  have  also  been 
reported  to  have  become  involved  in 
the  anti-affiliation  campaign.  I  APE 
members  said  that  both  Phillips  and 
Shaw  have  begun  eating  regularly  in 
the  employee  cafeteria  in  an  effort  to 
improve  rapport  with  the  staff.  They 
said  Wall  Street  Journal  reporters 
have  also  had  flowers  and  potted 
plants  begin  to  appear  at  their  desks. 

Dow  Jones  spokesman  Jim  Fusilli 


denied  management  was  making  a 
special  effort  to  ingratiate  itself  with 
employees. 

Noting  that  Dow  Jones  recently 
relocated  to  new  headquarters  in  Bat¬ 
tery  Park  City,  Fusilli  said  Phillips 
and  Shaw  have  been  eating  in  the  new 
employee  cafeteria  “since  the  move. 
The  food’s  good  and  it’s  pretty  popu- 
(Continued  on  page  46) 


Peter  Skinner,  Dow  Jones  vice  president  and 
corporate  counsel,  said  MPI  was  retained  to  help 
management  “gather  information”  on  affiliating  with 
GCIU  and  “disseminate  it”  to  employees. 
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Man  found  guilty  of  raping  16-year-old 

!  said  he  bad  me) 

:  years  ago  throu] 

-•wi  he  ha 

Shocked 

>lice  Department.  The io«, 

had  known  Story  ^  ‘  *n>  wrk: 

-lewas  *  ‘ 

po\‘>cy 


Hepfimed  fr'ftf!  M<iy  16  /9ft5  Journal 

A  Mason  County  Superior  Court 
jury,  in  a  verdict  reached  Tuesday 
evening,  found  Kevin  1.  Sytsma.  25. 
222  Weal  T  Street,  Tumwater. 
guilty  of  rape  in  Ute  third  degree. 

Sytsma  h^  been  charged  with 
rape  in  the  second  degree  and  bur¬ 
glary  in  the  second  degree  in  an 
incident  with  Jill  Story.  17. 


He  said  he  bad  met  Story  about 
three  years  ago  through  the  karate  service  static 

DAVBGUNTBR  testified  he  is  a _ 

schrol  foreman  for  MeU  Chevrolet  yy 

but  decided  to  go  talk  to  Gunter  a 

k»  home.  She  »i<l  .he  lold  him  .*?~S  “1?“^ T  „  *<«(«.  t. 

*^e  Shelton  Police  Department.  The  /o«.. 

He  sud  he  had  known  Story  ^  ***^’ 

..  her  h(Mne.  she  had  asked  Morlan  *^'**^♦*”*1^'^  V**  'o 

Teller,. friend o( hen .nd.(rie,«l  Pje toff™* .I.K™"  ™n  '  ' 

.fS^-.h,U!kloS„«n..eH  r%OllCV  V:i 


Started  anything  his  friend  might  She  said  she  had  slept  on  a  couch  there  would  be 
teU  Sytsma’s  wife.  She  sakl  when  in  the  living  room  that  night  gained 
they  arrived  at  the  houM.  she  and  because  the  did  not  want  to  go  into 
Sytsma  went  into  the  house  where  the  bedroom.  She  ssid  the 

heU.Red,M<,8lUnp^t«5V«!  .,«f- ,h.t  he  .tao  run.  the  lurMe 

schod  and  is  a  reserve  officer  with 

d»Th^h.'JJe,^".^'thklhef^ 


after  die  told  him  he  had  a  wife  and 
that  she  wanted  him 
She  said 


_  turned  around  . 

•t  with  back  down  to  Ev) 
f  *'*ddiehadgott 

onddis 


mcNmii  wiui  |iii  owjr.  ST.  ai  no  Sytsma's,  to  talk  to  Sytsma  snH 
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^urnal 


Ticsm*  ,„a  f.m 


Jour 
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I  die  victim  expe««' 
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Story  a  public  apology  in  print .  it  Ls 
my  opinion  Miu  Story  was  r^" 
••vice,  once  by  Kevin  Sv^- 


have  our  Job  *tteinpt  to  alleviate  her  suS«'^t 
youJiUS.o.T-AHhou,hfh«en,““;:^“;;™»'<  «»•  -er  pr«^|'^ 
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as  also  just  16  yean  old  when  i,  t 
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She  ^lottld  abo  b» ' 


Covering  sex  crimes 

Shelton-Mason  (Wash.)  County  Journal’s  policy  of  publishing  rape  victims’ 
names  has  the  town  in  an  uproar;  but  the  publisher  plans  to  continue  it 


By  M.L.  Stein 

To  Henry  Gay,  publisher  of  the 
Shelton-Mason  (Wash.)  County  Jour¬ 
nal,  his  policy  of  identifying  rape  vic¬ 
tims  is  “exceedingly  simple.” 

In  an  editorial,  he  wrote;  “The 
Journal  reports  all  major  trials  in 
Mason  County.  Our  purpose  is  to 
transmit  to  readers  a  true  picture  of 
what  transpired  in  the  courtroom.  In 
order  to  be  fair  and  accurate,  it  is 
necessary  that  all  the  principals  be 
named.” 

The  issue  may  be  simple  to  Gay,  60, 
but  his  policy  has  triggered  a  storm  of 
local  and  statewide  protest.  A  femi¬ 
nist  group  picketed  the  Journal  build¬ 
ing,  letters  to  the  editor  are  over¬ 
whelmingly  against  it  and  a  town 
meeting  on  the  issue  became  so 
heated  that  the  publisher’s  son, 
Charles,  the  weekly’s  managing  edi¬ 
tor,  got  a  police  escort  to  his  car  when 
it  was  over. 

Recently,  an  official  of  the 
Washington  State  Coalition  of  Sexual 


Assault  Programs,  castigated  the 
senior  Gay  at  the  annual  Associated 
Press  Managing  Editors  convention 
in  Cincinnati. 

The  Journal  not  only  names  alleged 
rape  victims  at  trials,  but  prints  testi¬ 
mony  in  graphic  detail  in  stories  that 
have  run  six  broadsheet  columns. 

A  1985  piece  reporting  that  a  rape 
suspect  was  found  innocent  con¬ 
tained  voluminous  testimony  about 
his  alleged  assault  from  the  moment 
the  woman  was  reportedly  picked  up 
at  a  bar. 

“We  cover  the  Superior  Court,” 
the  elder  Gay  explained  to  E&P.  “We 
name  everyone  who  takes  part  in  the 
trial,  including  complaining  witnes¬ 
ses.” 

The  publisher  conceded  that  most 
people  in  Mason  County  (population 
34,000)  object  to  his  rape  stand  but 
added,  “We  also  have  had  some 
strong  support  in  the  letters  to  the 
editor  from  women  who  have  been 
raped.  They  said  they’re  sick  of  being 


second  class  citizens.” 

Replying  to  his  critics.  Gay 
declared:  “They  don’t  have  to  worry 
about  things  that  we  do,  such  as  pre¬ 
sumption  of  innocence.  It’s  not 
important  to  them.  They  go  on  the 
assumption  that  if  someone  is  not  a 
rapist  he  wouldn’t  be  brought  to  trial. 
It  is  only  when  the  man  is  found  not 
guilty  that  they  make  the  presumption 
of  innocence.” 

One  woman  wrote  to  the  Journal: 
“I  am  writing  as  a  concerned  mother 
in  regard  to  the  ‘news’  you  had  the 
audacity  to  print  on  the  front 
page  .  .  .  last  week.  The  headline 
was  ‘Man  Guilty  of  Indecent  Liber¬ 
ties.’ 

“I  am  shocked  and  thoroughly  dis¬ 
gusted  at  your  obvious  lack  of  passion 
for  the  family  and  especially  this  4- 
year-old  victim. 

“What  possible  reason  could  you 
have  had  for  placing  this  sad  and 
unfortunate  trial  on  the  front  page? 
Would  you  have  treated  this  differ- 
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ently  had  it  been  your  own  daughter? 
How  could  you  exploit  this  small 
child  by  revealing  her  name  .  .  .  ? 
“When  I  see  journalism  like  this  I 
think  of  articles  from  the  Sun  or  the 
Enquirer,  certainly  not  our  communi¬ 
ty’s  only  source  of  news  ...” 

The  Journal  is  the  only  paper  pub¬ 
lished  in  the  county.  Its  nearest  com¬ 
petitor  is  the  daily  Olympia  Olym¬ 
pian,  20  miles  from  Shelton. 

Another  letter  termed  Gay’s  rape 
story  policy  “a  real  low  in  journal¬ 
ism.” 

But  a  woman,  who  said  she  had 
been  a  rape  victim  at  15  and  signed  the 
letter,  lauded  the  Journal  for  its  posi¬ 
tion,  declaring:  ”...  we  should  be 
grateful  we  still  have  a  newspaper 
editor  who  is  not  afraid  to  publish  an 
unpopular  opinion  as  well  as  an  unpop¬ 
ular  truth.  .  .  .  The  Journal  is  trying 
to  .  .  .  present  news  in  a  manner  both 
fair  to  both  the  accused  and  accuser.” 


“In  many  cases  they 
told  me  they  felt  as  If 
they  were  being  raped 
again  —  by  the  paper.” 


According  to  Gay,  her  comment  is 
largely  what  his  policy  is  all  about. 

“Most  rape  is  date  rape,  not  some¬ 
one  jumping  out  of  the  bushes,”  he 
remarked.  “Most  rapists  are  known 
to  the  victims  and  they  do  it  over  and 
over  because  they  know  that,  because 
of  the  stigma  attached,  the  woman 
won’t  say  anything.  Putting  sunshine 
on  the  crime  takes  the  stigma  away.” 

In  an  editorial.  Gay  declared,  “We 
don’t  believe  rape  victims  are  ruined 
forever.  The  term  ‘damaged  goods’  is 
repugnant  to  us.  We  won’t  accept  the 
description  or  the  cruel  premise  on 
which  it  is  founded.  And  we  cannot 
accept  this  atrocious,  damaging 
indictment  which  is  the  good  old 
boys’  ultimate  power  play  against 
women.” 

But  few  in  Mason  County  appear 
convinced  that  the  Journal’s  policy 
helps  raped  women. 

The  majority  opinion  was  seem¬ 
ingly  expressed  by  a  couple  who 
wrote:  “  .  .  .  Your  perverted  policy 
only  serves  to  benefit  the  criminal 
who  is  already  protected  by  law. 
What  about  a  few  rights  for  the  vio¬ 
lated  victim? 

“All  you  need  do  is  wait  until  there 
is  a  verdict  before  publishing  names 
and  then  allow  the  victim  the  basic 
right  of  consent  .  .  .  .” 

Charles  Gay,  33,  finds  such  rea¬ 
soning  flawed,  saying:  “The  Consti¬ 
tution  gives  the  defendant  the  right  to 
a  public  trial  and  to  meet  his  accusers 


Henry  Gay  (left),  publisher  of  the 
controversial  Shelton-Moson  County 
(Wash.)  Journal,  and  his  son  Charles, 
managing  editor. 

in  public.  We  think  it’s  important  that 
accusers  are  named  in  our  paper,  too, 
for  much  the  same  reason  we 
wouldn’t  let  an  anonymous  person 
have  a  forum  in  our  letters  to  the 
editor  to  attack  someone.” 

At  the  town  meeting,  the  younger 
Gay  faced  a  complaining  witness  at  a 
rape  trial,  who  charged  the  Journal 
with  exploiting  her  to  “sell  a  few  more 
newspapers.” 

She  said  that  when  the  account  of 
the  trial  was  published  she  found  it 
distressing  that  “casual  acquain¬ 
tances  knew  in  intimate  detail”  what 
had  happened  to  her. 

During  the  meeting  at  Shelton  High 
School,  the  Gays  were  supported  by 
Mike  Rouse,  executive  director  of  the 
Washington  (N.C.)  Daily  News, 
which  has  a  policy  similar  to  the  Jour¬ 
nal’s  in  reporting  rape  cases. 

“We  are  in  a  minority,”  Rouse 
acknowledged,  but  argued  that  in  the 
U.S.  legal  system  “there  is  not  a 
crime  until  there  is  a  verdict  to  that 
effect.” 

At  the  APME  meeting,  Cheryl 
Henderson-Peters,  board  chairwom¬ 
an  of  the  Washington  State  Coali¬ 
tion  for  Sexual  Assault  Programs, 
said  that,  based  on  her  discussions 
with  them,  women  who  have  been 
named  in  Journal  rape  trial  stories 
suffered  “a  very  severe  trauma  three 
times  as  great  as  being  assaulted, 
going  to  the  police  and  the  trial  itself. 

“There  were  feelings  of  humilia¬ 
tion,  powerlessness  and  anger  —  the 
same  feelings  they  expressed  about 
their  rape.  In  many  cases  they  told  me 
they  felt  as  if  they  were  being  raped 
again  —  by  the  paper.” 

Henderson-Peters  claimed  Journal 
reporting  of  trials  may  be  inaccurate. 
This,  she  asserted,  can  lead  to 
accounts  that  create  a  biased  view  of 
the  witness  for  readers,  putting  him  or 
her  “in  a  position  where  they  are 
going  to  be  judged  inaccurately  by  the 
public.” 

Terming  exposure  of  rape  victims 
“unnecessary,”  the  speaker  said, 
“There  are  many  other  ways  the 


public  can  be  informed  and  enlight¬ 
ened  about  the  issue  without  having 
to  sacrifice  victims  and  their  stories.” 

Henderson-Peters  noted  that  the 
Journal  has  published  rape  preven¬ 
tion  stories  that  have  done  a  “tremen¬ 
dous  amount  of  good,”  but  she  com¬ 
plained  they  are  being  negated  by  its 
rape  trial  reporting. 

Gay  said  he  met  with  Henderson- 
Peters  for  several  hours  a  year-and-a- 
half  ago  but  “nothing  was  resolved. 
We  have  different  objectives.  Ours  is 
printing  the  news  and  not  making 
exceptions.” 

The  publisher  also  expressed 
annoyance  that  APME  did  not  pro¬ 
vide  an  opposing  opinion  to  the  Coali¬ 
tion  spokeswoman  at  its  meeting. 
Henderson-Peters  spoke  at  a  panel  on 
“Handling  the  Sensitive  Story: 
AIDS,  Suicide,  Rape.” 

Pamela  F.  Meals,  publisher  of  the 
Gannett-owned  Olympian,  which 
maintains  a  bureau  in  Shelton,  said 
that,  in  her  opinion.  Gay  does  not 
follow  “traditional  journalistic  prac¬ 
tice”  in  carrying  out  his  beliefs  about 
printing  rape  victims’  names. 


“I  know,”  he  said, 

“that  most  newspapers 
don’t  cover  trials  the 
way  we  do  anymore,  but 
what  is  badly  needed  is 
Is  to  break  traditional 
taboos ...” 


The  Olympian’s  policy,  she  said,  is 
not  to  name  victims  in  a  sex  crime. 

“We  feel  that  naming  the  individual 
merely  exposes  him  or  her  and  they 
have  a  right  not  to  be  injured  further.” 

She  added,  however,  that  a  vic¬ 
tim’s  name  may  be  published  after  a 
trial  if  the  person  has  identified  him  or 
herself. 

“Otherwise,”  she  said,  “we 
believe  people  deserve  no  further 
injury.” 

Henry  Gay  may  not  be  in  the  main¬ 
stream  of  American  newspapers  in 
reporting  sex  offenses,  but  in  other 
respects  the  Journal  (circulation 
8,600)  appears  to  be  a  standard  small¬ 
town  weekly. 

A  recent  issue  contained  front  sto¬ 
ries  about  a  flood  control  tax  levy, 
two  men  killed  in  hunting  accidents, 
consolidation  of  forest  ranger  dis¬ 
tricts,  Washington  entrants  in  the 
National  Oyster  Shucking  Champion¬ 
ship  in  Maryland  and  a  Kiwanis  club 
“Candidates  Night.” 

Inside  were  lots  of  local  items  and 
such  features  as  an  “In  Service”  col- 
(Continued  on  page  32) 
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Harte-Hanks  to  make  major  divestiture 

Says  although  the  units  being  sold  comprise  about  half  of  its  operating 
divisions,  they  represent  only  about  15%  of  its  revenues  and  profits 


By  Andrew  Radolf 

Harte-Hanks  Communications 
announced  that  it  intends  to  sell  56 
operating  units,  including  seven  of  its 
23  daily  newspapers,  by  the  end  of  the 
year  for  about  $200  million. 

The  company  said  the  sales  were 
part  of  its  strategy  to  strengthen  its 
financial  performance  by  concentrat¬ 
ing  on  larger,  more  profitable  divi¬ 
sions  operating  in  markets  showing 
“significant  growth”  potential. 

The  San  Antonio,  Texas-based 
company  stated  that  although  the 
units  being  sold  comprise  about  half 
of  its  total  operating  divisions,  they 
represent  only  about  15%  of  the  com¬ 
pany’s  revenues  and  profits. 

Harte-Hanks  also  announced  that 
Tucker  Sutherland,  senior  vice  presi¬ 
dent  and  president  of  its  newspaper 
division,  will  be  leaving  to  form  his 
own  media  company,  which  will  be  a 
bidder  on  some  of  the  newspapers  to 
be  divested. 

Sutherland  told  E&P  that  he 
intends  to  make  an  offer  for  all  25 
daily  and  non-daily  newspapers  being 
divested  by  Harte-Hanks. 

Besides  the  seven  dailies  and  18 
non-dailies  up  for  sale,  the  units  to  be 
divested  also  include  KYTV,  an 
NBC-affiliated  station  in  Springfield, 
Mo.,  three  shoppers  and  25  cable 
television  systems  with  about  49,000 
subscribers.  The  company  is  also 
selling  National  News  Service,  based 
in  New  York,  and  Radio  &  Records,  a 
broadcast-related  publication  in  Los 
Angeles. 

Harte-Hanks  said  that  after  the 
sales,  it  will  own  16  daily  newspapers, 
63  non-daily  publications,  three  tele¬ 
vision  stations  and  seven  cable  sys¬ 
tems.  It  will  also  operate  a  leased 
cable  system  serving  200,000  sub¬ 
scribers  and  publish  six  shoppers  that 
are  zoned  into  380  separate  editions. 

Harte-Hanks  said  it  does  not  have 
any  plans  to  divest  any  of  its  direct 
marketing  operations  but  will  consoli¬ 
date  them  into  “larger,  more  strategi¬ 
cally  located  units.” 

The  direct  marketing  divisions  cur¬ 
rently  include  six  marketing  services 
companies  and  24  direct  mail  compa¬ 


nies.  The  company  will  also  continue 
to  operate  a  nationwide  trucking  ser¬ 
vice  specializing  in  the  delivery  of 
advertising  materials. 

In  announcing  the  sales,  Harte- 
Hanks  issued  a  detailed  press  release 
in  a  question-and-answer  format 
designed  to  dispel  speculation  that  the 
56  units  were  being  sold  because  the 
company  is  in  financial  trouble  as  a 
result  of  its  $800  million  leverage  buy¬ 
out  by  management  in  1984. 

Earlier  this  year,  Harte-Hanks,  in 
transactions  involving  Garden  State 
Newspapers  Inc.  and  Taylor  Commu¬ 
nications,  dealt  away  several  of  its 
newspapers,  including  the  29,000 
daily  Hamilton  (Ohio)  Journal-News 
and  the  39,000  daily  Yakima  (Wash.) 
Herald,  and  added  dailies  in  the  Bos¬ 
ton  and  Dallas  areas  and  South  Cen¬ 
tral  Texas.  The  company  picked  up  a 
total  of  19  publications  in  the  deals, 
but  its  total  number  of  dailies 
decreased  by  three  to  23. 

Garden  State  also  paid  Harte- 
Hanks  an  undisclosed  amount  of  cash 
in  the  transaction,  which  was  widely 
viewed  by  analysts  at  the  time  as  indi¬ 
cating  the  company  needed  funds  to 
reduce  its  debt.  They  particularly 


cited  the  inclusion  of  the  Yakima 
paper  in  the  deal  as  an  indication  that 
Harte-Hanks  was  in  financial  trouble 
as  a  result  of  the  debt  incurred  in  the 
buyout. 

However,  Harte-Hanks  manage¬ 
ment,  in  announcing  the  current 
sales,  pointed  to  the  Garden  State/ 
Taylor  deal  as  evidence  that  the  com¬ 
pany  was  not  in  financial  trouble  nor 
in  the  process  of  slowly  liquidating. 

“A  company  that  is  about  to  liquid¬ 
ate  itself  would  hardly  be  aggressively 
in  the  acquisition  market  at  the  same 
time.  Yet,  Harte-Hanks  has  made  a 
number  of  key  acquisitions  in  1986, 
including  newspapers  in  Boston  and 
Dallas,  and  shoppers  in  Southern 
California  that  we  just  acquired  in  the 
last  few  weeks,”  the  company  stated. 

“While  proceeds  from  the  sales 
would  be  used  in  the  short  term  to 
reduce  debt,  the  real  net  result  will  be 
that  our  debt-to-operating  profit  ratio 
will  be  lowered,  thereby  giving  us 
greater  debt  capacity  for  acquisitions 
and  expansion  in  the  future.” 

“There  is  absolutely  no  pressure 
from  our  lenders,  either  subtle  or 
direct,  to  make  these  moves,”  Harte- 
Hanks  stated.  “In  fact,  we  expect  to 


THE  HARTE-HANKS'  BRASS.  Robert  Marbut  (left)  president  and  chief  executive 
officer  and  Lorry  Franklin,  executive  vice  president  and  chief  operating  officer. 
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reach  record  revenue  and  operating 
profit  levels  in  1986.” 

Harte-Hanks  said  the  decision  by 
management  to  go  private  in  1984 
“was  one  of  the  most  correct  strategic 
decisions  that  has  ever  been  made” 
by  the  company.  The  company  stated 
that  had  it  remained  public,  it  would 
have  made  a  “very  attractive  target 
for  an  unfriendly  takeover”  because 
its  performance  had  “not  been  in  sync 
with  the  performance  of  some  other 
public  communications  companies 
during  the  past  three  years.” 

Harte-Hanks  cited  the  economy’s 
“slowdown  in  general”  and  the 
“severe  recession”  in  Texas  as  two 
major  reasons  for  its  performance  not 
being  “in  sync”  with  the  other  media 
companies. 

“There  have  been  favorable  factors 


in  making  the  LBO  (leveraged  buy¬ 
out)  a  success,”  the  company  stated. 
“Because  the  value  of  media  proper¬ 
ties  has  increased  and  interest  rates 


“There  is  absolutely  no 
pressure  from  our 
lenders,  either  subtle  or 
direct,  to  make  these 
moves,”  Harte-Hanks 
stated. 


have  gone  down,  our  ‘collateral’  has 
been  enhanced  while  required  annual 
interest  payments  have  been 
reduced.” 

The  company’s  stock  is  closely 


held  by  management  and  board  mem¬ 
bers,  with  only  one  outside  equity 
partner.  Teachers  Insurance,  holding 
about  20%  of  the  shares,  Harte- 
Hanks  said.  The  management/board 
group  also  has  the  right  to  buy  out 
Teachers’  holdings  under  certain  cir¬ 
cumstances. 

As  a  result,  Harte-Hanks  said  it  is 
protected  against  takeover  bids  and 
also  ruled  out  any  plans  to  go  public 
again  “in  the  near  future.” 

The  dailies  being  divested  are  the 
Corsicana  (Tex.)  Daily  Sun,  Carroll¬ 
ton  (Ga.)  Daily  Times-Georgian, 
Paris  (Tex.)  News,  and  four  Arkansas 
newspapers:  Malvern  Daily  Record, 
Searcy  Daily  Citizen,  Russellville 
Daily  Courier-Democrat,  and  Stutt¬ 
gart  Daily  Leader. 


Another  dispute  over  what  to  print 

Reagan  administration  says  press  is  jeopardizing  hostage  iives  by 
pubiishing  stories  aiieging  secret  arms  deaiings  with  iranian  govt. 


By  Debra  Gersh 

The  press  has  once  again  come 
under  fire  from  the  Reagan  adminis¬ 
tration,  this  time  for  publishing 
reports  of  alleged  secret  arms  deal¬ 
ings  with  the  Iranian  government  in 
an  attempt  to  secure  the  release  of  the 
remaining  hostages  held  by  a  pro-Ira- 
nian  group  in  Lebanon. 

The  administration,  as  well  as 
recently  released  hostage  David 
Jacobsen,  has  repeatedly  told  report¬ 
ers  that  any  speculation  by  the  press 
or  comments  from  officials  could 
endanger  the  lives  of  the  remaining 
hostages  —  Terry  Anderson,  chief 
Middle  East  correspondent  for  the 
Associated  Press,  and  Thomas 
Sutherland,  dean  of  the  agriculture 
school  at  the  American  University  in 
Beirut. 

The  White  House  has  admitted  to 
coordinating  efforts  to  secure  release 
of  the  hostages,  but  strictly  refuses  to 
provide  any  details. 

According  to  published  reports. 
White  House  spokesman  Larry 
Speakes,  at  one  point  pounding  the 
lecturn  during  a  briefing  (Nov.  9), 
said,  “We  will  provide  a  strict  no 
comment  on  all  questions.  All  report¬ 
ing  on  this  subject  is  very,  very,  very 
harmful.  .  .  .  Actions  are  being 
called  into  question  by  those  who 
don’t  know  what  they’re  talking 
about.  We  will  provide  no  comment. 
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period.  No  comment,  no  comment, 
no  comment,  sorry.” 

In  addition,  Speakes  was  quoted  as 
saying  that  both  reporters  and  offi¬ 
cials  risked  “endangering  the  process 
that  could  lead  to  freedom  for  the 
American  hostages  or  endanger  their 
safety.” 


In  comments  made  Nov.  10, 
Speakes  said  “our  expectations  were 
not  met”  about  further  hostage 
releases.  “Our  hopes  were  dashed 
once  again,”  he  noted,  faulting  news 
coverage.  “We  had  very,  very  real 
hopes  that  additional  hostages  would 
be  released.  They  have  not  been 


“IVs  so  easy  in  this  kind  of  a  thing  to  try  and  shift  the 
blame,  if  that’s  what  it  is,  or  the  responsibility,  if  that’s 
what  it  is,  from  the  White  House  or  the  National  Security 
Council  to  the  press,”  Bradlee  said . . . 


Jacobsen,  appearing  before  report¬ 
ers  with  President  Reagan  during  a 
White  House  visit,  reportedly 
became  irritated  when  the  President 
was  asked  about  the  dealings. 

Did  newspaper  violate  agreement 
surrounding  interview  with  French 
Prime  Minister  Chirac?  See  story  on 
page  40. 

“In  the  name  of  God,  will  you 
please  just  be  responsible  and  back 
off,”  Jacobsen  told  reporters. 
“Unreasonable  speculation  on  your 
part  can  endanger  their  lives.  Simple 
speculation  .  .  .  can  cause  the 
death”  of  the  men. 


released,  which  indicates  to  you  (the 
press)  that  for  some  reason  this  has 
not  happened.” 

However,  as  editors  contacted  by 
E&P  pointed  out,  it  was  not  the 
American  press  that  first  published 
the  information. 

“The  world  learned  it  from  an  Ira¬ 
nian  magazine,”  said  Benjamin 
Bradlee,  executive  editor  of  the 
Washington  Post,  referring  to  a  pro- 
Syrian  publication  in  Lebanon  that 
first  printed  a  report  on  visits  by  for¬ 
mer  national  security  adviser  Robert 
C.  McFarlane  to  Tehran. 

In  addition,  the  speaker  of  the  Ira¬ 
nian  Parliament,  Ali  Akbar  Hashemi 
Rafsanjani,  said  that  a  man  identify- 
(Continued  on  page  40) 
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Speakes  defends  Reagan  administration 

Responds  to  editors’  telegram  by  stating  that:  “Lying  to  the  press 
has  never  been,  is  not,  and  wiii  never  be  a  tolerated  practice. . .  ” 


By  Andrew  Radolf 

White  House  spokesman  Larry  Speakes  responded  to 
newspaper  editors'  concerns  about  Reagan  administration 
plans  to  spread  disinformation  about  Libya  with  a  letter 
that  seems  to  accuse  U.S.  newspapers  of  engaging  in  a 
disinformation  campaign  of  their  own. 

Speakes  also  declared  that  the  Reagan  administration 
has  “never  tolerated”  lying  to  the  press  and  “tells  the 
truth  from  top  to  bottom.” 

On  October  11,  the  American  Society  of  Newspaper 
Editors  sent  a  telegram  to  President  Reagan  expressing 
“outrage  and  alarm”  at  the  attempt  to  “manipulate  public 
opinion.” 

ASNE  said  of  disinformation:  “This  calculated  tech¬ 
nique  of  falsehood,  commonly  employed  by  totalitarian 
governments  as  an  instrument  of  policy,  is  repugnant  to 
American  democratic  principles  and  destructive  of  the 
role  of  the  press  in  a  free  society.” 

The  editors  society  asked  the  President  and  his  aides 
“to  make  unmistakably  clear  their  disapproval  of  the 
practice  of  ‘disinformation’  at  any  level  of  government.” 

ASNE  also  made  clear  that  it  had  sent  its  telegram  only 
after  its  members  had  examined  the  evidence  that  a  disin¬ 
formation  campaign  against  Libya  was  being  planned. 

The  telegram  was  adopted  unanimously  by  William 
Burleigh,  vice  president  and  general  editorial  manager  of 
Scripps  Howard  and  chairman  of  ASNE’s  freedom  of 
information  committee,  and  the  other  ASNE  officers  and 
directors. 

“I  am  afraid  you  have  been  a  victim  of  disinformation 
about  disinformation,”  Speakes  wrote  in  an  October  21 
letter  to  Burleigh.  “Let  there  be  no  mistake  about  one 
essential  point:  The  Reagan  Administration  tells  the  truth 
from  top  to  bottom.  The  President’s  instruction  from  day 
one  has  been  to  be  honest.  Lying  to  the  press  has  never 
been,  is  not,  and  will  never  be  a  tolerated  practice  of  this 
Administration.  The  President  believes  there  can  be  no 
compromise  in  telling  the  truth,  nor  do  I.” 

Speakes  concluded  his  letter  by  questioning  the  credi¬ 
bility  of  news  reports  on  the  proposed  disinformation 
campaign. 

“Please  convey  this  to  your  members  and  encourage 
them  to  be  careful  about  jumping  to  conclusions  —  you 
know  better  than  to  believe  everything  you  read  in  the 
newspapers!” 

“I  hope  he  is  not  indulging  in  disinformation  about 
disinformation,”  Burleigh  remarked  of  Speakes’  letter. 

Burleigh  said  several  editors  took  offense  at  the  letter’s 
concluding  paragraph  but  said  he  personally  did  not  want 
to  “overreact.  I  hope  he’s  kidding  with  that  last  para¬ 
graph.  Assuming  he  is,  I  won’t  take  offense.” 

However,  Arnold  Rosenfeld,  editor  of  the  Austin 
American-Statesman  and  an  ASNE  board  member. 


called  the  concluding  paragraph  “uncalled  for  and 
unhelpful.  I  think  the  situation  ASNE  was  trying  to 
address  was  an  extraordinarily  sensitive  one.  I  don’t 
think  it  deserves  to  be  kissed  off  with  a  wisecrack.” 

As  for  Speakes’  assertion  that  the  Reagan  adminis¬ 
tration  “tells  the  truth  from  top  to  bottom,”  Rosenfeld 


“I  think  the  situation  ASNE  was  trying 
to  adr^ress  was  an  extraordinarily 
sensitive  one.  I  don’t  think  it  deserves 
to  be  kissed  off  with  a  wisecrack.” 


said  that  paragraph  “was  about  what  I  expected.” 

He  said  Speakes  seemed  to  be  saying:  “We  don’t  do  that 
and  we  will  never  do  it  again.” 
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Goals  of  new  joint  venture  questioned 

Union  contends  the  newly  formed  joint  venture  by  Greater  Buffalo  Press 
and  GMA  to  insert  preprints  into  newspapers  is  a  union-busting  move 


By  Andrew  Radolf 

National  Inserting  Systems  of 
Allentown,  Pa.,  which  subcontracts 
inserting  Sunday  preprints  for  news¬ 
papers,  is  a  newly  formed  joint  ven¬ 
ture  of  Greater  Buffalo  Press  and 
Graphic  Management  Associates  that 
has  found  itself  in  the  middle  of  a 
controversy  between  the  New  York 
Daily  News  and  its  mailers  union. 

GBP,  headquartered  in  Buffalo, 
N.Y.,  prints  Sunday  comics  and 
magazines  for  newspapers  and  also  is 
a  leading  printer  of  preprinted  adver¬ 
tisements.  GMA,  based  in  South- 
boro,  Mass.,  manufactures  and 
remanufactures  preprint  inserting 
equipment  for  newspaper  mailrooms. 


GMA  president  John 
Connors  said  though  the 
Daily  News  was  NIS’s 
first  customer  ...it  did 
not  instigate  the  joint 
venture’s  creation. 


In  August,  after  the  News  was 
unable  to  negotiate  concessions  from 
the  union,  the  tabloid’s  management 
laid  off  200  mailers  and  subcontracted 
its  Sunday  inserting  operation  with 
NIS. 

The  union,  claiming  the  News  does 
not  have  the  right  under  the  contract 
to  lay  off  the  workers,  has  taken  the 
matter  to  arbitration. 

A  recent  demonstration  outside  the 
newspaper’s  building  to  protest  the 
layoffs  drew  1 ,500  people,  according 
to  police  estimates.  Mailers  union 
officials,  who  were  leading  the  pro¬ 
test,  charged  that  the  News  asked 
Greater  Buffalo  and  GMA  to  form  the 
inserting  joint  venture  for  the  express 
purpose  of  farming  out  the  work  and 
weakening  the  union. 

National  Inserting  Systems,  they 
pointed  out,  is  a  non-union  shop 
whose  employees  work  for  “cheaper 
rates’’  than  the  mailers  at  the  Daily 
News. 

“It’s  to  avoid  the  union.  It’s  cer¬ 
tainly  not  more  efficient,”  said  mail- 


Daily  News'  Thornton 
denies  News'  involvement 
ers  union  business  manager  Wayne 
Mitchell.  He  also  charged  that  the 
Chicago  Tribune  Co.,  parent  com¬ 
pany  of  the  Daily  News,  “put  up 
$200,000  to  get  this  (NIS)  going.” 

Under  the  NIS  operation,  the  News 
ships  its  Sunday  sections  to  Allen¬ 
town  for  inserting  and  then  trucks 
them  back.  Daily  News  officials  said 
that  even  with  the  cost  of  trucking, 
the  tabloid  is  saving  money  by  using 
NIS. 

Gregory  Thornton,  Daily  News 
vice  president  for  industrial  relations, 
denied  that  the  newspaper  was  behind 
the  formation  of  NIS  and  said  the 
newspaper  had  no  financial  interest 
whatsoever  in  the  joint  venture. 

Thornton  said  that  last  June  the 
News  told  the  mailers  it  was  “in  need 
of  immediate  relief’  in  its  Sunday 
inserting  operation.  He  stated  the 
News  offered  to  make  a  $1.3  million 
“capital  investment”  in  new  mail- 
room  equipment  if  the  mailers  union 
would  agree  to  “productivity 
improvements,  cost  reductions  and 
performance  standards.” 

The  union  responded  that  it  was 
willing  to  begin  early  negotiations  on 
its  entire  contract,  which  expires  on 
March  30, 1987,  but  it  refused  to  nego¬ 
tiate  concessions  “piecemeal.” 

“It  was  not  satisfactory  to  negoti¬ 
ate  the  whole  contract.  We  needed 
these  steps  sooner,”  Thornton  said. 


He  explained  the  News  felt  it  needed 
to  make  any  changes  in  its  inserting 
operations  during  the  summer  when 
preprint  volume  is  low. 

While  the  union  and  the  News  were 
locked  in  a  stalemate  over  the  issue, 
Thornton  related,  NIS  approached 
the  newspaper  with  an  offer  that 
“amounted  to  substantial  cost  sav¬ 
ings  even  with  the  trucking  costs.” 

Thornton  said  the  News  decided  to 
take  up  the  NIS  offer  and  switched  its 
Sunday  inserting  operations  begin¬ 
ning  with  the  August  10  edition. 

The  first  week  of  August  was  also 
when  NIS  opened  for  business,  and 
the  August  10  edition  of  the  Daily 
News  was  its  first  inserting  job. 

He  also  confirmed  that 
NIS  is  only  hiring  non¬ 
union  employees. 

GMA  president  John  Connors  said 
though  the  Daily  News  was  NIS’s 
first  customer  and  remains  its  “big¬ 
gest  customer,”  it  did  not  instigate 
the  joint  venture’s  creation. 

He  also  confirmed  that  NIS  is  only 
hiring  non-union  employees. 

GMA  had  been  wanting  to  get  into 
the  inserting  business  for  some  time 
and  saw  the  move  into  subcontracting 
as  a  natural  extension  of  its  equip¬ 
ment  manufacturing  business,  Con¬ 
nors  said. 

Greater  Buffalo  Press  got  involved 
because  of  its  experience  with  print¬ 
ing  both  inserts  and  comics,  he 
explained.  GBP  believes  it  will  be 
“easier  to  sell  their  printing  if  they 
can  sell  comics  already  inserted,” 
Connors  said. 

In  addition  to  the  Daily  News,  Con¬ 
nors  said  NIS  also  does  some  Sunday 
inserting  work  for  the  Washington 
Post,  Baltimore  Sun  and  the  Rich¬ 
mond  newspapers. 

“We’ve  talked  to  a  number  of 
newspapers  all  along  about  doing 
their  inserting,”  Connors  said. 
“There’s  an  awful  lot  of  interest  for 
the  industry.”  Subcontracting  insert- 
(Continued  on  page  47) 
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Deceased  war  correspondents  honored  in  Arlington  ceremony 


By  James  E.  Roper 

A  Darlington  oak  tree,  which  pro¬ 
duces  new  leaves  year-round,  has 
been  dedicated  in  Arlington  National 
Cemetery  to  the  memory  of  corres¬ 
pondents  who  were  killed  while  cov¬ 
ering  wars  or  other  conflicts  for  the 
American  people. 

Family  members  of  the  fallen,  and 
some  of  the  best-known  war  corres¬ 
pondents  who  have  survived,  were 
among  200  persons  who  gathered  for 
the  ceremony  last  month. 

The  tree,  a  30-foot  sapling,  is 
planted  just  across  a  road  from  the 
amphitheater  —  scene  of  the  annual 
Memorial  Day  services  —  and  not  far 
from  the  Tomb  of  the  Unknowns. 

At  the  base  of  the  tree  is  a  marble, 
carved  in  the  shape  of  an  open  book, 
that  includes  this  inscription:  “One 
who  finds  the  truth  lights  a  torch.” 

After  the  Arlington  ceremony,  a 
plaque  was  dedicated  at  the  National 
Press  Club  in  Washington,  D.C.  It 
bears  the  names  of  228 
correspondents  —  from  three  who 
died  in  the  Spanish  civil  war  to 
Charles  Thornton  of  the  Arizona 
Republic,  who  was  killed  in  Afghanis¬ 
tan  last  year. 

It  is  believed  to  be  the  most  com¬ 
plete  list  of  correspondent  casualties 
ever  compiled.  There  is  room  on  the 
plaque  for  the  names  of  other  corres¬ 
pondents  who  may  be  killed  in  the 
future  or  have  been  killed  in  the  past 
and  have  been  overlooked. 

Steve  Bell,  a  correspondent  in 
Vietnam  for  ABC  News,  presided  at 
both  ceremonies,  introducing  such 
reporters  as  Drew  Middleton,  who 
arrived  at  the  front  one  month  after 
the  start  of  World  War  II,  writing  for 
the  Associated  Press  and  later  for  the 
New  York  Times. 

“This  is  a  solemn  occasion,  but  it 
should  not  be  one  of  sorrow,”  Mid¬ 
dleton  said  at  Arlington.  “It  should  be 
one  of  celebration.” 

War  correspondents,  he  said,  are  at 
last  being  honored  for  what  they  did. 

Other  participants  at  Arlington  or 
the  National  Press  Club  included 
World  War  II  correspondents  Eric 
Sevareid  and  Howard  K.  Smith  for 
CBS  News,  Boyd  Lewis  for  United 
Press  and  Andy  Rooney  for  Stars  and 
Stripes',  Korean  war  veterans  George 
Herman  for  CBS  News,  Keyes  Beech 
for  the  old  Chicago  Daily  News  and 
George  McArthur  and  photographer 
Max  Desfor  for  AP;  and  Vietnam  vet¬ 
erans  George  Esper  for  AP,  camera¬ 
man  Vo  Huynh  for  NBC  News,  and 


wr-sm: 

WAR  CORRESPONDENTS  HONORED.  Examining  the  plaque  honoring  more 
than  200  deceased  war  correspondents  killed  in  action  were  (from  left):  George 
McArthur,  who  covered  the  Korean  and  Vietnam  Wars  for  Associated  Press  and 
retired  from  the  Los  Angeles  Times;  George  Esper,  AP's  bureau  chief  in  Saigon  for 
10  years;  Max  Desfor,  a  Pulitzer  Prize  winning  photographer,  who  served  45 
years  with  AP;  and  Joe  Frazier,  former  AP  Central  American  correspondent  whose 
wife,  Linda,  was  killed  in  Costa  Rica  and  was  among  those  honored.  McArthur, 
Esper  and  Desfor  were  speakers  at  the  dedication. 


Georgie  Anne  Geyer  for  a  variety  of 
publications. 

Also  participating  in  the  ceremo¬ 
nies  were  Mrs.  Welles  Hangen,  wife 
of  the  NBC  News  correspondent 
missing  in  Southeast  Asia  since  1970; 
James  and  Sarah  Burrows,  grandchil¬ 
dren  of  Life  magazine  photographer 
Larry  Burrows,  killed  in  Vietnam  in 


1971;  David  Ulizio,  grandson  of 
Marine  combat  correspondent  James 
J.  McElroy,  killed  in  Iwo  Jima  in 
1945;  Alice  Ducq,  granddaughter  of 
Ray  Richards  of  the  old  International 
News  Service,  killed  in  Korea  in 
1950;  and  Angus  Yates,  son  of  Ted 
Yates  of  NBC  News,  killed  in  Jordan 
in  1967. 


Ark.  state  campaign  raps  fraud  in  ads 

An  official  state  campaign  against  called  “regular”  prices  were  inflated 

deceptive  advertising  has  been  by  600%  to  arrive  at  the  phony  “sale” 

announced  by  Arkansas  State  Attor-  prices.  To  support  sale  prices,  the 

ney  General  Steve  Clark.  advertiser  should  have  invoices  to 

Suits  were  slated  to  be  filed  Sept.  1  show  that  sales  had  previously  been 

against  advertisers  deemed  in  viola-  made  at  the  regular  prices,  Clark  said, 

tion  of  the  state’s  Consumer  Protec¬ 
tion  Act,  Clark  said,  and  fines  of  up  to  Charles  Kinard,  past  president  of 
$10,000  will  be  sought  for  each  ad  the  Arkansas  Jewelers  Association, 

found  to  be  fraudulent.  said  his  group  requested  the  attorney 

“My  office  is  being  inundated  general’s  help  after  efforts  by  the 

every  day  with  these  complaints,”  jewelers  group  to  correct  the  mis- 

Claric  told  a  meeting  of  the  Better  leading  ads  had  failed.  A  similar  situa- 

Business  Bureau  in  Little  Rock.  He  tion  was  reported  by  Les  Finch  of  the 

said  he  studied  ads  in  which  the  so-  Arkansas  Furniture  Association. 
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A  maze  of  garbled  letters.  That’s  just  what  27 
million  Americans  see  when  they  look  at  a  page  of  print. 
They  couldn’t  distinguish  this  page  from  any  other. 

These  Americans  are  functionally  illiterate  — 
on  a  one-way  ticket  to  American  poverty. 

Illiteracy  breeds  frustration,  anguish  and  crime. 
Its  costs  are  enormous.  Welfare  checks,  lost  taxes,  poor 
workmanship  and  remedial  education  amount  to 
more  than  $200  billion  a  year. 

Federal  funds  to  fi^t  illiteracy  are  sparse,  and  the 
administration  wants  them  cut  even  further.  Yet  each 
year  the  number  of  functional  adult  illiterates  grows 
by  another  2.3  million  persons. 

lb  flgjtt  adult  illiteracy,  we  need  to  stop  the  rising 
rate  of  teenage  dropouts.  About  30  percent  of  .aa  . 
America’s  teenagers  aren’t  graduating  from  |  11 
hig^i  school.  In  large  cities  the  dropout  rate  X  X* 


runs  between  35-50  percent. 

^^b  cannot  let  almost  a  third  of  America’s  youth 
continue  to  drift  toward  hopelessness. 

That’s  why  the  National  Education  Association 
has  initiated  a  major  new  effort  to  rescue  young  people 
from  dropping  out.  The  NEA  has  established  a  $1.7 
million  fund,  a  war  chest  against  dropouts  and  illiter¬ 
acy,  called  Operation  Rescue.  And  we’re  asking  other 
concerned  groups —both  inside  and  outside  education 
—  to  match  us,  dollar  for  dollar  in  our  fight  against 
academic  failure. 

Our  goal  with  Operation  Rescue:  to  cut  the 
dropout  rate  in  half  by  1990,  a  significant  step  to  stem 
the  tide  of  illiteracy. 

a  Our  goal  as  an  Association:  we  stand  for 

excellence  in  every  classroom,  for  every  child. 
That  has  never  wavered  in  128  years. 


National  Education  Association 


The  Subject  Is  Excellence 
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BOOKS-in-REVIEW 


Exporting  the  First  Amendment:  The 
Press-Government  Crusade  of  1945- 
1952  by  Margaret  A.  Blanchard, 

Longman,  Inc.  448  pages.  $39.95 

The  seeds  of  the  current  attempts  in  UNESCO  to  estab¬ 
lish  international  codes  of  ethics,  the  right  of  reply,  licens¬ 
ing  of  journalists,  codified  responsibilities  of  journalists, 
etc.,  were  planted  40  years  ago  when  the  U.S.  press 
embarked  on  a  crusade  to  implant  its  free  press  principles 
and  practices  on  the  post-war  world. 

The  crusade  was  launched  by  U.S.  newspaper  editors 
and  was  soon  joined  by  the  U.S.  State  Department  in  an 
effort  to  get  free  press  guarantees  written  into  early  inter¬ 
national  agreements  by  way  of  the  fledgling  United 
Nations. 

The  ideals  were  noble  but  it  was  naive  to  believe  that  the 
rest  of  the  world  would  accept  concepts  of  a  free  press, 
which  had  up  until  then  been  foreign  to  them.  It  didn’t  take 
too  long  for  opposition  to  U.S.  proposals  to  develop  in  the 
UN  and  for  counter-proposals  to  develop  so  that  the  U.S. 
press  was  put  in  the  position  of  abandoning  its  own  child. 
Meanwhile,  the  press-government  honeymoon  in  the  U.S. 
ended  when  the  government  got  into  the  information  busi¬ 
ness  and  U.S.  news  agencies  withheld  their  services  from 
the  State  Department. 

All  of  this  and  more  is  narrated  by  Margaret  Blanchard 
in  this  well-documented  history  that  reads  like  a  novel  at 
times.  Editor  &  Publisher’s  news  coverage  and  editorial 
comment  on  those  events  were  among  the  author’s  major 
source  materials. 

This  should  be  must  reading  for  anyone  interested  in  the 
press  history  of  those  times,  as  well  for  those  who  wish  to 
know  how  others  usurped  the  crusade  for  their  own  inter¬ 
ests  within  the  framework  of  UNESCO. 

Ernie’s  War:  The  Best  of  Ernie  Pyle’s  World  War  II  Dis¬ 
patches  edited  with  a  biographical  essay  by  David 
Nichols.  Random  House.  432  pages.  $19.95. 

Ernie  Pyle’s  reputation  as  a  war  reporter  was  that  he 
covered  the  war  from  the  point  of  view  of  the  soldier — the 
individual  combatant — rather  than  trying  to  give  the  big 
picture  or  the  grand  strategy.  Nevertheless,  this  selection 
of  his  columns,  or  daily  dispatches,  provides  a  living 
history  of  the  war.  He  spent  two  and  a  half  years  with  the 
troops  in  Africa,  Europe  and  the  Pacific,  and  no  matter 


where  you  open  the  book  the  history  of  that  moment  is 
before  you. 

The  defeat  at  Kasserine  Pass,  for  instance,  was  head¬ 
lined  “A  Humiliating  Predicament,”  and  he  wrote  frankly 
of  what  took  place,  although  he  pointed  out  “correspon¬ 
dents  are  not  now  permitted  to  write  anything  critical  or  to 
tell  what  we  think  was  wrong.”  But  the  breakthrough 
came  and  he  stayed  with  the  forces  through  Africa  and 
Italy. 

He  was  one  of  28  correspondents  chosen  to  land  in 
France  with  the  first  invasion  forces.  He  arrived  there  the 
morning  after  D-Day  and  his  report  was  titled  “A  Pure 
Miracle.”  Then  it  was  on  through  Normandy  and  to  the 
Pacific  theater  in  mid-January  of  1945. 

Ernie’s  columns  ought  to  be  must  reading  for  anyone 
who  wants  to  be  a  reporter.  His  style  has  rarely  been 
equalled.  They  are  also  a  must  for  anyone  who  wants  to 
know  what  war  was  like  for  the  G.I.s  of  that  era. 

The  Scripps  Howard  Foundation  holds  the  copyright  to 
the  Pyle  columns  and  will  benefit  modestly  from  the  sale  of 
this  book.  The  editor  will  donate  a  share  of  his  royalties  to 
the  Foundation’s  Ernie  Pyle  Fund  used  to  perpetuate  his 
name  and  excellence  through  the  national  journalism 
award  and  scholarships  given  in  his  name  each  year. 

The  Practice  of  Newspaper  Management  by  W.  Parkman 
Rankin.  Praeger  Publishers.  166  pages.  $29.95. 

“Perk”  Rankin  is  well-known  in  the  worlds  of  newspa¬ 
per  and  magazine  publishing  having  worked  for  many 
years  with  This  Week  magazine,  Newsweek  and  others.  As 
associate  professor  at  the  Walter  Cronkite  School  of  Com¬ 
munications  at  Arizona  State  University,  he  searched  for  a 
textbook  on  business  management  of  daily  newspapers 
and,  as  he  says,  decided  to  write  his  own. 

The  author  deals  with  the  marketing  aspects  of  newspa- 
pering — circulation  and  advertising — as  well  as  the  basics 
of  managing  and  planning.  His  real  thrust  is  in  the  object 
lessons  he  provides  analyzing  the  operations  and  histories 
of  five  major  newspapers:  USA  Today,  Los  Angeles 
Times,  New  York  Times,  Washington  Post,  Chicago  Tri¬ 
bune. 

Rankin  points  out  “most  journalism  schools  today  still 
concern  themselves  primarily  with  preparing  students  to 
be  editorial  journalists.  They  are  not  preparing  them  as 
business  managers.”  His  book  leads  the  way  in  that 
endeavor. — R.  U .  B . 


IN  BRIEF 


Scarborough 
adds  clients 

Scarborough  Research  Company 
has  added  to  its  list  of  clients  for  the 
1987  Newspaper  Ratings  Study.  (See 
E&P,  Oct.  18  for  a  list  of  papers 
signed  as  of  Oct.  7). 

New  additions  to  the  client  list,  as 
of  Nov.  7,  are:  the  ADI  5  Cleveland 
buy;  the  Chicago  Sun-Times\  the 
Cleveland  Plain  Dealer’,  the  Copley 
Los  Angeles  Newspapers;  the 
Greater  Chicago  Newspapers;  the 
Greenwich  (Conn.)  Time’,  the  Ham¬ 
mond  (Ind.)  Times’,  the  Long  Beach 


(Calif.)  Press-Telegram’,  the  Los 
Angeles  Times;  the  Memphis  Com¬ 
mercial  Appeal;  the  Daily  Oklaho¬ 
man;  the  Pasadena  Star-News;  the 
San  Antonio  Express-News;  the  San 
Antonio  Light;  the  San  Diego  Union 
and  Tribune;  the  Stamford  (Conn.) 
Advocate;  and  the  Tacoma  (Wash.) 
News  Tribune. 


Scripps  merges 
biz  journals 

Scripps  Howard  announced  it  has 
agreed  to  merge  its  Scripps  Howard 
Business  Journals  subsidiary  into 


American  City  Business  Journals  in 
exchange  for  $24  million  in  ACBJ’s 
stock. 

The  merger,  which  is  expected  to 
close  on  orWore  December  31, 1986, 
will  give  Kansas  City,  Mo. -based 
ACBJ  36  metropolitan  business  publi¬ 
cations. 

Scripps  Howard  Business  Jour¬ 
nals,  based  in  Houston,  has  publica¬ 
tions  in  Los  Angeles,  Seattle,  San 
Diego,  San  Francisco,  Dallas/Fort 
Worth,  Houston,  Phoenix,  Atlanta, 
South  Florida  and  Washington,  D.C. 

In  a  separate  transaction 
announced  last  August,  Scripps  sold 
its  business  journal  in  Denver  to 
ACBJ. 
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THE NEW 
CSX. 


HowToUse  Our  Name  Whenever  Ifs  InThe  News. 


CSX  is  one  oi  the  newest  names  among  America's 
leading  businesses.  So  we  want  to  make  sure  you 
understand  our  name  and  how  to  use  it  properly  in 
news  stories  and  other  articles. 

CSX  Corporation  is  the  name  of  our  i:«rent  company 
and  is  the  proper  reference  when  writing  about 
corporate  activities.  CSX  Corporation  is  divided  into 
four  major  lines  of  business:  Thansportation,  Energy 
Technology  and  Properties.  Each  division  has  been 
created  by  placing  similar  subsidiaries  under  a  single 
management  structure. 

CSX  Transportation  was  created  through  the 
combination  of  our  rail,  truck,  barge  and  warehouse 
services  to  meet  the  distribution  needs  of  a  widening 
global  marketplace.  'This  area  of  our  business  grew 
out  of  the  linking  of  the  SealDoard  and  Chessie  railroads; 


however,  we  no  longer  use  either  the  Seaboard  or 
Chessie  names  in  referring  to  shipping  services— we 
are  CSX  'Itansportation. 

CSX  Energy  handles  oil  and  gas  exploration  and  natural 
gas  transmission.  CSX  Technology  is  our  electronic 
data  transmission  and  system  development.  And 
CSX  Properties  manages  our  hotel,  resort,  and  real 
estate  development  interests. 

For  more  information  on  CSX  Corporatiori  and  its 
subsidiaries,  please  coll  Audrey  L  'Thomossoa 
Director-Media  Relations,  804-782-1429. 

Thinqx>rtatlon 
Energy 
Technology 
Pr<q;>ertles 


Recruiting  taient  for  smaii-town  papers 

Editors  are  told  iVs  not  impossible  to  get  quality  people, 
but  they  must  make  an  aggressive  effort  to  find  them 


By  M.L.  Stein 

Recruiting  young  talent  for  small 
newspapers  is  a  problem  for  editors, 
but  not  an  impossible  one  if  they  make 
the  right  effort. 

This  upbeat  view  of  hiring  was 
shared  with  delegates  to  the  recent 
Associated  Press  Managing  Editors 
convention  by  Rob  Schorman,  man¬ 
aging  editor  of  the  Owensboro  (Ky.) 
Messenger-Inquirer,  who  said  editors 
are  too  passive  in  recruiting,  thus  pro¬ 
ducing  apathy  among  college  gradu¬ 
ates  toward  community  newspapers. 

Among  Schorman’s  suggestions  to 
editors  seeking  beginning  reporters: 

•  Pump  up  intern  programs  because 
many  students  indicate  they  form 
opinions  of  newspapers  based  on 
those  programs.  Interns  should  be 
selected  with  the  same  care  as  regular 
staffers. 

•  Visit  college  campuses  to  give 
guest  lectures  and  network  with  jour¬ 
nalism  faculty  and  publication  advi¬ 
sors. 

•  Make  your  paper  available  to  stu¬ 
dents  through  a  subscription  to  the 
journalism  library  or  reading  room. 

•  Create  opportunities  for  growth 
within  your  organization. 

“All  these  things  enhance  your 
credibility  as  a  future  employer,” 
Schorman  said. 

The  editor  also  advised  editors  to 
“refine  your  recruiting  and  inter¬ 
viewing  techniques.  Consciously  or 
unconsciously,  recent  graduates  will 
begin  to  evaluate  the  professional 
standards  of  your  paper  from  the 
moment  he  or  she  walks  through  the 
door.” 

Be  organized,  Schorman  urged. 
This  means  involving  several  people 
in  the  interview,  including  staff,  “to 
make  sure  the  value  of  your  news¬ 
room  and  your  enthusiasm  for  the 
applicant  shine  through.  And  make 
sure  you  take  enough  time  so  the  can¬ 
didate  realizes  you  care  about  getting 
the  right  person  in  that  job,”  he  con¬ 
tinued. 

Based  on  a  telephone  survey  he 
made  last  spring,  Schorman  said,  col¬ 
lege  journalists  today  hear  only  what 
is  wrong  with  small  newspapers  and 


only  what’s  right  with  big  ones. 

Such  beliefs  create  among  gradu¬ 
ates  “an  overwhelming  urge  to  base 
their  career  decisions  on  the  desire  to 
simply  hire  on  at  the  largest  paper 
possible,”  even  though  many  smaller 
publications  are  doing  outstanding 
jobs,  Schorman  said. 

But  students  don’t  want  to  work  for 
small  papers  “because  they  don’t 
think  of  them  as  good  newspapers,  or 
even  real  newspapers,”  he  con¬ 
tinued.  “They  believe  working  stan¬ 
dards  will  be  unprofessional  and  tri¬ 
vialized,  and  their  work  will  be  unre¬ 
warding  and  unrewarded.” 


One  way  news  managers  can 
respond  to  these  misgivings  is  to  cre¬ 
ate  “career  ladders”  involving  senior 
writers  or  editors,  special  assign¬ 
ments,  training  opportunities, 
enlarged  planning  and  responsibili¬ 
ties,  Schorman  said. 

“These  are  strategies  that  don’t 
depend  on  size  to  be  successful,”  he 
observed. 

Ed  Bassett,  dean  of  Northwestern 
University’s  Medill  School  of  Jour¬ 
nalism  and  former  executive  editor  of 
the  Salem  (Ore.)  Statesman-Journal, 
said  it  is  important  that  editors  work 
with  j-schools  to  assure  themselves  of 
getting  high  quality  graduates.  Bas¬ 
sett  contended  there  are  plenty  of 
qualified  college  students  interested 
in  sampling  a  journalism  career, 
adding:  “Obviously  where  they’re 
going  to  get  their  best  shot  at  the 
sample  is  in  the  smaller  operation.” 

The  journalism  school  head  agreed 
with  Schorman  on  the  importance  of 
internships,  but  urged  editors  not  to 
abuse  this  arrangement. 

“The  basic  responsibility  is  on  the 
head  of  the  editor,”  Bassett  con¬ 
tended.  “We  can  send  you  talent,  but 
you’ve  got  to  act  responsibly  when 


you  get  that  talent.” 

Internships  work  only  if  interns, 
who  generally  serve  without  pay,  are 
not  taken  advantage  of  and  are  prop¬ 
erly  supervised,  he  stated.  “There 
must  be  real  training.” 

Another  panelist.  Sue  Seigneuret, 
assistant  metro  editor  of  the  Cincin¬ 
nati  Enquirer,  said  she  would  not  give 
up  her  small-town  experience  “for 
anything,”  but  would  not  go  back  to 
it. 

Seigneuret,  who  began  on  the  Kel¬ 
logg  (Idaho)  Evening  News  as  the 
paper’s  lone  reporter  —  and  later 
edited  a  group  of  Cincinnati 


weeklies  —  recalled  she  left  the  latter 
job  because  “the  turnover  became 
too  much.” 

“After  two  years  of  hiring  good 
reporters  and  photographers  only  to 
see  them  leave  in  six  months  for  bet¬ 
ter  pay,  more  prestige,  1  got  mad,” 
the  speaker  related. 

In  one  week,  Seigneuret  went  on, 
two  reporters  left  for  better  paying 
jobs,  one  was  on  vacation  and  another 
was  filling  in  at  another  division. 

“I  looked  around,  saw  only  a 
receptionist,  a  photographer  and  one 
reporter,  two  days  from  our  weekly 
deadline  —  and  I  got  mad,”  she 
stated.  “That  night  I  fired  off  a  letter 
to  the  Enquirer  and  had  a  job  offer 
two  weeks  later.” 

Although  she  wouldn’t  go  back  to 
small-town  journalism,  there  are 
things  about  it  she  misses,  Seigneuret 
conceded. 

“The  bigger  you  go,”  she  com¬ 
mented,  “the  more  resources  you 
have,  and  generally  ...  the  quality 
increases  proportionately,  but  you 
lose  a  lot,  too  ...  the  freedom,  some 
of  the  creativity,  the  versatility.  Spe¬ 
cialization  has  its  merits,  but  it  can  be 
(Continued  on  page  46) 


. . .  Schorman  said,  college  journalists  today  hear 
only  what  is  wrong  with  small  newspapers  and  only 
whaVs  right  with  big  ones. 
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INTRODUCING . . . 


THE  FIRST 
MAILROOM  SYSTEM 

TO  ELIMINATE  THE  PROBLEM  OF  CONVEYING 
UNTIED  INSERT  FILLED  STACKS  BETWEEN 
STACKER  AND  TYING  MACHINE. 


ff 


[OVALSTRAPPING 


BUMP  TURN] 
CONVEYOR 


JP40ORJP80 
TYING  MACHINEI 


()■ 

1 

OVALSTRAPPING'S  "CLOSE 
COUPLED  SYSTEM" 

solves  the  problem  by  placing  the  strapping  machine 
directiy  against  the  stacker. 

HOW  DOES  THE  SYSTEM  OPERATE: 

Stack  is  ejected  from  stacker  and  protective  bottom  wrap  is 
picked  up  before  it  is  guided  into  JP40.  The  untied  stack  is 
conveyed  by  the  JP40  on  a  single  belt  directly  into  the  tying 
position.  One  widthwise  strap  is  applied.  Bundle  moves  to  bump 
turn  conveyor  where  it  is  turned  90°,  proceeds  to  second  JP40 
where  final  cross  strap  is  applied. 

Capacity  —  30  Cross  Tied  bundles  with  2  JP40  machines 
40  Cross  Tied  bundles  with  2  JP80  machines 
18  Cross  Tied  bundles  with  1  JP80  Cross  Tie 


The  underwrapper  machine  dispenses  a  cut  to 
length  bottom  wrapper  from  a  rolL  The  cut  sheet 
is  transported  by  belts  that  take  it  underneath  the 
tying  machine  and  then  vertically  to  the  stack  pick 
up  position  between  the  stacker  and  the  first  t^ng 
machine.  As  each  undenwrap  is  picked  up  by  a 
stack  of  newspapers,  a  photo  cell  senses  the 
removal  and  initiates  the  next  cycle  to  replace  it 


1 

1 

0\/RL 

OVRLSCRRPPmG  IPIC. 

HOOUIAM,  FORT  PAYNE,  FOUNTAIN  VALLEY, 

WASHINGTON  ALABAMA  CAUFORNIA 

P.O.  BOX  704,  P.O.  BOX  717,  1 1065  CONDOR  AVE.  92708 

710  8TH  ST.  98550  109  S.E.  6TH  ST.  35967  (714)540-6662 

(206)532-9101  (205)845-1914  TELEX:  71-371-9222 

TELEX:  32-8862  TELEX:  59-863 


Libel  advice 


Lawyer  says  proper  handling  from  the  outset  can  save  newspapers  money 


By  Debra  Gersh 

Unless  you’ve  been  asleep  for  a 
very  long  time,  you  know  that  judges 
and  juries  have  been  slamming  the 
media  with  libel  judgments,  and  the 
cost  of  libel  insurance  itself  has  gone 
way  up,  said  Lawrence  Gunnels,  vice 
president/general  counsel  for  the  Tri¬ 
bune  Co.  in  Chicago. 

Gunnels,  speaking  before  the 
Inland  Daily  Press  Association  at  its 
fall  meeting  about  how  to  stop  libel 
suits  before  they  start,  also  noted  that 
of  the  two  or  three  insurance  compa¬ 
nies  that  still  write  libel  policies,  one 
has  plans  to  stop  doing  so  at  the  end  of 
the  year. 

Another  spiraling  cost  factor  is 
attorneys’  fees,  which  have  to  be  paid 
regardless  of  the  outcome,  he  con¬ 
tinued,  adding  that  companies  can 
end  up  losing  even  if  they  win. 

There  will  always  be  libel  suits  of 
the  “silly  variety,”  and  Gunnels  sug¬ 
gested  not  settling  them  no  matter 
how  ridiculous  they  seem. 

“Don’t  pay  some  low  amount  to  get 
rid  of  them,  that’s  all  they  want,”  he 
said.  “Don’t  get  labeled  as  an  easy 
mark  or  they’ll  nickel  and  dime  you  to 
death.” 

Another  variety  of  suit  Gunnels 
suggested  not  settling  is  the  type 
where  the  story  is  true,  but  plaintiffs 
file  suit  just  to  try  to  shut  up  the  news¬ 
paper. 

“Some  publishers  will  submit  to 
this  kind  of  extortion,  but  don’t 
knuckle  under,”  he  said. 

To  help  dissuade  those  kinds  of 
suits.  Gunnels  noted  that  the  paper’s 
lawyers  should  explore  the  avenue  of 
relief  under  a  court  rule  that  requires 
plaintiffs  to  pay  defendants’  court 
costs  if  the  latter  can  show  that  the 
suit  was  brought  frivolously  and  with¬ 
out  cause  or  merit. 

Even  if  media  companies  never  get 
repaid  because  the  plaintiff  does  not 
have  the  money,  word  still  gets  out 
that  the  company  will  strike  back,  he 
said. 

In  trying  to  prevent  libel  suits,  it’s 
important  to  find  out  why  people  sue 
in  the  first  place  —  is  it  for  money, 
vindication,  revenge? 

Gunnels  cited  a  University  of  Iowa 
survey  of  all  media  libel  suits  over  the 
past  ten  years.  The  researchers  inter¬ 


viewed  many  plaintiffs  face-to-face, 
asking  them  what  motivated  them  and 
what  could  have  been  done  to  stop  the 
filing. 

The  main  conclusion  of  the  survey 
found  that  more  than  50%  of  all  cases 
could  have  been  avoided  if  the  plain¬ 
tiffs’  complaints  had  been  handled 
effectively  at  the  outset. 

Those  interviewed  said  when  they 
first  complained  to  the  media  they 
were  insulted  or  ignored.  Gunnels 
said.  This  kind  of  treatment  made 
those  people  angry  enough  to  get  a 
lawyer. 

Another  conclusion  of  the  study  — 
one  that  Gunnels  said  he  does  not 
fully  agree  with  —  said  that  a  great 
many  libel  plaintiffs  do  not  care  about 
the  money,  but  rather  sue  to  clear 
their  good  names  and  inflict  punish¬ 
ment  against  the  medium. 


Gunnels  pointed  out  that  often  by 
the  time  a  case  gets  to  court  it  has 
taken  on  a  life  of  its  own  that  is  usually 
controlled  by  an  attorney,  many  of 
whom  are  propelled  by  monetary 
motivations. 

“If  you  can  keep  them  from  going 
to  a  lawyer  in  the  first  place  by  han¬ 
dling  the  complaint  in  a  courteous 
manner,  you  can  nip  (the  suit)  right  in 
the  bud,”  Gunnels  said. 

Thus,  it  is  necessary  to  set  up  and 
operate  a  good  system  for  handling 
complaints,  he  continued. 

Every  newspaper  should  have  a 
clear-cut  policy  and  procedure  for 
handling  complaints,  stressing  the 
importance  to  reporters  and  editors. 
Gunnels  suggested,  adding  that  com¬ 
plaints  should  be  handled  openly,  not 
stubbornly. 

Complainants  should  always  be 
treated  politely,  and  reporters  should 
always  tell  their  editors,  he  said.  It  is 
also  better  if  the  reporter  who  wrote 
the  story  does  not  field  the  complaint, 
as  he  may  be  too  close  to  the  story.  If 
the  reporter  does  get  the  call,  as  hap¬ 


pens  often  because  his  byline  identi¬ 
fies  him  as  the  writer,  he  should  listen 
to  the  complaint,  promise  the  person 
someone  will  get  back  to  him,  and 
then  the  reporter  should  tell  his  edi¬ 
tor,  Gunnels  said. 

The  decision  whether  to  run  a  clar¬ 
ification  or  correction  should  be  made 
by  the  editor  after  reviewing  the  story 
and  the  complaint.  Gunnels  suggested 
having  one  central  person  to  oversee 
corrections  in  order  to  see  that  they 
are  treated  consistently. 

A  correction  or  clarification  should 
be  run  at  the  earliest  possible  time,  he 
continued,  noting  that  the  paper  may 
want  to  consult  its  attorney  first. 

In  addition,  if  a  call  comes  in  from  a 
reader  and  not  an  attorney.  Gunnels 
stressed  that  it  is  best  not  to  have  the 
paper’s  attorney  deal  with  him,  as  it 
may  prompt  the  reader  to  hire  legal 


counsel  of  his  own. 

Some  publishers  believe  in  com¬ 
plete  avoidance  of  controversy,  but 
Gunnels  does  not  advocate  that 
method.  “If  that  happens  on  a  wide 
scale,  newspapers  will  be  out  of 
business”  —  or  at  least  reporters 
would  not  be  able  to  call  themselves 
journalists  anymore,  he  said. 

“At  some  time  in  the  future  the 
pendulum  has  to  swing  back,”  he 
said,  noting  that  the  best  way  to  pre¬ 
vent  libel  suits  is  to  “practice  good, 
sound  journalism  every  day.  Strive 
for  accuracy  and  fairness.” 

Potential  libel  suits  are  not  always 
easy  to  recognize,  he  continued.  The 
key  element  of  libel  is  falsity,  and 
since  it’s  not  always  easy  to  know  if 
something  is  true  or  false  on  the  face 
of  the  story,  newspeople  have  to  be 
on  their  guard  and  constantly  check 
and  re-check  information,  he  said. 

And  besides  accuracy,  newspapers 
have  to  strive  for  fairness,  which  is 
important  to  stop  suits  in  the  first 
place  and  makes  it  easier  to  defend  a 
(Continued  on  page  46) 


“Don’t  pay  some  low  amount  to  get  rid  of  them,  that’s 
all  they  want,’’  he  said.  “Don’t  get  labeled  as  an  easy 
mark  or  they’ll  nickel  and  dime  you  to  death.’’ 
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Bodoni  ('condensed  Ek>doiii  Expanded  Bodoni  Reversed  Bodoiii  Edited 

(50%  horizontal  x  130%  vertieal)  (110%  horizontal  x  33%  vertieal) 


Canon  presents  the  many  faces  of  Bodoni. 


Only  the  Canon  Laser  Coi^r  System  gives  you 
somanyvraystobecreettlve. 


Canon  presents  a  copier  that 
does  things  no  copier  has  ever  done 
before.  In  fact,  it  does  a  lot  of  things 
stat  cameras  and  studios  do-only 
faster  and  cheaper.  It’s  the  Canon 
NP-9030  Laser  Copier  System. 

And  just  what  can  it  do?  Well: 
Stretch  an  original,  or  squeeze  it. 

Slant  it.  Shrink  it  down  to  35%,  or  blow 
it  up  to  400%.  Turn  a  positive  into 
a  negative.  A  negative  into  a 
positive.  Edit  out  part  of  an  orginal- 
or  edit  in  part  of  another.  What’s  more, 
the  NP-9030  digitally  resolves  64  tonal 
gradations,  producing  high-quality 
position-ready  half  tones-never  before 
obtainable  from  an  ordinary  copier. 

And  while  the  NP-9030  is  our 
most  advanced  copying  system  yet. 


it  also  breezes  through  everyday 
copying  jobs.  You  get  crisp,  clear 
copies  up  to  11"  X 17",  and  30  letter- 


size  copies  per  minute. 

The  Canon  NP-9030  Laser 
Copier  System.  It’ll  put  a  smile  on 
your  face. 


Canon  I 

LASER  COPIER  SYSTEM  I 


NP 


19030 


For  more  information  about  the  NP'9030, 
call  toll  free  1-800-OK  CANON.  Or  write 
Canon,  U.S.A.,  F>0.  Box  5023,  Clifton,  N.J.  07015 
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Cosell:  ‘Bring  true  journalism  to  sports’ 

Sports  commentator/columnist  offers  advice  to  AP  managing  editors 


By  Mark  Fitzgerald 

Newspapers,  above  all  other  news 
media,  are  most  responsible  for  fos¬ 
tering  the  nation’s  disproportionate 
interest  in  sports,  according  to  broad¬ 
cast  sports  commentator  and  New 
York  News  sports  columnist  Howard 
Cosell. 

“Deep  down,  you  are  the  people 
who  matter  most  to  the  future  of 
sportsworld,”  Cosell  told  a  capacity 
audience  at  the  Associate  Press  Man¬ 
aging  Editors  convention.  “So  I 
implore  you,  bring  true  journalism  to 
sports,  not  glorification  to  the  victor 
and  hearts  and  flowers  for  the  loser.” 

Cosell  accused  newspapers  of  prac¬ 
ticing  a  double  standard  in  their 
coverage  of  sports  —  a  hypocrisy,  he 
says,  that  has  continued  for  decades. 

“When  (slugger  Babe)  Ruth  was 
made  a  legend  —  you  did  it,”  he  told 
the  newspaper  executives.  “Tv 
hadn't  even  been  invented,  it  was  one 
of  yours  who  did  it.” 

A  more  recent  example,  he  said, 
was  the  Boston  Globe’s  decision  to 
withhold  a  story  about  drug  use 
among  New  England  Patriot  football 
players  until  the  team  had  played  the 
Super  Bowl. 

“Yet  the  Boston  Globe,  along  with 
the  Washington  Post  and  the  New 
York  Times,  published  the  Pentagon 
Papers,  at  a  time  when  .  .  .  some 
people  felt  it  impinged  upon  the 
national  security,”  Cosell  said. 

And  Cosell  argued  that  this  “fixa¬ 
tion”  on  sports  has  crept  into  the 
nation’s  best  newspapers. 

Newspapers,  he  said,  should  be 
covering  the  effect  devotion  to  sports 
is  having  in  the  American  society. 

“If  we  have  gotten  to  the  point 
where  sports  has  gotten  out  of  whack 
in  our  society  —  and  we  have  — 
then  it’s  our  responsibility  to  educate 
ourselves,  to  learn  all  we 
can.  .  .  .  It’s  the  biggest  task  of  jour¬ 
nalists  today  to  get  a  fix  —  to  use  an 
ugly  word  —  on  sports  in  this  coun¬ 
try,”  he  said. 

However,  Cosell  also  said  he  had 
little  hope  that  would  happen. 

Only  a  “handful”  of  newspaper 
sportswriters  are  the  “Renaissance 
men”  required  to  cover  sports  these 
days,  he  said. 

“In  general,  sportswriters  every 
day  are  writing  about  ‘the  glory  of  the 


game,’  ”  Cosell  said. 

“How  in  the  world  can  a  newspa¬ 
per,  how  can  (it)  cal!  in  a  sportswriter 
to  cover  an  antitrust  case.  It’s  prima 
facie  absurd,”  he  said. 

Cosell  spoke  to  the  APME  on  a 
panel  about  drugs  and  sports. 


Lucas  was  thrown  out  of  the 
National  Basketball  League  last  year 
after  twice  failing  tests  for  cocaine 
use.  He  now  describes  himself  as  a 
recovering  addict  and  alcoholic  who 
has  been  sober  for  nine  months. 

Lucas  said  the  news  media  —  par¬ 


Only  a  “handful"  of  newspaper  sportswriters  are  the 
“Renaissance  men”  required  to  cover  sports  these  days, 
he  said. 

“In  general,  sportswriters  every  day  are  writing  about 
“the  glory  of  the  game,’  ”  Cosell  said. 


Another  speaker,  former  Houston 
Rockets  basketball  player  John 
Lucas,  said  newspapers  should  be 
worried  about  drug  use  among  their 
own  employees. 

“If  you  send  your  employees  to 
write  about  drugs  in  the  sports  arena, 
make  sure  that  you  don’t  send  the 
ones  with  the  problem  themselves, 
because  so  often  these  are  the  ones 
who  have  a  problem,”  Lucas  said  of 
sports  reporters. 


New  Jersey  publisher  resigns; 
cites  philosophical  differences 


Charles  Jacobs  resigned  Nov.  4  as 
publisher  of  the  North  Jersey  Herald- 
News  of  Passaic  and  the  News  of 
Paterson,  N.J.,  both  part  of  the  North 
Jersey  Newspapers  group,  an  arm  of 
Garden  State  Newspapers,  owned  by 
the  MediaNews  Group  and  Media 
General  Inc. 

Jacobs,  who  started  working  for 
MediaNews  in  California  some  15 
months  ago,  wrote  in  a  memorandum 
to  the  newspapers’  staffs  that  his  deci¬ 
sion  came  “after  a  great  deal  of  intro¬ 
spection”  over  the  past  few  weeks, 
and  it  “is  the  combined  result  of  my 
concern  that  my  style  of  management 
is  not  totally  compatible  with  the 
needs  of  North  Jersey  Newspapers 
and  my  desire  to  continue  the  creative 
writing  that  I  have  not  touched  since 
taking  my  present  responsibilities.” 

Regarding  his  letter,  Jacobs  told 
E&P,  “I’m  not  going  to  wash  the  dirty 
linen  of  my  relationship  with  Garden 
State  Newspapers  in  public.”  He 
cited  “basic  philosophical  differ- 


ticularly  newspapers  —  had  an 
enormous  effect  on  his  personality 
while  he  was  playing. 

“If  you  all  said  I  played  good,  I  felt 
well.  This  is  the  power  the  media  had 
over  me,”  he  said. 

In  fact,  Lucas  added,  fear  of  media 
reaction  is  keeping  other  drug  abusing 
athletes  from  treatment. 

“One  reason  athletes  don’t  come 
forward  is  they  worry  what  the  media 
is  going  to  say,  what  the  papers  are 
going  to  say,”  he  said. 


ences”  which  he  felt  could  only  be 
disruptive  to  the  papers’  operations. 

Jacobs,  who  holds  a  masters  degree 
in  journalism  from  Columbia  Univer¬ 
sity,  joined  MediaNews  after  Jacobs’ 
Department  Store,  the  family  busi¬ 
ness  in  Paterson  which  he  ran  for 
many  years,  was  sold  to  a  chain  in 
1985.  While  in  retailing,  Jacobs  said 
he  did  some  freelance  writing. 

That  retailing  experience,  he  said, 
gave  him  knowledge  of  advertising 
and  production  that  was  useful  at  the 
newspapers.  There  was  a  great  deal  of 
technology  he  had  to  learn  about,  and 
Jacobs  said  he  is  grateful  to  Garden 
State  Newspapers  for  giving  him  that 
knowledge. 

In  addition,  Jacobs  noted  that  there 
is  “no  enmity,  no  rancor”  in  his  leav¬ 
ing,  and  praised  the  newspapers’ 
management  and  staff  as  “outstand¬ 
ing.” 

Jacobs’  immediate  plans  for  the 
future  include  only  finishing  a  book  he 
(Continued  on  page  47) 
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THEADS 

FROM  OUTER  SPACE 
ARE  HERE! 


It’s  working  all  across 
America.  At  the  New  York  Times. 
Newark  Star- Ledger.  San  Fran¬ 
cisco’s  Chronicle  and  Examiner. 
The  Boston  Globe.  In  Chicago, 
at  the  Tribune  and  Sun-Times. 

In  Philadelphia,  at  the  Inquirer 
and  Daily  News.  It’s  working  for 
the  Washington  Post,  Houston 
Chronicle  and  Los  Angeles 
Times. 

These  are  pioneer  AD/SAT 
newspapers.  AD/SAT  -  the  satel¬ 
lite  network  that’s  linking  adver¬ 
tising  agencies  with  newspapers, 
to  deliver  ads  at  the  speed  of 
light.  Eliminating  the  late,  the 
mangled,  the  lost  and  the  unre- 
producible.  Ending  your  worries 


about  ads  which  never  run. 
Revenue  you  never  see. 

Demonstration  agencies 
are  now  sending  repro  material 
to  these  newspapers.  The  trans¬ 
mission  takes  seconds.  And  the 
quality  of  reproduction  would 
make  any  production  manager 
dance  for  joy. 

What’s  more,  there’s  also 
the  added  bonus  of  an  elec¬ 
tronic  message  system  -  for  the 
first  time  directly  linking  ad 
agencies  with  newspapers  and 
their  representatives. 

The  number  of  AD/SAT 
newspapers  is  rapidly  growing. 


because  the  dream  is  now  a 
reality.  So  are  the  benefits. 

If  your  newspaper  hasn’t 
explored  ads  from  outer  space 
yet,  now’s  the  time. 

Wfite:  AD/SAT,  527  W.  34th 
Street,  New  York,  NY  10001.  Or 
call:  212/330-0678. 


Til  •Jit-'fiN  I. 

We  deliver  newspaper  ads 
at  the  speed  of  light. 


Sex  crimes 

(Continued  from  page  17) 

umn,  “Senior”  and  “Community” 
calendars  and  “New  Arrivals”  at 
Mason  General  Hospital. 

Gay,  who  has  owned  the  paper  for 
20  years,  is  a  native  of  Monterey, 
Calif.,  where  his  first  job  was  on  his 
father’s  weekly  newspaper. 

“I  know,”  he  said,  “that  most 
newspapers  don’t  cover  trials  the  way 
we  do  anymore,  but  what  is  badly 
needed  is  to  break  traditional  taboos, 
have  a  full  and  frank  discussion  of  the 
crime  and  deliver  rape  victims  from 
the  stigma  and  discrimination  that  has 
been  their  lot  up  to  now.” 

Paper,  ball  club 
honor  local  heroes 

The  Orange  County  (Calif.)  Regis¬ 
ter  and  the  California  Angels  baseball 
club  have  teamed  up  to  present  the 
first  two  of  their  awards  to  Orange 
County  “heroes,”  county  residents 
who  have  made  “an  extraordinary 
effort  to  help  others.” 

At  recent  Angels’  home  games, 
awards  were  presented  to  Gregory 
Ysais,  who  rescued  a  5-year-old  girl 
from  a  mountain  lion  last  March,  and 
to  Leonard  Victor,  a  blind  man  who 
has  donated  15,000  hours  of  volunteer 
work  since  1973. 

Both  men  received  box  seats  to  the 
games,  plaques  and  trips  for  two  to 
anywhere  Jet  America  Airlines  flies. 

Canadian  newsman 
sent  to  conference 
by  govt,  minister 

Alberta,  Canada’s  environment 
minister  is  sending  the  publisher  of  his 
hometown  weekly  newspaper  to  a 
hazardous  wastes  conference  in  Den¬ 
mark  at  an  estimated  cost  of  $5,500 
(Canadian). 

The  new  Swan  Hills  hazardous 
waste  treatment  plant  is  being  built  in 
Environment  Minister  Ken  Kowal¬ 
ski’s  Barrhead  riding,  and  he  said  that 
A1  Blackmere,  publisher  of  the  Barr¬ 
head  Leader,  will  return  from  Den¬ 
mark  to  write  independent  articles  on 
the  subject. 

The  Alberta  Special  Wastes  Man¬ 
agement  Corp. ,  a  Crown  corporation, 
will  pay  about  $2,800  (Canadian)  for 
registration  as  well  as  Blackmere’ s 
airfare. 

The  articles  will  be  available  to 
weekly  newspapers  in  Alberta  at  no 
cost,  and  the  government  will  not  pay 
Blackmere  for  them. 


Dallas  Times-Herald  sues 
Morning  News,  ABC  over  circulation 


The  Dallas  Times-Herald  is  suing 
the  Dallas  Morning  News  and  the 
Audit  Bureau  of  Circulations  (Nov. 
10),  claiming  its  rival  has  fraudulently 
inflated  circulation  figures. 

In  a  suit  filed  in  Chicago,  the  Times- 
Herald  accuses  the  Morning  News  of 
antitrust  violations,  fraud  and  other 
violations. 

Schaumberg,  Ill. -based  Audit 
Bureau  is  accused  of  improperly 
releasing  the  Morning  News’ 
publisher’s  statement  in  the  FAS- 
FAX  figures  for  the  six  months  ended 
Sept.  30,  1986. 

The  Audit  Bureau,  the  suit  says, 
“knew  or  should  have  known  that  its 
release  of  materially  incorrect  circu¬ 
lation  information”  could  damage  the 
Times-Herald  by  affecting  advertiser 
decisions. 

The  suit  asks  unspecified  damages 
for  advertising  losses  and  asks  the 
court  to  block  the  release  of  any  new 
Morning  News  circulation  figures 
from  ABC  unless  they  are  indepen¬ 
dently  audited  or  the  court  is  satisfied 
with  the  ABC’s  own  procedures. 

ABC’s  latest  FAS-FAX  figures. 


released  last  week  (See  page  14  of  this 
issue),  show  the  Morning  News  con¬ 
tinuing  its  substantial  daily  and  Sun¬ 
day  circulation  lead  over  the  Times- 
Herald.  Average  daily  circulation  was 
up  13,144  from  the  period  a  year  ago 
to  390,987,  while  Sunday  circulation 
rose  30,698  to  531,417.  The  same 
FAS-FAX  report  showed  the  Times- 
Herald  up  15,146  to  246,370  in  daily 
circulation  and  up  7,374  to  338,963  on 
Sundays. 

The  38-page  suit  alleges  the  Morn¬ 
ing  News  inflated  its  circulation  in 
several  ways.  The  paper  fabricated 
and  altered  circulation  records,  the 
suit  says,  and  overstated  paid  home 
delivery,  in  some  cases  by  establish¬ 
ing  “‘dummy’  routes  which  contain 
few  if  any  genuine  subscribers.” 

In  addition,  the  suit  says  the  Morn¬ 
ing  News  overstated  paid  single-copy 
sales  by  selling  wholesalers’  copies 
for  as  low  as  a  penny  a  copy  and  by 
dumping  or  selling  unsold  papers  for 
scrap.  The  Times-Herald  suit  also 
accuses  the  Morning  News  of  improp¬ 
erly  including  bulk  sales  in  its  paid 
(Continued  on  page  50) 
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Print  journalism  stepped 
into  the  21st  Century. 

barney  PARKER 

*«•  at  tHANNEL  GUIDE  MAGAZINE 

Sat  in  h's  office  at  C  downlinked 

in  Colorado  and  one-on-one 

and  when  it  was  over  BARNtx  saiu 
“Within  the  next  few  yea«,  any 

the  opportunities  of  live  sateiiiie 
can’t  compete!” 
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Gannett  president  offers  some  advice,  critiques  USA  Today 


By  M.L.  Stein 

Editors  and  headline  writers  need 
to  sharpen  their  skills  if  newspapers 
are  to  rise  in  public  esteem,  John 
Curley,  Gannett's  president  and 
CEO,  told  an  Associated  Press  meet¬ 
ing  recently. 

He  said  newspapers  are  improving 
in  fairness,  accuracy  and  printing 
more  community-interest  stories  but 
they  still  have  problem  areas,  includ¬ 
ing  Gannett’s  USA  Today. 

“Editors  have  tough  jobs  but  many 
ought  to  get  their  hands  a  bit  dirtier  by 
reviewing  political  and  governmental 
coverage  to  determine  whether  all 
players  are  getting  a  fair  shake,” 
Curley  stated  in  a  speech  to  the  AP 
Association  of  California,  Arizona, 
Hawaii  and  Nevada  (APACAHN)  in 
Monterey,  California. 

Writing  also  should  be  “polished 
up,”  according  to  Curley,  a  former 
AP  editor. 

He  urged  newspapers  to  get  better 
performances  from  headline  writers. 


whether  the  significant  points  in  the 
story  are  also  off-base.” 

Curley  cited  as  an  example  an 
Investor’s  Daily  story  about  him, 
which  he  claimed  had  his  age  wrong 
and  used  incorrect  figures  in  connec¬ 
tion  with  a  New  York  race  in  which  he 
participated. 

“He  (the  writer)  simply  didn’t 
check  his  math,”  Curley  charged. 
“Neither  did  his  editor.  That  was 
sloppy  work.  He  had  the  bio  material 
and  fact  sheets  so  he  shouldn’t  have 
screwed  it  up.  Reporters  have  to  care 
more  about  every  detail,  and  editors 
have  to  do  more  than  move  copy.” 

Curley  listed  plusses  and  minuses 
for  USA  Today. 

He  said  the  national  daily’s 
“straightforward  approach  and  hard- 
and-fast  rule  requiring  attribution  has 
gotten  good  reactions  for  fairness.” 

However,  he  added,  the  paper  still 
carries  too  many  corrections,  inaccu¬ 
rate  tv  sports  schedules  and  misspell¬ 
ings  of  names  or  cities  “to  suit  some 
of  us.” 


John  Curley 

saying;  “A  lot  of  heads  aren’t  terribly 
wrong  —  they’re  just  a  bit  off-the- 
mark  or  sloppy.  In  this  league,  90% 
isn’t  a  very  g(^  batting  average.  It 
should  be  closer  to  99%. 

“Things  that  we  in  the  business 
regard  as  minor,  the  public  thinks  are 
important.  If  you  have  someone’s  age 
wrong,  people  who  know  the  subject 
know  you  are  wrong  and  wonder 


Tired  of  finger  pointing? 


'  When  it  comes  to  the  liability  crisis,  it  seems  that  all  the  parties 

involved  are  busily  pointing  the  finger  of  blame  at  each  other. 

-  To  provide  news  people  with  a  balanced  source  of  information  on  this  complex 

subject,  State  Farm  is  offering  a  manual  called  LIABILITY,  Who,  WhaL  Where 
‘km  When,  Why?  It  contains  an  overview  of  the  subject  and  several  background 

R  papers  on  areas  of  the  civil  justice  system  where  reform  is  being  proposed. 

To  get  your  copy,  just  fill  out  the  coupon  below  and  mail  it  to  us.  We’ll  also  send  you 
any  additional  background  material  we  produce  on  the  subject  in  the  future. 


I’d  like  to  have  a 
copy  of  your 
liability  manual. 


Organization 


Media  Information  Service 
Public  Relations  Office 
State  Farm  Insurance  Companies 
1  State  Farm  Plaza 
Bloomington,  Illinois  61710 
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NOW  THAT  WE'RE 
ONE  COMPANY, 

YOO  CAN  TALK  TO  ALL  OF 
THESE  INFLUENTIAL 
NEWSPAPERS  AT  ONCE. 


Thanks  to  the  merger  of  Million  Market  Newspapers 
and  Times  Mirror  National  Marketing,  one  phone  call 
can  now  put  you  in  direct  touch  with  15  award-winning 
newspapers  in  key  markets  across  the  country. 

Our  markets  go  from  Boston  and  Baltimore  to 
Los  Angeles  and  Phoenix.  And  together,  our 


newspapers  offer  you  a  total  of  $565  billion  worth 
of  upscale-consumer  spending.* 

For  the  latest,  fastest  word  on  rates,  research, 
premium  positions  and  special  editions  in  any 
or  all  of  our  newspapers,  simply  call  our  nearest 
Million  Market/Times  Mirror  Sales  Manager. 


‘Source  Sales  Management  Reported  Effective  Buying  Income.  1986 
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TheDetroltNews 

It-,  ,  ,  THE  INDIANAPOLIS  NEWS 

las  Times  Herald 

K  **«■«< 


New  York:  Bill  Harrison  (212)  692-7100 
Chicago:  Ron  Tossey  (312)  822-8666 
Dallas:  Jim  While  (214)  696-8666 
Detroit:  Bill  Melville  (313)  362-8666 
Los  Angeles:  John  Colgan  (213)  477-3399 
Florida:  Larry  Malloy  (305)  987-8666 
San  Francisco:  Ernie  Pricco  (415)  781  -8666 

MMN/TMNM  represents  the  Los  Angeles  Times  in  our 
Dallas,  Detroit  and  Miami  offices  only 
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NEWSPEOPLE  IN  THE  NEWS 


Two  veteran  Gannett  marketing 
executives  were  named  to  head  Gan¬ 
nett  National  Newspaper  Sales,  a 
newly  formed  organization.  Gary 
Sherlock,  president  and  publisher  of 
the  Idaho  Statesman,  Boise,  and  a 
regional  vice  president,  was  named 
president;  and  Sheldon  Lyons,  vice 
president/marketing  for  Gannett’s 
Westchester  Rockland  Newspapers, 
was  named  executive  vice  president/ 
sales. 

Gordon  R.  Black  was  named 
president  and  publisher  in  Boise,  suc¬ 
ceeding  Sherlock.  Black  formerly 
was  advertising  director  of  the  Des 
Moines  Register. 

Also  at  Gannett,  Jonathan  H. 
Markey  was  named  vice  president  of 
commercial  printing  in  the  Newspa¬ 
per  Division.  He  continues  as  presi¬ 
dent  of  Gannett  Offset. 

♦  ♦  ♦ 

Patricia  H.  Greene  has  been 
named  metro  editor  of  the  Wichita 
Eagle-Beacon,  moving  from  the 
Capital  Times,  Madison,  Wis.,  where 
she  was  city  editor.  She  will  direct  the 
staff  of  reporters  and  editors  and 
coordinate  coverage  in  Topeka  and 
the  Washington,  D.C.,  bureau. 


JIMMY  E.  AAANIS  has  been  named 
general  manager  and  vice  president  of 
the  Pittsburgh  Press,  a  Scripps  Howard 
newspaper,  succeeding  William  A. 
Holcombe,  who  is  retiring  at  the  end  of 
the  year. 

Moving  from  president  and  general 
manager  of  the  Evansville  (Ind.)  Print¬ 
ing  Corp.,  Manis  will  be  responsible 
for  advertising,  circulation  and  pro¬ 
duction.  News  gathering  and  editorial 
policy  are  under  direction  of  Angus 
McEachran,  editor  and  vice  president. 

Manis  is  marking  a  return  to  the 
Pittsburgh  Press,  where  he  worked  from 
1968  to  1980  in  various  positions, 
including  director  of  circulation  and 
assistant  to  the  general  manager.  Prior 
to  Evansville  he  was  circulation  director 
for  all  Scripps  Howard  newspapers. 


John  Bartosek  was  named  execu¬ 
tive  news  editor  of  the  Palm  Beach 
Post  and  the  Evening  Times.  He  most 
recently  served  eight  years  as  news 
editor  of  the  Raleigh  (N.C.)  News  & 
Observer. 

•Also  at  the  Post  and  Evening 
Times,  Sam  Pepper  has  been  pro¬ 
moted  to  circulation  director.  He 


INFinENCE! 

Toledo's  newspaper  has  had  a  strong 
community  influence  for  150  years. 


The  Blade  is  more  than  a  newspaper. 
It  is  a  community  institution  ...  in¬ 
vesting  itself  in  the  economic,  cul¬ 
tural  and  political  life  .  .  .  working 
to  set  priorities  .  .  .  sparking  ideas 
.  .  .  using  its  influence  to  help  great 
things  happen. 

Typically,  Toledo’s  first  symphony 
orchestra  was  founded  by  The  Blade. 
Community  leaders  lauded  the  pub¬ 


licity  campaign  and  a  number  of 
music  appreciation  projects  that  in¬ 
cluded  the  distribution  of  classical 
record  albums. 

The  newspaper  played  a  key  part  in 
the  orchestra’s  initial  organizational 
activities  —  even  helped  recruit  the 
first  conductor. 

The  Blade’s  strong  influence  makes 
it  an  effective  catalyst  for  community 
achievement.  It’s  an  influence  we 
share  with  advertisers  in  our  14- 
county  market.  3-county  Metro  area 
Sunday  coverage  82%;  3-county 
Metro  area  daily  coverage  67%. 


THE  BLADE 

One  Of  America 's  Great  Newspapers 


541  Superior  St.,  Toledo,  OH  43660 


The  Toledo  Symphony  Orchestra  performs  in  the 
peristyle  of  the  Toledo  Museum  of  Art. 


most  recently  has  served  as  manager 
of  administration. 

Tom  Highfield,  newly  named  cir¬ 
culation  manager  for  sales  and  mar¬ 
keting,  most  recently  was  assistant 
director  of  promotion  and  public  rela¬ 
tions  for  the  two  newspapers.  Barry 
Berg,  distribution  manager  of  the  cir¬ 
culation  department,  was  promoted 
to  circulation  manager  for  distribu¬ 
tion. 

Ns  4: 

Leo  Suarez,  who  has  covered  the 
Miami  Dolphins  for  the  Miami  News 
the  past  five  years,  has  been  named 
sports  editor  of  the  newspaper.  He 
replaces  Gene  Williams,  who  moved 
to  sports  editor  of  the  Cleveland  Plain 
Dealer. 

Suarez  joined  the  News  ten  years 
ago  as  a  high  school  writer  and  spent 
five  years  on  the  beat,  before  taking 
over  as  Dolphins  beat  writer  in  1981. 
*  *  ♦ 

Thomas  Charles  Desio  joined 
Knight  Publishing  Co.,  publisher  of 
the  Charlotte  Observer,  to  form  and 
direct  a  new  venture.  Media  Market¬ 
ing  Consultants.  For  the  past  two 
years  he  was  associated  with  Jeffer¬ 
son  Pilot  Retail  Services  as  a  market¬ 
ing  consultant. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

31  Years  Nation*Wide  Persenol  Service 
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James  C.  Currow  is  the  newly 
named  vice  president  of  advertising 
for  the  Miami  Herald  Publishing 
Company.  He  has  served  in  top  cir¬ 
culation  and  marketing  positions  with 
Knight-Ridder  newspapers  in  Geor¬ 
gia  and  Indiana. 

Currow  spent  the  past  three  and 
one-half  years  as  vice  president  of 
sales  and  marketing  for  Fort  Wayne 
(Ind.)  Newspapers  with  responsibil¬ 
ity  for  all  marketing  functions  includ¬ 
ing  advertising,  circulation  and  mar¬ 
keting  support  services. 

Prior  to  Fort  Wayne,  Currow  was 
circulation  director  for  the  Columbus 
(Ga.)  Enquirer  and  Ledger  newspa¬ 
pers  for  four  years.  He  began  his 
newspaper  career  in  1964  with  the 
Charleston  (S.C.)  Post. 

it  ^  ^ 

Thomas  Culligan  has  joined  the 
Minneapolis  Star  and  Tribune  as  mar¬ 
keting  vice  president. 

Culligan,  who  was  president  and 
publisher  of  the  Palo  Alto  (Calif.) 
Times  Tribune,  a  Tribune  Co.  news¬ 
paper,  has  responsibility  for  adver¬ 
tising  sales,  promotion  and  research 
departments  in  Minneapolis. 

His  career  has  included  a  number  of 
advertising  and  marketing  arrange¬ 
ment  positions  with  the  Tribune  in 
Chicago  and  New  York. 

«  ♦ 

Jerry  Gray  is  the  newly  named 
chief  of  bureau  for  the  Associated 
Press  in  Nairobi,  with  responsibility 
for  news  and  photo  coverage  and 
business  operations  in  East  Africa 
from  Zanzibar  to  Zimbabwe. 

Gray  worked  for  the  Memphis 
Commercial  Appeal  before  joining 
the  AP  in  Memphis  in  1975.  He  moved 
to  World  Services  in  New  York  in 
1983  and  was  assigned  to  Nairobi  two 
years  later. 

Randall  Hackley  moved  from  the 
foreign  desk  in  New  York  to  news 
editor  in  Buenos  Aires.  He  joined  AP 
in  Miami  in  1981  and  the  following 
year  was  named  correspondent  in  El 
Paso.  A  native  of  Los  Angeles,  he  left 
the  news  cooperative  for  a  year  to 
work  at  the  Orange  County  Register, 
Santa  Ana,  Calif.,  and  returned  as  a 
newsman  in  New  York. 

Kit  Frieden  has  been  named  Texas 
news  editor  after  joining  AP  in  Dallas 
last  year.  Previously  she  was  with  the 
Abilene  (Texas)  Reporter-News,  the 
Birmingham  (Ala.)  News  and  the 
Southern  Newspaper  Publishers 
Association. 

John  Strauss  is  the  new  corres¬ 
pondent  in  Evansville,  Ind.,  moving 
from  Indianapolis.  He  joined  the  staff 
in  1984  after  working  for  WNDU-tv  in 
South  Bend  and  now  is  responsible 
for  news  coverage  in  southern  Indi¬ 
ana  and  western  Kentucky. 


James  C.  Currow 


Thomas  Culligan 


AAark  Nadler 


Managing  editor  Mark  Nadler  is 
among  three  news  executives 
appointments  at  the  St.  Paul  (Minn.) 
Pioneer  Press  and  Dispatch.  The 
others  are  Roy  Hewitt,  to  executive 
sports  editor,  and  Kenneth  Doctor, 
to  associate  editor/features. 

Nadler  previously  was  with  the 
Wall  Street  Journal  where  he  was 
editor,  special  reports.  He  earlier 
worked  for  the  Lexington  (Ky.)  Her¬ 
ald-Leader,  the  Charlotte  (N.C.) 
Observer,  the  Havre  de  Grace  (Md.) 
Record,  the  Providence  Journal  and 
the  Worcester  (Mass.)  Evening 
Gazette. 

Hewitt  previously  was  the  deputy 
sports  editor  of  the  Philadelphia 
Inquirer.  Prior  to  that  he  worked  at 
the  Philadelphia  Bulletin,  the  Colum¬ 
bus  (Ohio)  Dispatch  and  the  Newport 
News  Times-Herald. 

Doctor  previously  was  features  edi¬ 
tor  of  the  Boulder  (Col.)  Camera.  He 
also  served  as  managing  editor  of  Ore¬ 
gon  Magazine  and  editor-publisher  of 
the  Willamette  Valley  Observer  in 
Eugene,  Ore. 

♦  ♦  ♦ 

Gerald  H.  Coy  II  has  been  named 
to  the  newly  created  position  of 
advertising  director  of  the  York  (Pa.) 
Dispatch. 

He  formerly  was  manager  of  sales 
training  and  development  at  the  Pitts¬ 
burgh  Press. 


LET’S  TRADE! 

Inventory  for 
Valuable  Cruises! 
Circulation  •  Incentives 
Promotion  •  Meetings 
Barter  •  Contests 
call  Susan  305-347-3939 
for  details  &  brochure 

WINDJAMMER 

write  Box  120, 
Miami  Beach, 
FL  33119 


Linda  Thomson  has  been  named 
editor  of  the  PM  feature  section  of 
The  Capital  Times,  Madison,  Wis., 
and  Dennis  Chaptman  was  named 
city  editor. 

Thomson,  a  staff  writer,  replaced 
Carol  Ann  Riordan,  now  an  associ¬ 
ate  director  of  the  American  Press 
Institute,  Reston,  Va.  Chaptman  was 
an  assistant  city  editor  at  the  Roches¬ 
ter  Times-Union  and  has  worked  as  a 
reporter  in  four  Wisconsin  cities. 

*  *  * 

Dick  Reardon,  classified  adver¬ 
tising  manager  of  the  Dayton  Daily 
News  and  the  Journal  Herald,  was 
named  display  advertising  manager. 


What’s  going  on 
at  NCR? 

dBQ 

This  major  computer 
company  invites  you  to 
take  a  look  at  the  NCR 
News  Service,  an  around- 
the-clock,  online, 
electronic  news  retrieval 
service.  This  computerized 
service  gives  you  NCR 
news  releases,  executive 
speeches,  product 
specifications,  financial 
data,  electronic  mail  and 
much  more.  Access  is 
through  virtually  any  type 
of  terminal. 

Editors  and  publishers 
can  subscribe  to  the  NCR 
News  Service  free  of 
charge.  Call  (5 13)  445-2075 
to  find  out  how  you  can 
get  online. 
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The  weekly 
Video  Review 
magazine 
column 


NEWSPEOPLE  IN  THE  NEWS 


I  Reader  Retire:  The  Great  Video  Rip-0<f 
Hot  Hil^^ar'sSesfPwsu  Video  Avmrds  * 

Sneok  Revicw^:^rax}r 
Hoite  m  Reveriy  HflU' 

After  Hour%’ 


Making  your 
newspaper  an 
authority  on  video 

One-third  of  U.S.  homes  have  VCRs,  a 
million  are  sold  every  month,  and  this 
electronic  component  is  radically  chang¬ 
ing  American  family  life.  If  ever  a  sub¬ 
ject  created  the  need  for  a  column,  this 
one's  it.  So  we  re  offering  a  weekly 
900-word  excerpt  from  Video  Review 
magazine,  the  largest  and  most-respected 
magazine  in  the  field  (some  clients  also 
clip  entire  stories  directly  from  the  mag¬ 
azine).  Video  Review  is  tops  at  new- 
equipment  evaluations,  what’s  just  out 
in  video,  features  on  video  lifestyle, 
news  breaks  affecting  product  use,  and 
pieces  on  cable  and  satellite  television. 
Client  papers  include  The  Washington 
Post,  Chicago  Tribune,  San  Francisco 
Chronicle,  Charlotte  Observer,  Pittsburgh 
Post-Gazette,  Dallas  Times  Herald,  Phil¬ 
adelphia  Daily  News  and  Arkansas 
Gazette. 

For  rates  and  availability,  please  call  collect 
or  write  Al  Leeds,  (202)  334-7131.  The  Wash¬ 
ington  Post  Writers  Group,  Washington,  D.C. 
20071. 

The 

^hshn^nxi  Post 
Whters  Group 

A  syndicated  service  from  The  Washington  Post 


Lieut.  Gen.  Bernard  E.  Trainor, 
who  retired  from  the  Marine  Corps  in 
July  1985,  has  joined  the  New  York 
Times  as  military  correspondent.  He 
is  based  in  the  Washington  bureau  but 
will  travel  and  spend  time  in  the  New 
York  office. 

General  Trainor  enlisted  in  the 
Marine  Corps  in  1946  as  a  private  and 
was  commissioned  in  1951  after  grad¬ 
uation  with  a  bachelor  of  science 
degree  in  history  from  the  College  of 
the  Holy  Cross,  Worcester,  Mass.  He 
holds  a  master’s  degree  in  history 
from  the  University  of  Colorado, 
Boulder.  He  served  in  the  Korean 
War  and  had  two  tours  of  duty  in 
Vietnam.  Most  recently  Trainor  was 
at  Marine  Corps  headquarters  as 
deputy  chief  of  staff  for  plans ,  policies 
and  operations. 


Jose  Ignacio  Lozano,  grandson  of 
the  founder  of  La  Opinion,  the  Los 
Angeles-based  Spanish  language 
daily,  has  been  appointed  publisher. 

Assistant  publisher  for  the  last  ten 
years,  he  has  succeeded  his  father, 
Ignacio  E.  Lozano  Jr. ,  publisher  and 
editor  for  33  years,  who  retains  his 
position  as  chairman  of  Lozano 
Enterprises  Inc. ,  and  holds  the  title  of 
editor-in-chief  of  the  newspaper. 


Robert  L.  Silver  joined  the  Seat¬ 
tle  Times  as  editor  of  the  sports  sec¬ 
tion.  He  moved  from  assistant  sports 
editor  of  the  St.  Petersburg  Times. 

Prior  to  five  years  with  the  St. 
Petersburg  newspaper  in  a  number  of 
sports  editing  positions.  Silver  was 
with  the  Niagara  Gazette,  Niagara 
Falls,  N.Y. 


Shyrl  Plum,  who  joined  the 
Asbury  Park  Press,  Neptune,  N.J.,  in 
1984  as  a  Newspaper  in  Education 
representative,  has  been  promoted  to 
NIE  coordinator.  She  is  a  former  high 
school  English  and  video  communica¬ 
tions  teacher. 

Also,  Richard  W.  Orloff  was 
promoted  to  marketing  manager  from 
research  manager.  Succeeding  Orloff 
as  research  manager  is  Barbara  C. 
Speer,  who  was  with  Katz  Communi¬ 
cations,  Inc.,  as  manager  of  sales 
research. 

James  Manser,  project  manager 
for  new  product  development,  was 
named  to  the  newly  created  position 
of  sales  development  manager;  and 
Michael  Lorenca  moved  from  per¬ 
sonnel  benefits  administrator  to  the 
newly  created  position  of  benefits  and 
compensations  manager. 


Richard  L.  Ritchie  joined  Harte- 
Hanks  Communications,  Inc.,  as  vice 
president  of  finance  and  chief  finan¬ 
cial  officer.  For  the  past  three  years 
he  has  been  vice  president  and  trea¬ 
surer  of  the  James  River  Corporation 
in  Richmond,  Va.,  manufacturer  of 
paper-based  products. 

Prior  to  Richmond,  Ritchie  worked 
10  years  for  the  Grand  Trunk  Western 
Railroad  Company,  Detroit,  where 
his  last  position  was  assistant  vice 
president  and  treasurer. 

♦  ♦  ♦ 

Martin  S.  Gottlieb  will  become 
editor  of  the  Village  Voice,  New  York 
City,  on  December  8. 

Since  1983,  Gottlieb  has  been  a 
metropolitan  reporter  for  the  New 
York  Times.  For  nearly  eight  years, 
he  was  an  editor  and  reporter  at  the 
New  York  Daily  News  after  having 
begun  his  journalism  career  in  1971  as 
a  reporter  for  The  Record,  Hacken¬ 
sack,  N.J. 

ik  *  i|c 

Appointments  at  the  Rochester 
(N.Y.)  Times-Union  include: 

Richard  J.  Jensen,  to  executive 
city  editor  from  city  editor;  Douglas 
P.  Mandelaro,  to  city  editor  from 
suburban  editor. 

Roni  Rucker  Waters,  to  subur¬ 
ban  editor  from  an  assistant  city  edi¬ 
tor.  Chris  Lavin,  to  assistant  city 
editor  from  City  Hall  reporter. 


At  the  Central  New  Jersey  Home 
News,  New  Brunswick,  Karli  Jo 
Hunt,  chief  editorial  writer,  has  been 
named  director  of  editorial  pages,  and 
Nancy  O’Reilly,  a  copy  editor  for 
the  editorial  and  opinion  pages,  has 
been  appointed  opinion  pages  editor. 

Roy  Herman,  most  recently  home 
delivery  manager  for  the  Camden 
(N.J.)  Courier-Post,  has  been 
appointed  circulation  director. 

Donna  E.  Mancuso,  a  reporter  and 
editor  for  the  Home  News,  has  been 
named  metropolitan  editor  in  charge 
of  the  local  reporting  staff. 

♦  ♦  ♦ 

P.C.  Kutschera  has  been  named 
director  of  public  affairs  for  the  New 
York  State  Division  of  Military  and 
Naval  Affairs  in  Albany.  The 
umbrella  state  agency  covers  the 
Army  and  Air  National  Guards  and 
the  state  Office  of  Emergency  pre¬ 
paredness. 

Kutschera,  a  major  in  the  U.S. 
Army  Reserve,  formerly  was  regional 
city  editor  and  stamp  columnist  for 
the  Middletown  (N.Y.)  Times  Herald 
Record. 
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Recently  joining  the  Gannett  Cen¬ 
ter  for  Media  Studies  at  Columbia 
University  were  Jeffrey  Litvak  as 
technology  studies  coordinator  and 
Craig  FiSHER-LaMAY  as  editorial 
coordinator. 

Litvak  was  editorial-systems  man¬ 
ager  at  the  University  of  Minnesota’s 
Minnesota  Daily  and  wrote  and 
edited  college  publications. 

Fisher-LaMay  has  worked  as  an 
editor  of  research  articles  at  the  Uni¬ 
versity  of  North  Carolina  School  of 
Nursing  and  as  a  sportswriter  and 


JOSEPH  PULITZER  Jr.  is  planning  to 
retire  this  month  after  31  years  as 
chairman  of  the  Pulitzer  Prize  Board 
and  will  recommend  at  the  regular 
meeting  of  the  board  on  Novemb^  21 
that  Michael  I.  Sovern,  president  of 
Columbia  University,  serve  as  chair¬ 
man  pro  tern. 

Pulitzer,  73,  chairman  of  the  Pulit¬ 
zer  Publishing  Company  and  subsid¬ 
iaries,  stepped  down  as  editor  and 
publisher  of  the  St.  Louis  Post-Dispatch 
last  March  "in  an  orderly  transition 
toward  retirement." 

He  is  the  grandson  of  Joseph  Pulit¬ 
zer,  publisher  of  the  New  York  World 
and  the  St.  Louis  Post-Dispatch  and 
founder  of  the  Pulitzer  Prizes. 


general  reporter  at  the  Alamance- 
Orange  Enterprise,  Mebane,  N.C. 

Also,  Patricia  Batin,  vice  presi¬ 
dent  and  university  librarian  at 
Columbia  University,  was  appointed 
to  the  National  Advisory  Committee 
of  the  Gannett  Foundation  program. 

«  *  * 

Martha  Thompson  joined  the  Sac¬ 
ramento  Bee  as  circulation  division 
sales  manager.  She  formerly  was 
metro  circulation  manager  for  the 
Springfield  News  Leader. 


Thomas  Easton  joined  the  Balti¬ 
more  Sun  as  financial  bureau  corres¬ 
pondent  and  business  writer  in  the 
Wall  Street  bureau  in  New  York  City. 

Easton  worked  as  a  writer  for  For¬ 
bes  Magazine  while  completing  his 
MBA  at  Columbia  University  Gradu¬ 
ate  School  of  Business.  Prior  to  that 
he  was  with  the  Bridgeport  (Conn.) 
Post  and  Times. 

Also  at  the  Sun,  Michael  Hughes 
and  Scott  Moores  have  been  prom¬ 
oted  to  circulation  managers.  Hughes 
is  responsible  for  distribution  and 
sales  in  the  expanding  suburban  and 
state  markets  and  Moores  for  circu¬ 
lation  marketing  and  circulation 
administration. 

In  the  transportation  department, 
Joseph  Salamone  was  named  eve¬ 
ning  and  Sunday  city  home  delivery 
manager,  and  Joseph  Lewis,  morning 
city  home  delivery  manager. 

*  * 

Pat  Thompson  Frantz  is  the  new 
president  and  publisher  of  Public 
Opinion,  Chambersburg,  Pa.  She 
moved  from  advertising  director  of 
the  Elmira  (N.Y.)  Star-Gazette.  Both 
newspapers  are  in  the  Gannett  group. 

Jo-Ann  Huff  Alberts,  Public 
Opinion’s  former  publisher,  was 
named  a  general  executive  with  Gan¬ 
nett  New  Media  Services,  the 
research  and  development  division. 


OBITUARIES 


Ralph  William  Adams,  76,  a 
sports  reporter  and  editor  with  the 
Toronto  Globe  and  Mail  for  more 
than  40  years,  died  August  7  following 
a  heart  attack. 

He  also  worked  for  the  old  Toronto 
Mail  and  Empire,  the  Winnipeg  Tri¬ 
bune,  and  the  Montreal  Star. 

ift  if 

Robert  B.  Kenney,  53,  a  long-time 
writer  for  the  Boston  Globe,  died  Sep¬ 
tember  5  in  Exeter,  N.H.,  after  a  brief 
illness.  At  the  age  of  20  he  began 
working  at  the  Globe  while  attending 
Northeastern  University  and  then 
worked  at  the  Haverhill  (Mass.)  Jour¬ 
nal  before  returning  to  the  Globe. 

♦  ♦  ♦ 

Merrett  P.  Palmer,  52,  former 
director  of  operations  and  photogra¬ 
phy  and  a  co-owner  of  the  Woon¬ 
socket  Call,  died  September  9  in  a 
single-engine  plane  crash  in  Alaska. 
He  was  on  a  hunting  trip. 

Palmer  was  the  son  of  the  late 
Andrew  P.  Palmer,  a  former  Call 
publisher.  A  brother.  Drew  H.  Pal¬ 
mer,  also  a  former  Call  publisher,  is 
among  his  survivors. 


Don  Pugnetti,  69,  former  editor  of 
the  Tacoma  (Wash.)  News  Tribune, 
died  July  29  at  Swedish  Hospital 
Medical  Center,  Seattle,  after  a  long 
battle  with  cancer.  He  had  continued 
to  write  columns  for  the  newspaper 
following  his  retirement  in  April  1985. 

After  service  with  the  Army  in 
Alaska  in  World  War  II,  he  became  a 
News  Tribune  reporter  and  in  1947 
moved  to  Pasco  as  the  first  managing 
editor  of  the  Tri-City  Herald,  serving 
Pasco,  Kennewick  and  Richland,  and 
later  became  editor. 

He  was  named  editor  of  the  News 
Tribune  in  1973  and  a  director  of  the 
Tribune  Publishing  Co.,  the  next 
year. 

*  «  3|C 

David  Shippee,  26,  an  Idaho 
Statesman,  Boise,  photographer  who 
was  a  member  of  a  USA-Chinese 
expedition  attempting  to  travel  the 
upper  reaches  of  the  Yangtze  River, 
died  August  6  of  altitude  sickness.  He 
was  buried  beside  the  Tuotuohe 
River,  a  Yangtze  tributary  with  his 
grave  marked  by  kayak  paddles  and 
Chinese  and  USA  flags,  according  to 
a  USA  Today  report. 


He  first  suffered  altitude  sickness 
at  the  base  camp  and  was  sent  to  the 
city  of  Golmud  to  recuperate.  When 
he  returned,  the  expedition  had 
pushed  to  the  Yangtze  headwaters  at 
about  18,000  feet  and  he  then  became 
fatally  ill. 

3|c  4c 

LeRoy  M.  Sunday,  74,  former 
managing  editor  of  the  Clearfield 
(Pa.)  Progress,  died  August  10  in 
Mercy  Hospital,  Altoona,  Pa. 

He  joined  the  newspaper  as  sports 
editor  in  1940,  and  after  service  in  the 
Navy  during  World  War  II,  rejoined 
the  newspaper  in  1946  and  was  named 
managing  editor  later  that  year. 

4c  4c  « 

Philip  S.  Steinberg,  88,  retired 
long-time  writer  and  editor  for  Spring- 
field  (Mass.)  Newspapers,  died  Sep¬ 
tember  5. 

4c  4c  4c 

Barbara  Ann  Value,  54,  newspa¬ 
per  columnist/author,  died  of  cancer 
in  Bristol,  R.L,  on  September  16.  She 
wrote  articles  and  a  column  for  the 
Providence  Journal-Bulletin  news¬ 
papers,  and  a  column  for  the  Warren 
(R.L)  Times-Gazette. 
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House  or  the  National  Security  Coun-  Iranian  Parliament?  Do  we  not  print 
cil  to  the  press,”  Bradlee  said,  noting  what  the  government  is  doing? 
that  people  have  been  indicted  for  “We’re  not  the  villains  of  the 
selling  arms  to  Iran.  piece,”  he  said.  “It’s  once  again 

When  asked  if  it  is  the  press’  pointing  the  finger  at  the  messenger.” 
responsibility  to  report  the  issue,  Ralph  Danger,  executive  editor  of 
Bradlee  replied,  “Of  course  it  is.”  the  Dallas  Morning  News,  com- 

Warren  Hoge,  New  York  Times  for-  mented  that  “the  alternatives  are  not 

eign  editor  noted,  “I  think  our  very  good  if  the  press  gets  enlisted  in 

responsibility  is  to  give  an  accounting  the  covert  policies  of  the  United 

to  our  readers  about  what  the  govern-  States.” 

ment  is  doing,  especially  when  it’s  The  government’s  position  that 
doing  the  opposite  of  what  it  says  it’s  reports  of  the  arms  dealings  may 

endanger  lives  is  “a  very  sobering 
He  pointed  out  that  reports  of  charge,”  Danger  said.  “On  the  other 
McFarlane’s  visit  surfaced  not  only  in  hand,  the  information  has  come  from 
the  Syrian  publication  but  also  in  the  a  high  official  of  the  Iranian  govem- 
Iranian  government.  “There’s  no  ment.  I’m  not  sure  how  reporting 

way  in  the  world  we  would  not  report  something  the  other  side  already 

that.  It  would  have  required  acts  of  knows  could  endanger  (the  hostages), 
supression.  The  responsibility  is  clear  xhe  only  ones  who  did  not  know  were 
to  follow  through.  the  American  people. 

“Nothing  the  press  has  done  has  “The  follow-up  questions  are  what 
endangered  lives,”  Hoge  said,  noting  the  U.S.  government  is  objecting  to,” 
that  if  they  thought  lives  were  in  dan-  Danger  continued, 

ger  they  would  not  act  upon  the  story  “Most  news  organizations  have  a 
as  they  have.  policy  that  if  there  is  a  direct  threat  to 

“I  understand  completely  Mr.  someone’s  life  they  will  withhold 
Jacobsen’s  concern  and  the  passion  information,  but  in  this  case  (the 
of  his  statement,”  Hoge  added.  “I  issue)  is  the  conduct  of  foreign 

don’t  see  where  the  options  are.  Do  policy  —  and  the  information  was 

we  not  print  statements  made  in  the  also  already  out.” 


Friendly  interview  turns  into  trans-Atlantic  dispute 


By  James  E.  Roper 

A  friendly  interview  has  turned  into 
a  trans-Atlantic  dispute  between 
French  Premier  Jacques  Chirac  and 
Amaud  de  Borchgrave,  editor  of  the 
Washington  Times. 

Chirac  reportedly  gave  the  inter¬ 
view  to  de  Borchgrave  Nov.  4  with 
the  agreement  that  de  Borchgrave 
could  report  the  premier’s  views 
without  quoting  him  directly. 

On  Nov.  7,  the  Washington  Times 
led  the  paper  with  the  resulting  story. 
It  asserted  that  West  German 
Chancellor  Helmut  Kohl  and  Foreign 
Minister  Hans-Dietrich  Genscher  had 
told  Chirac  that  the  frustrated  attempt 
to  place  a  bomb  aboard  an  Israeli  El 
A1  aircraft  in  Dondon  April  17  “was  a 
provocation  organized  by  Israel’s 
Mossad  intelligence  service  and  rene¬ 
gade  elements  in  Syrian  President 
Hafez  Assad’s  entourage.” 

“The  objective,  as  Mr.  Chirac 
understands  it,  was  to  embarrass 
President  Assad  and  bring  down  his 
regime,”  the  Times  story  continued. 

Chirac  promptly  declared  that  the 
account  was  “totally  unfounded”  and 
a  “misinterpretation.” 

The  Times  responded  Nov.  10  by 


publishing  the  text  of  the  interview, 
which  de  Borchgrave  said  he  had  con¬ 
ducted  in  French  and  recorded  with 
the  premier’s  permission. 

“We  regret  that  we  have  been 
placed  in  the  position  that  the  only 
way  to  ensure  accuracy  of  the  record 
is  to  release  the  transcript,”  de 
Borchgrave  said. 

The  transcript  showed  that  Chirac 
said:  “You  can  write  what  I  believe, 
but  I  don’t  wish  to  be  quoted.  And 
everyone  will  know  that  what  you 
write  after  such  a  visit  will  be  author¬ 
itative.” 

About  the  attempt  of  Nizar  Hin- 
dawi  to  smuggle  explosives  aboard  an 
El  A1  plane  in  the  handbag  of  his 
unknowing  girlfriend,  Chirac  said, 
according  to  the  transcript:  “I  spoke 
to  both  Kohl  and  Hans-Dietrich 
Genscher  about  it.  I  don’t  go  as  far  as 
they  do,  but  their  thesis  is  that  the 
Hindawi  plot  was  a  provocation 
designed  to  embarrass  Syria  and 
destabilize  the  Assad  regime.  Who 
was  behind  it?  Probably  people  con¬ 
nected  with  the  Israeli  Mossad  in 
conjunction  with  certain  Syrian  ele¬ 
ments  close  to  Assad  who  seek  his 
overthrow.  Things  of  this  nature  can 
be  infinitely  complex.” 


As  the  Times  prepared  to  publish 
the  transcript,  the  paper  said,  de 
Borchgrave  received  six  separate 
approaches  from  Chirac  intermediar¬ 
ies  known  to  the  editor.  All  attempted 
to  prevent  publication  of  the  material. 

The  Times  said,  as  part  of  its  Nov. 
10  story  on  the  incident:  “The  fourth 
intermediary,  who  said  he  was 
speaking  on  behalf  of  and  with  the  full 
knowledge  of  Mr.  Chirac’s  chief  of 
staff,  said  Mr.  Chirac  had  been 
invited  to  join  Mr.  Kohl  for  lunch 
yesterday  to  discuss  the  incident  and 
that  the  Germans  were  insisting  on  a 
joint  denial,  to  be  issued  after  lunch. 
Mr.  Chirac  would  decline  to  make  a 
joint  denial,  Mr.  de  Borchgrave  was 
told,  if  the  Times  would  refrain  from 
publishing  the  full  text  of  the  inter¬ 
view. 

“Further  down  the  road,”  the 
intermediary  said,  “and  as  a  gesture 
of  goodwill,  Mr.  Chirac  would,  on  a 
suitable  occasion,  praise  the  integrity 
and  professionalism  of  Mr.  de  Borch¬ 
grave. 

“The  offer  was  declined.  Mr.  de 
Borchgrave  insisted  on  an  immediate 
retraction  of  Mr.  Chirac’s  original 
charge  that  his  remarks  had  been 
misinterpreted  and  distorted.” 


What  to  print 

(Continued  from  page  19) 

ing  himself  as  McFarlane  went  to  Iran 
aboard  a  plane  carrying  arms  supplies 
in  a  bid  to  improve  relations. 

McFarlane  has  refused  to  either 
confirm  or  deny  reports  of  his  trip, 
although  he  has  told  members  of  the 
press  that  some  reports,  which  he 
declined  to  specify,  amounted  to 
“ugly  fiction.” 

“(National  security  adviser  Vice 
Adm.  John  M.)  Poindexter  said  Nov. 
1 1  there  was  a  miscalculation  in  who 
they  could  trust  in  Iran,”  Bradlee 
said.  “They’re  beating  (French  Prime 
Minister  Jacques)  Chirac  upside  the 
face  (for  negotiating  with  terrorists),” 
and  the  administration  “is  trying  to 
get  the  European  Community  to  make 
some  common  policy  against  nego¬ 
tiating  with  terrorists.”  Then  the  U.S. 
government  turns  around  and  negoti¬ 
ates  itself.  “You  can’t  do  it  and  then 
tell  me  I  can’t  report  it,”  he  said. 

“It’s  so  easy  in  this  kind  of  a  thing 
to  try  and  shift  the  blame,  if  that’s 
what  it  is,  or  the  responsibility,  if 
that’s  what  it  is,  from  the  White 
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Automation  is  one  thing. 
Productivity  is  three. 


NP-1472  Newspaper  Inserter 


BOSS-60  Packaging  System 


NP-100  Programmable  Palletizer 


Harris  Graphics’  NP-1472  inserter,  BOSS-60 
packaging  system  and  NP-100  programmed 
palietizer  are  designed  to  bring  new  productivity 
to  newspaper  maii rooms. 

The  NP-1472  has  the  versatiiity  to  adapt  to  any 
inserting  job  quickiy  and  easiiy.  It  produces 
packages  of  up  to  300  broadsheet  pages  in  many 
jacket  formats  and  automatically  repairs  in¬ 
complete  sets. 

The  BOSS-60  automates  packaging  by  doing 
the  work  of  two  conventionai  lines  in  haif  the  floor 
space  and  with  half  the  labor.  The  integrated  func¬ 
tions  produce  high  quaiity,  strapped  or  unstrapped 
bundies  at  up  to  50  per  minute. 

The  NP-100  neatiy  pailetizes  stacks  or  bundles 
quickly,  for  better  product  protection  and  improved 


storage/retrievai.  A  programmable  logic  system 
controis  ali  functions. 

Aione,  each  is  a  dependable  unit  that  pays  off 
investment  with  iower  operating  costs  and  in¬ 
creased  speed. 

Together,  the  three  form  an  integrated  system 
that  wiil  raise  mailroom  efficiency  higher  than  it’s  ever 
been.  Each  machine  is  designed  to  work  smoothiy 
with  the  others,  moving  product  from  press  to  pallet 
quickly,  precisely,  and  with  a  minimum  of  labor. 

The  NP-1472,  BOSS-60,  and  NP-100  bring  more 
than  automation  to  material  handling.  They  deliver 
productivity. 

For  more  information,  write  Harris  Graphics 
Corporation,  Bindery  Systems  Division,  Champlain, 
NY  12919. 


HARRIS 

GRAPHICS 

Bindery  Systems  Division 

P.O.  Box  518  ■  Champlain,  New  York  12919 
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‘No  risk,  no  gain’ 

First  keyless  offset  newspaper  press  designed  for  color  is 
scheduled  to  begin  testing  next  July  at  the  St.  Petersburg  Times 


By  George  Garneau 

What  is  believed  to  be  the  nation’s 
first  keyless  offset  newspaper  press 
designed  for  color  is  scheduled  to 
start  testing  next  July  at  the  St. 
Petersburg  (Fla.)  Times. 

John  Irvin,  production  manager, 
said  the  research-and-development 
project  with  the  Goss  unit  of  the 
Graphic  Systems  Division  of  Rock¬ 
well  International  Corp.  involves  the 
conversion  of  two  units  and  a  half 
deck  of  year-old  Goss  Metro  Offset. 

The  prototype  units  are  planned  to 
run  as  part  of  an  existing  10-unit  press 
in  a  three-month  test  conducted  to 
determine  whether  to  retain,  expand 
or  abandon  the  keyless,  anilox  offset 
inking  system. 


“Something  like  this 
cannot  be  developed  in 
a  lab,”  Irvin  said.  “It’s 
got  to  be  done  in  the 
field. ...” 


“Something  like  this  cannot  be 
developed  in  a  lab,”  Irvin  said.  “It’s 
got  to  be  done  in  the  field.  ...  If  this 
is  feasible,  in  five  years  you  are  going 
to  be  able  to  buy  a  press  from  Goss  off 
the  shelf  with  [keyless  inking],”  Irvin 
said. 

Conversion  of  the  inking  system 


By  George  Garneau 

Reporter  Barney  Parker  sat  in  his 
office  Nov.  3  in  Englewood,  Colo., 
and  conducted  an  interview  with 
actor  Stacy  Reach,  who  sat  in  his 
office  in  Burbank,  Calif. 

Parker,  who  writes  for  Channel 
Guide  magazine,  circulating  about 
60,000  copies  a  week  to  subscribing 
satellite  dish  owners  around  the  coun¬ 
try,  got  10  minutes  to  talk  to  Reach, 
who  had  answered  questions  for  more 
than  four  hours  during  24  10-minute 


involves  replacing  ink  injectors  — 
one  for  each  column  of  print  —  with 
one  engraved  anilox  roll  to  transfer 
ink  in  its  tiny  cells  from  the  fountain  to 
the  plate.  The  aim  of  keyless  inking  is 
to  speed  startups,  decrease  printed 
newsprint  waste,  save  the  labor  of 
setting  ink  keys  and  improve  consis¬ 
tency. 

Several  tests  of  keyless  offset  have 
taken  place  in  recent  years  —  most 
notably  in  the  past  year  at  the  New 
York  Times  —  but  St.  Petersburg’s  is 
the  first  designed  specifically  to  test 
keyless  offset  for  printing  color,  Irvin 
said. 

Tokyo  Rikai  Seisakusho  (TRS)  of 
Japan  has  been  reported  to  be  testing 
its  own  keyless  offset  system  at  an 
undisclosed  Japanese  newspaper  and 
is  preparing  an  announcement  on  it  in 
about  six  months. 

Beginning  next  May,  two  units  are 
scheduled  to  be  converted  to  anilox 
inking  while  in  place  at  St.  Peters¬ 
burg.  The  half  deck  from  one  is  to  be 
removed  and  converted,  including  a 
split  fountain  for  printing  two  colors, 
by  Goss  at  its  plant  in  Cedar  Rapids, 
Mich.  During  the  conversion,  the 
remainder  of  the  press  is  scheduled  to 
continue  printing. 

Irvin  said  he  was  “very,  very 
impressed”  by  examples  of  keyless 
offset  printing  from  the  New  York 
Times,  describing  them  as  “not  the 
finest,  but  a  long  way  from  bad.” 


interviews  with  representatives  from 
major-market  television  stations 
nationwide. 

Reach  and  his  interviewers  com¬ 
municated  by  means  of  satellite  and 
telephone  links. 

Reach,  who  was  promoting  a 
change  in  the  time  of  his  new  “Mike 
Hammer”  tv  show,  was  made  avail¬ 
able  at  no  charge  to  Channel  Guide 
and  the  tv  stations  through  Pro  Video 
News  Service  Inc.,  a  satellite-deliv¬ 
ered  promotion  service  providing 


Problems  with  anilox  offset  involve 
controlling  the  amount  of  ink  applied 
to  the  plate.  With  little  adjusting  pos¬ 
sible,  unlike  with  standard  ink  keys,  it 
is  difficult  with  keyless  offset  to  find 
the  right  combination  of  factors  for 
optimum  inking.  Another  reported 
problem  is  the  accumulation  in  the  ink 
system  of  water  from  the  dampening 
system. 

The  existing  Goss  spiral-brush 
dampening  will  be  retained  on  the 
keyless  units,  Irvin  said,  adding  that 
Ryco  spray-bar  dampening,  which 
was  recently  installed  on  one  offset 
press  in  St.  Petersburg,  might  be  tried 
with  the  anilox  inking. 


“Somebody’s  got  to  pick 
up  the  ball.  If  Columbus 
didn’t  do  it,  we’d  all  still 
be  in  Europe.” 


Asked  why  he  was  allowing  two 
units  and  a  half  deck  of  a  year-old 
press  to  be  outfitted  with  an  unproven 
new  system,  Irvin  said,  “Somebody’s 
got  to  pick  up  the  ball.  If  Columbus 
didn’t  do  it,  we’d  all  still  be  in  Eur¬ 
ope.” 

He  cited  the  newspaper’s  pioneer¬ 
ing  attitude,  and,  adapting  the  body¬ 
building  truism  (no  pain,  no  gain), 
said  “No  risk,  no  gain.” 


-a  new  trend? 

interviews,  publicity  and  public  ser¬ 
vice  announcements,  mostly  to  tele¬ 
vision  stations. 

Parker,  however,  was  the  first  print 
media  reporter  to  use  the  live  satellite 
interview,  according  to  Gail  Cottman, 
Pro  Video  president. 

Parker  said  the  technique  “gives 
small  newspapers  like  mine  access  to 
big  stars  ...  I  see  the  service  and 
[satellite]  dishes  as  a  tool  newspapers 
can  use  in  putting  out  a  better  prod¬ 
uct.” 


Interviews  with  celebs  via  satellite 
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The  person  interviewed  wears  a 
microphone  and  an  earphone  and 
appears  before  a  video  camera.  Inter¬ 
viewers  watch  the  personality  on 
their  tv  screen  during  questioning  and 
are  answered  live  by  phone.  Other 
dish  owners  can  tune  in  as  interview¬ 
ers  take  their  pre-assigned  turns  to 
ask  questions. 

Parker,  who  usually  interviews  per¬ 
sonalities  conventionally,  by  phone 
or  in  person,  said  Reach’s  satellite- 
delivered  image,  revealing  his  fatigue 
and  his  reactions  to  questions,  added 
a  dimension  of  immediacy  and  per¬ 
sonality  to  the  interview.  He  said  he 
would  use  it  again  when  appearances 
by  publicity-seeking  celebrities  fit  his 
news  plans. 


Parker  said  the 
technique  “gives  smaii 
newspapers  iike  mine 
access  to  big  stars . . . 


The  brevity  of  such  interviews 
imposes  serious  limits  on  the  depth  to 
which  a  print  reporter  can  go,  since 
most  serious  interviewers  need  far 
more  time  to  get  close  to  their  sub¬ 
jects  for  an  original  article.  But  inter¬ 
viewers  awaiting  their  turn  can  tune  in 
to  other  interviewers’  questions  to  fill 
out  their  stories,  Parker  said. 

In  addition  to  publicity,  Cottman 
said,  there  are  “limitless”  other 
applications  for  the  satellite  commu¬ 
nication  technology  as  “alternate 
sources”  of  information  for  newspa¬ 
pers  and  other  print  media.  They 
include  video  news  feeds  of  breaking 
stories  transmitted  steadily  from 
breaking  news  scenes. 

“[For]  publications  with  satellite 
downlinking  dishes  and  the  knowl¬ 
edge  of  how  to  take  maximum  advan¬ 
tage  of  the  dish  as  an  alternative  news 
gathering  source,  [this]  is  an  idea  that 
will  take  journalism  into  the  21st  cen¬ 
tury,”  Cottman  said. 

So  far  the  service  has  been  used 
strictly  to  promote  entertainment  fig¬ 
ures,  publicize  movies  and  air  public 
service  ads.  It  allows  celebrities  to 
reach  dozens  of  tv  stations  —  and 
their  millions  of  viewers  —  without 
long  and  expensive  tours. 

Other  interviews  have  highlighted 
Jack  Lemmon,  Patti  LaBelle,  Walter 
Matthau  and  the  video  character  Max 
Headroom. 

On  the  other  side,  satellite  data 
transmission  offers  press  people 
another  source  of  raw  information 
and  communication.  Linked  with 
video  grabbing  equipment,  it  could 
conceivably  take  late-breaking  news 
photos  from  international  news  feeds 


being  used  by  television,  according  to 
Cottman. 

In  the  business  since  1984,  Cottman 
is  targeting  newspapers  and  other 
print  media  in  her  next  marketing 
push.  She  said  Pro  Video  will  offer 
free  to  all  newspapers  video  access  to 


its  satellite  broadcasts  from  the 
Grammy  awards  next  February. 

Microwave  satellite  dishes  cost 
about  $3,000,  according  to  Lloyd 
Covens,  Channel  Guide  editor,  and 
are  already  in  use  at  some  newspapers 
for  various  functions. 


Knight-Ridder  to  reduce  workforce 


Knight-Ridder  Inc.  intends  to 
reduce  employment  in  its  newspaper 
division  over  the  next  14  months, 
according  to  company  officials. 

The  reductions  will  be  achieved 
through  attrition  and  “possibly  some 
layoffs,”  they  said,  with  layoffs  most 
likely  to  come  in  production  and  mail- 
room  areas. 

The  newspaper  division  employs 
about  20,500  people  out  of  Knight- 
Ridder’s  total  workforce  of  22,000, 
said  newspaper  division  president 
Anthony  Ridder.  The  cuts  in  the 
newspa^r  work  force  “will  be  in  the 
hundreds,  not  the  thousands,”  he 
added. 

Ridder  said  as  part  of  the  1987 
budgeting  process  he  intends  to 
examine  each  of  Knight-Ridder’s 
newspapers  to  determine  where  the 
cuts  should  be  made.  “We’re  trying 


to  improve  productivity  at  our  news¬ 
papers.” 

Ridder  remarked  that  some  news¬ 
papers  in  high  growth  areas  may  have 
their  work  forces  increased,  although 
he  said  workers  from  papers  under¬ 
going  staff  reductions  would  “prob¬ 
ably  not”  be  transferred  to  those  dai- 
lies  where  staffs  were  being 
increased. 

Frank  Hawkins,  Knight-Ridder 
vice  president  for  corporate  commu¬ 
nications,  said  the  labor  reduction 
effort  was  part  of  a  company  effort  to 
lower  its  costs  in  a  continuing  “disin¬ 
flationary  environment. 

“Double  digit  revenue  growth  is  be¬ 
hind  us,”  he  explained,  saying  that 
lowering  costs  was  the  only  way  to 
achieve  overall  growth  that  matched 
the  double  digit  percentages  which 
were  common  in  the  late  1970’s. 
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POWER  STRAP  of  Westlake,  Ohio,  has  introduced  the 
PSN-5  strapper  for  tying  up  to  45  newspaper  bundles  a 
minute. 

The  company  says  that  speed  is  achievable  without  loss 
of  reliability,  dependability  or  safety. 

Standard  features  include  full-width  conveyor  belts, 
automatic  strap  loading  and  adjustable  working  height. 

EASTMAN  KODAK  CO.  of  Rochester,  N.Y.,  has 
announced  the  Kodak  Ektaprint  1520  intelligent  document 
processor,  a  character-  and  image-recognition  scanner  for 
use  with  Ektaprint  electronic  publishing  systems. 

The  1520  distinguishes  between  text  and  graphics  and 
recognizes  all  commonly  used  fonts  without  training, 
Kodak  said. 

Users  “can  import  text  from  any  printed  source  without 
tedious  rekeying,  yet  still  retain  the  ability  to  change  fonts 
and  type  sizes,”  according  to  John  Cell,  manager  of  elec¬ 
tronic  publishing  in  the  copy  products  division. 

The  1520  is  designed  for  existing  libraries  of  text  and 
graphics  material  on  paper  and  for  translating  such  mate¬ 
rial  into  electronic  publishing  systems. 

The  scanner,  operating  at  a  resolution  of  400  dots  per 
inch,  accepts  copy  up  to  legal  size  and  features  a  feeder 
with  50-page  capacity. 

ALAN  GRAPHIC  SYSTEMS* INC.  of  Peekskill,  N.Y., 
has  introduced  a  new  generation  of  its  Flexmaster  series  of 
flexographic  cameras. 

The  cameras  simultaneously  expose,  distort,  step  and 
repeat  onto  film,  according  to  the  company. 

Standard  Flexmasters  are  vertical  cameras  with  three 
lenses,  on-line  densitometer,  video  terminal  and  automat¬ 
ic  focus.  Output  formats  range  from  12”  x  18”  to  30”  x  42”. 

M.P.  GOODKIN  INC,  of  Irvington,  N.J.,  has  intro¬ 
duced  Shooting  Star,  a  low-cost  verticla  camera  designed 
for  small  shops  and  as  a  backup  in  larger  shops. 

Shooting  Star  is  easy  to  load  and  operate,  occupies  little 
space  and  produces  stats,  veloxes,  line  negatives,  half¬ 
tones  and  reverses,  the  company  said. 

Features  include  a  direct-reading  calibration  system, 
automatic  exposure  control,  resetting  timer,  self-adjusting 
copyboard  and  four  color-corrected  lamps. 

♦  ♦  ♦ 

ALDUS  CORP.  of  Seattle,  Wash.,  has  announced  a  new 
version  of  its  PageMaker  software  for  IBM  AT  and  com¬ 
patible  personal  computers.  It  supports  an  array  of  prin¬ 
ters  and  imagesetters  and  can  produce  in  sizes  from  letter 
size  to  broadsheet  size. 

The  software  will  be  available  in  early  1985  for  a  sug¬ 
gested  retail  price  of  $695,  Aldus  said. 

The  company  also  has  announced  version  2.0  of  its 
PageMaker  software  for  the  Apple  Macintosh. 

*  *  * 

LOCKER  TYPESETTING  EQUIPMENT  of  East 
Rutherford,  N.J.,  has  added  options  to  its  Productivity 
Enhancement  Package,  PEP,  for  use  on  Compugraphic 
Edit  Writers. 

One  option  adds  an  Adobe  Systems  Inc.  PostScript 
driver,  allowing  EditWriter  users  to  output  directly  to  a 
range  of  PostScript-driven  laser  printers,  which  can  be 


used  for  previewing  or  as  an  alternate  output  device. 

Other  options  include  Batchfile  and  SelectCom.  Batch- 
file  instructs  EditWriter  to  process  up  to  50  files  with  six 
different  tasks  each,  without  operator  assistance.  Select¬ 
Com  allows  EditWriter  automatically  to  hyphenate  and 
justify  a  transmitted  incoming  file  and  to  direct  output 
without  keyboard  entry. 

ADOBE  SYSTEMS  INC.  of  Palo  Alto,  Calif.,  has  demons¬ 
trated  the  latest  versions  of  hardware  and  software  for  its 
PostScript  page-description  language. 

Software  improvements  have  “dramatically”  increased 
printing  speeds,  Adobe  said.  And  a  new  controller  design. 
Atlas,  driving  a  20-page-a-minute  laser  with  300  dots  per 
inch  resolution,  was  demonstrated  at  the  recent  Seybold 
Desktop  Publishing  Conference. 

♦  *  * 

CANON  U.S.A.  INC.  of  Lake  Success,  N.Y.,  has  intro¬ 
duced  a  new  facsimile  machine,  the  FAX-730,  a  16-bit 
affair  with  built-in  memory.  Canon  says  it  is  faster,  easier 
to  use  and  more  economical  than  ever  before. 

Batch  transmission  allows  the  machine  to  store  up  to  1 12 
pages  in  memory  for  transmission  to  up  to  32  locations. 

Suggested  retail  price  was  listed  as  $4,495. 

Canon  also  introduced  a  line  of  compact  portable 
copiers  in  accent  colors. 

The  smallest,  the  PC-3,  weighs  less  than  26  pounds. 

The  personal  copiers  utilize  replaceable  mini¬ 
cartridges.  Prices  begin  at  $695. 

Canon  also  introduced  the  NP-4000  series  dual-color 
copying  system,  which  uses  a  built-in  black  toner  unit  with 
an  interchangeable  color  toner.  Canon  said  it  runs  at  40 
copies  per  minute.  Basic  unit  prices,  excluding  options, 
range  from  $6,495  to  $9,495. 

4:  iN  !|< 

OMNIPAGE  CO.  of  Pittsford,  N.Y.,  has  released 
OMNIPAGE  —  The  Page  Processor,  a  workstation- 
based  publishing  system  for  integrating  text  and  graphics. 

The  software  for  the  product  operates  UNIX,  is  com¬ 
patible  with  a  variety  of  high-performance  workstations, 
including  Sun,  Apollo  and  AT&T,  and  costs  $6,500. 

The  system  can  automatically  compose  and  paginate 
text  and  art  according  to  pre-defined  specifications,  or  the 
operator  can  interactively  create  and  edit  pages,  the  com¬ 
pany  said. 

“Even  authors  with  no  previous  experience  in  specify¬ 
ing  type  or  page  layout  can  write  and  produce  documents 
effectively  with  OMNIPAGE,”  said  Gary  Hayes  of 
Omnipage. 

Herbert  Weiner,  founder  and  president,  said  three  cor¬ 
porations  have  successfully  tested  the  product. 

OCCIDENTAL  NEWSPAPER  PRODUCTS  of  Mesa, 
Ariz. ,  has  released  a  line  of  Vision  terminals  for  Atex  5000, 
7000  and  9000  and  Xenotron  XTS-7000  front-end  systems. 

The  terminals  are  compatible  with  existing  systems  and 
keyboards.  Occidental  said.  Three  types  of  adjustable 
bases  are  offered. 

Prices  are  $750  and  $850,  depending  on  model,  not  in¬ 
cluding  keyboards. 
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The  success  of  flexographic  printing  in  the 
newspaper  industry  was  the  talk  of  ANPA. 

And  the  industry’s  reaction  to  the  M»A*N- 
Roland  Flexoman  was  overwhelming. 


m 


Call  and  let  us  tell  you  why. 

M-A-N- ROLAND  USA,  INC. 

333  Cedar  Avenue 

Middlesex,  NJ  08846;  201-469-6600 


The  hit  of  ANPA  . . .  M*A*N  on  the  move. 


L 


Libel  advice 

(Continued  from  page  28) 

story  when  a  suit  is  filed,  Gunnels 
said. 

The  press  is  often  thought  of  as  too 
arrogant  —  too  unfair  —  to  admit 
when  its  wrong,  so  when  it  is,  some 
people  think  it  needs  to  be  punished, 
he  continued. 

Fairness  is  also  important  as  more 
and  more  cases  are  going  to  juries  for 
decision.  Gunnels  added.  Juries  are 
more  prone  to  favor  the  underdog  — 
the  poor,  downtrodden  plaintiff. 

“The  best  rule  of  thumb  is  to 
always  put  in  both  sides  of  a  story,” 
Gunnels  said.  “Any  controversial 
story  has  two  sides.” 

And  while  it’s  not  always  easy. 
Gunnels  suggested  making  “every 
reasonable  effort  (to  contact  both 
sides)  and  document  those  efforts  so 
you  can  show  (actions)  made  in  good 
faith  to  get  his  side  in.” 

Gunnels  does  not  advocate  libel 
handbooks  or  written  guidelines,  as 
they  can  be  turned  over  in  pre-trial 
discovery  to  the  plaintiff’s  attorney, 
who  can  twist  and  use  them  against 
the  defendant  newspaper. 

He  did,  however,  note  that  jour¬ 
nalists  read  and  have  copies  of  libel 
handbooks  by  outside  authors  to  use 
as  guides  rather  than  strict  policy. 

Richard  Wesnick,  editor  of  the 
Billings  (Mont.)  Gazette,  spoke  to  the 
group  fresh  from  a  libel  suit  at  his 
newspaper,  which  he  described  as  the 
type  “lawyers  dream  about  and  edi¬ 
tors  and  publishers  have  nightmares 
about.” 

The  Gazette  case  stems  from  a  suit 
filed  by  attorney  Dale  Cox,  who 
alleged  he  was  defamed  by  a  June  8, 
1980,  front  page  news  story  about  a 
complaint  a  client  had  filed  against 
him. 

The  woman  filing  the  complaint, 
Laura  Thomas  of  Seattle,  Wash.,  is 
blind  and  deaf.  Cox  had  represented 
her  in  a  suit  filed  following  an  automo¬ 
bile  accident  in  1971,  where  she  was 
injured  and  her  adopted  mother 
killed. 

The  case  was  settled,  and  because 
Thomas  was  a  minor,  the  money  was 
put  into  a  bank  account  administered 
by  her  guardianship.  In  1978,  five 
years  after  reaching  majority,  Tho¬ 
mas  had  the  guardianship  terminated 
and  the  remaining  funds  distributed  to 
her. 

Thomas  filed  the  complaint  against 
Cox,  alleging  injuries  resulting  from 
extension  of  the  guardianship. 

The  Gazette’s  story  chronicled 
Thomas’s  plight,  beginning  with  a  let¬ 
ter  she  sent  to  a  community  weekly. 


asking  people  for  any  “cast  off 
items  .  .  .  especially  for  the  baby.” 

Apparently,  Thomas  and  her  hus¬ 
band  had  been  straggling  financially. 
After  the  letter  appeared,  she  applied 
for  Social  Security  benefits,  but 
according  to  the  story,  was  “told  she 
was  not  eligible  for  Social  Security 
benefits,  welfare  or  any  other  public 
assistance,  and  that,  as  a  matter  of 
fact,  she  6wed  money  to  Social  Secu¬ 
rity  for  payments  that  had  been  made 
through  her  legal  guardian.” 

The  Gazette  article  noted  that  not 
only  had  Thomas  not  known  about 
the  money  in  the  bank  nor  the  Social 
Security  payments,  but  the  account 
had  also  taken  in  just  over  $60,0(X) 
over  a  five-year  period  —  of  which 
Thomas  received  just  over  $8,000  for 
room,  board,  clothing,  miscellaneous 
and  “Christmas  presents.” 

During  the  same  period,  the  lawyer 
collected  some  $19,000  in  fees,  and 
the  guardian  $1 ,400  plus  expenses  for 
a  trip  to  Seattle,  according  to  the 
Gazette  story. 

In  the  interim,  the  reporter,  Pat 
Dawson,  was  fired  and  subsequently 
filed  suit  against  the  newspaper.  Daw¬ 
son  was  not  named  in  Cox’s  suit,  as  he 
claimed  the  libelous  statements  were 


Recruiting 

(Continued  from  page  26) 
stifling,  too.” 

A  strong  plug  for  small-town  jour¬ 
nalism  was  entered  by  Paul  Green¬ 
berg,  prize-winning  editorial  page  edi¬ 
tor  of  the  Pine  Bluff  (Ark.)  Commer¬ 
cial.  But  he  also  noted  some  of  its 
hazards. 

“There’s  no  hiding  in  a  small  town, 
there  isn’t  the  same  chance  of  escap¬ 
ing  into  anonymity  as  in  a  large  city,” 
he  warned. 

“The  newspaperman  who  writes 
about  folks  in  a  small  town  is  going  to 
see  them  the  next  day,  and  have  to 
live  with  them.  When  he  messes  up, 
it’s  an  embarrassment  that  can’t  be 
hidden.  When  he  triumphs,  the  com¬ 
munity  does.” 

Moreover,  he  went  on,  being 
watched  is  “good  for  the  character.” 

All  in  all,  Greenberg  concluded,  the 
rewards  of  small-town  newspaper 
work  outweigh  the  drawbacks. 

“A  smalltown,”  he  said,  “is  a  con¬ 
stant  refutation  of  the  impersonal  and 
statistical,  a  place  where  people  will 
constantly  surprise  you  —  that  is,  if 
you’re  still  open  to  surprise  and  not 
lost  in  the  kind  of  sophistication  that 
big  cities  and  big  newspapers  may 
inspire.” 

In  a  rejjort  by  APME’s  small  news¬ 
papers  committee,  professor  Tom 


the  result  of  heavy  editing. 

Wesnick  said  the  suit  against  Cox 
was  ultimately  dismissed,  but  it 
nevertheless  raised  the  question  of  a 
reporter’s  privilege  in  the  case  of  a 
civil  complaint  that  has  not  yet  gone 
into  judicial  proceedings. 

The  newspaper  won  the  issue  of 
reporters’  privilege  to  print  informa¬ 
tion  in  a  civil  suit,  and  got  a  negotiated 
settlement  in  the  libel  suit. 

The  State  Supreme  Court  later 
ruled  5-2  in  favor  of  reporters’  rights, 
Wesnick  said,  adding  that  the  libel 
settlement  came  to  about  $95,000,  in 
addition  to  some  $90,000  in  legal  fees. 

The  paper  printed  a  front  page 
retraction  to  the  story,  but  where  did 
they  go  wrong?  “It  started  with  the 
headline  and  went  downhill  after 
that,”  Wesnick  said. 

Now  the  staff  double  and  triple 
checks  everything  and  runs  it  by  the 
paper’s  attorneys  if  there  is  a  ques¬ 
tion,  and  they  leave  out  all  innuendo. 

“Being  on  the  losing  side  has  not 
chilled  (our  reporting)  but  it  has  made 
us  much  more  deliberate  and  cau¬ 
tious,”  Wesnick  said.  “In  the  end,  it 
made  us  much  better  reporters  and 
editors.” 

Eblen  of  the  University  of  Kansas’ 
William  Allen  White  School  of  Jour¬ 
nalism,  reported  that  among  ANPA- 
member  newspapers,  more  than  800, 
or  nearly60%,have  circulations  fewer 
than  25,000  and  only  10%  of  ANPA 
dailies  have  circulations  more  than 
100,000. 

Eblen,  who  was  the  panel’s  moder¬ 
ator,  commented:  “Many  newspaper 
problems  are  similar,  whatever  the 
size,  but  certain  problems  seem  more 
intense  on  small  newspapers.” 

Dow  Jones 

(Continued  from  page  15) 

lar.” 

As  for  the  flowers  and  plants, 
Fusilli  said  it’s  part  of  the  decorating 
efforts. 

“They’ve  been  putting  plants  in 
this  building  since  the  day  it  opened. 
They  started  on  the  ninth  floor,  our 
first  floor  in  this  building.” 

The  Journal’s  editorial  offices 
occupy  the  ninth  and  tenth  floor,  he 
said. 

Celebrate  fifth 

The  five  Journal  Newspapers,  pub¬ 
lished  by  the  Times  Journal  Co.  of 
Springfield,  Virginia,  recently 
marked  the  fifth  anniversary  of  their 
expansion  into  daily  (Monday-Fri- 
day)  publication. 
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Joint  venture 

(Continued  from  page  21) 

ing  work,  he  explained,  would  save 
not  only  labor  costs  but  also  the  “tre- 
mendous”  capital  expenditures 
involved  in  purchasing  state-of-the- 
art  mailroom  equipment. 

Connors  added  that  the  joint  ven¬ 
ture  partners  are  considering  opening 
up  additional  inserting  sites 
“throughout  the  United  States.” 

When  Greater  Buffalo  Press  was 
asked  about  its  involvement  with 
NIS,  spokesman  Bill  Holcomb  essen¬ 
tially  confirmed  the  union's  conten¬ 
tion  that  the  joint  venture  was  “has¬ 
tily  put  together”  last  summer  at  the 
request  of  the  Daily  News. 

“We  were  approached  and  asked  if 

we  could  handle  it,”  Holcomb  said. 
“The  other  party  (GMA)  had  the 
equipment.  We  had  some  knowledge 
of  how  to  do  it.” 

NIS’s  Allentown  location  is  also 
the  site  of  GMA’s  main  manufactur¬ 
ing  facility. 

Holcomb  said  the  Daily  News  does 
not  have  any  financial  interest  in  NIS. 
He  said,  however,  that  the  Daily 
News  did  provide  “some  guaran¬ 
tees”  that  it  would  reimburse  the  ven¬ 
ture  partners  for  some  of  their  costs  if 
the  tabloid  had  reached  an  agreement 
with  the  mailers  and  not  subcon¬ 
tracted  the  inserting  work. 

“The  plant  where  NIS  does  its 
inserting  was  not  designed  for  that 
kind  of  purpose,”  Holcomb  said, 
adding  that  NIS  also  has  had  to  “bring 
in  a  work  force  that  has  to  be 
trained”  in  inserting  operations. 

As  a  result,  Holcomb  continued,  it 
is  too  early  to  talk  about  any  expan¬ 
sion  plans. 

“I  can’t  tell  you  with  any  degree  of 
certainty  if  we  will  be  involved  on  an 
ongoing  basis.  We’re  not  ready  to 
reach  out  to  the  marketplace,”  he 
said,  adding  that  Greater  Buffalo 
would  have  to  “reevaluate”  its  parti¬ 
cipation  in  NIS  “if  the  Daily  News 
pulls  out.” 

When  informed  that  GMA  and  the 
Daily  News  had  recounted  a  different 
version  of  events,  Holcomb 
remarked,  “It’s  chicken  or  the  egg,” 
saying  that  “there  had  been  some  dis¬ 
cussions  way  back”  between  the 
Daily  News  and  the  two  companies 
and,  “more  recently,”  when  the  situ¬ 
ation  with  the  mailers  developed,  “it 
all  came  together.  It  just  kind  of  fell  in 
place.” 

Shop  talk 

(Continued  from  page  68) 

proved  correct.  But  Congress  pro¬ 
vided  employees  some  more  inimedi- 
ate  benefits  as  well.  ESOPs  now  vest 
after  three  years,  down  from  10  and  15 
years;  payouts  can  be  selected  in 
either  cash,  company  stock  or  other 
stock;  companies  are  required  by  law 
to  repurchase  company  stock  if  the 
employee  so  elects;  payouts  must 
begin  within  five  years  of  termination 
(and  be  completed  within  another  five 

years)  no  matter  that  the  employee  is 
well  short  of  retirement  age;  and 
employees  can  expect  income  on 
their  stock  while  still  working  for  their 
company  since  dividends  received 
are  deductible  to  the  company. 

Are  there  drawbacks  to  ESOPs? 

In  theory  two. 

Since  companies  are  looking  at  an 
accelerated  repurchase  schedule  of 
employee  stock,  they  will  have  to 
plan  well  in  order  to  avoid  their  own 
liquidity  crunch. 

And  companies  might  not  wish  to 
surrender  control.  ESOP  law  pro- 

vides  that  ESOP  stock  must  be  voting 
stock. 

Unless  the  company  is  “a  newspa¬ 
per  of  general  circulation.”  Only 
newspapers  have  been  excluded  by 
Congress  from  the  voting  stock 
requirement. 

The  fight  to  exclude  newspapers 
was  led  by  Stuart  R.  Paddock  Jr., 
chairman  and  publisher  of  the  Daily 
Herald  in  Arlington  Heights,  Illinois. 
Because  of  his  efforts,  “the  hidden 
gems  amidst  the  carnage”  shine 
brightest  of  all  for  the  newspaper 
business. 

Quit 

(Continued  from  page  30) 

started  before  going  to  work  at  the 
newspapers. 

John  Buzzetta,  executive  vice 
president  of  North  Jersey  Newspa¬ 
pers,  said  he  will  be  directing  the 
papers  on  a  day-to-day  basis  from  his 
office  in  Passaic,  with  assistance  from 
Herald-News  management  and 
publishers  from  the  group’s  other 
Northern  New  Jersey  newspapers. 

“There’s  been  no  shake-up  of  any 
kind,”  Buzzetta  said,  adding,  “We 
have  a  lot  of  strong  managers  in 

Northern  New  Jersey  and  we’re  not 
going  to  rush  in  and  appoint  a  new 
publisher. 

“He  (Jacobs)  helped  us  quite  a  bit 
in  structuring  the  company  and  put¬ 
ting  together  a  management  team,” 
Buzzetta  said.  “He  started  writing  a 
novel  before  he  joined  (the  newspa¬ 
pers)  and  now  he  wants  to  finish  it.” 

Buzzetta  said  Jacobs  parted  com¬ 
pany  on  a  friendly  basis. 

Jacobs  came  to  Passaic  after  Gar¬ 
den  State  Newspapers  purchased  the 
Herald-News  from  Austin  Drukker  in 
1985.  When  the  Paterson  News  joined 
the  group  in  April,  many  operations  of 
the  two  papers  were  combined  and 
Jacobs  was  named  publisher  of  both 

papers. 

Roy  E.  Bode,  Herald-News  editor, 
said  that  Jacobs  was  a  “first  class 
publisher”  and  said  Jacobs  was 
popular  with  the  news  staff,  who 
realize  his  leaving  is  nothing  more 
than  his  personal  desire  to  get  back 
into  creative  writing. 

In  New  Jersey,  Garden  State 
Newspapers  also  publishes  the  New 
Jersey  Herald  in  Newton,  the  Daily 
Advance  in  Dover,  the  Daily  Journal 
in  Elizabeth,  The  Dispatch  in  Union 
City,  Today’s  Sunbeam  in  Salem,  and 
the  Gloucester  County  Times  in 
Woodbury.  Only  the  Salem  and 
Woodbury  papers  are  not  part  of  the 
North  Jersey  group. 

VA  heart  progran 

The  Veterans  Administration 
recently  disclosed  it  will  shut  down  a 
third  of  its  heart  surgery  programs,  a 
move  that  follows  six  years  of  investi¬ 
gative  coverage  of  VA  heart  units  by 
the  Fort  Lauderdale  (Fla.)  News! Sun- 
Sentinel. 

The  News/Sun-Sentinel  revealed  in 
a  series  published  in  November  1984 
that  heart  surgery  death  rates  were 

ns  Stopped  following  in 

“excessive”  in  VA  hospitals  that  per¬ 
formed  fewer  than  100  operations 
annually. 

The  News/Sun-Sentinel  published 
a  second  VA  series  in  April  1986.  It 
documented  thousands  of  deaths  and 
injuries  at  VA  hospitals,  particularly 
rural  centers  lacking  medical  school 
affiliations. 

vestigative  series 

The  newspaper’s  scrutiny  of  VA 
hospitals  goes  back  to  1980,  when 
Miami’s  VA  cardiac  surgery  program 
was  suspended  because  one  in  four 
patients  failed  to  survive.  The  unit  has 
since  reopened. 

Reprints  of  both  VA  series  are 
available  by  writing  to  the  newspaper 
at  P.O.  Box  14430,  Fort  Lauderdale, 
Honda  33305. 

EDITOR  &  PUBLISHER  for  November  15,  1986 


NEWS/TECH 


CPS  buys  Cuneiform  Systems  Inc. 

Will  try  to  convince  customers  that  the  financially  troubled 
typesetting  equipment  company  can  still  market  quality  products 


By  George  Garneau 

A  family  of  typesetting  products 
whose  history  dates  from  the  earliest 
phototypesetters  and  is  marked  by  a 
succession  of  financial  troubles  and 
ownership  changes  has  been  saved 
once  again  from  oblivion. 

The  key  assets  of  Cuneiform  Sys¬ 
tems  Inc.,  the  Nashua,  N.H.,  firm 
that  was  the  latest  in  a  line  of  compa¬ 
nies  starting  in  the  late  40s  with 
Photon  products,  was  purchased  at 
auction  by  Computer  Peripheral  Sci¬ 
ences  Inc.  of  Denville,  N.J.,  for  more 
than  $500,000. 

Cuneiform,  which  bought  the 
assets  of  the  defunct  Unitex  Inc.  16 
months  ago  and  shut  down  last  July, 
suffered  the  same  fate  as  its  predeces¬ 
sor:  both  ran  out  of  money  and  were 
siezed  by  their  creditor,  Indian  Head 
National  Bank  of  New  Hampshire,  to 
be  sold.  Debts  most  recently  were 
thought  to  be  around  $4.5  million. 

CPS,  owned  by  former  employees 
of  some  of  the  companies  involved  in 
the  product  line,  has  made  a  business 
in  the  last  five  years  of  supporting  the 
main  product,  the  Copy  Processing 
System,  also  known  as  CPS,  a  dur¬ 
able  front-end  typesetting  system  for 
small  to  medium-sized  newspapers 
and  typesetting  shops.  The  system, 
about  15  years  old,  belongs  to  a  family 
of  products  that  has  been  blown  by 
the  changing  winds  of  fortune  in  the 
past  30  years  to  owners  with  such 
names  as  Photon,  Dymo,  Litton,  Itek, 
Esselte. 

“This  is  the  seventh  or  eighth  rais¬ 
ing  of  the  Phoenix,”  CPS  president 
John  Attas  Jr.  told  E&P. 

Attas  outlined  ambitious  plans  to 
continue  and  improve  the  CPS  sys¬ 
tem,  which,  despite  severe  lack  of 
company  support  in  recent  years,  still 
boasts  nearly  200  installations,  about 
half  of  them  newspapers. 

“The  CPS  system  is  going  back  on 
the  market  and  is  going  to  be  sold,” 
Attas  said.  “We  are  going  to  improve 
it,  reduce  its  size  physically,  increase 
its  speed  to  eight  times  the  processing 
speed  and  reduce  the  price  by  30%. ” 

CPS  will  offer  five  complete  sys¬ 
tems,  available  with  personal  com¬ 


puters  for  input,  as  well  as  dedicated 
“dumb”  terminals  for  larger  systems. 

CPS  said  it  was  negotiating  with 
Information  International  Inc.,  which 
was  seeking  a  front-end  system  for  its 
pagination  product,  for  an  agreement 
to  incorporate  the  triple-I  pagination 
and  display-ad  workstations  into  the 
CPS  system  in  order  to  provide  a 
pathway  to  pagination. 

Attas  said  CPS  has  taken  four 
orders  for  systems  since  the  Oct.  15- 
16  purchase  and  planned  within  a  year 
to  offer  a  new  system. 

Attas  said  the  company  plans  to 
market  new  typesetters  with  its  prod¬ 
ucts  and  is  talking  with  several  manu¬ 
facturers  with  whom  it  intends  to 
form  agreements. 


CPS  also  hired  five  former  Cunei¬ 
form  employees,  boosting  its  size  to 
21  people,  and  reopened  the  Nashua 
manufacturing  plant  of  Cuneiform, 
owned  49%  by  Indian  Head  and  the 
rest  by  officers  of  Chorus  Data  Sys¬ 
tems  Inc. 

CPS,  which  recently  bought  Mod- 
tek  Inc.  of  Lowell,  Mass.,  and  its  PC- 
based  system,  is  banking  that  the 
Cuneiform  deal  and  an  agreement 
with  triple-I  will  make  it  a  serious 
competitor  in  the  market  for  small  to 
mid-sized  newspapers. 

Attas  said  the  company’s  biggest 
problem  is  customer  confidence,  or, 
more  precisely,  the  lack  thereof. 
Owning  a  company  that  has  been  shut 
down  twice  and  had  three  owners  in 
just  two  years,  he  said,  “It’s  pretty 
tough  to  convince  people  you’re  for 
real.  We  have  an  image  problem. 
[Customers]  have  been  burned  so 
many  times  they  want  to  dump  [the 
system].” 

Lack  of  support,  problems  with 
the  various  owners  and  uncertainty 
about  the  future  prompted  a  substan¬ 


tial  number  of  CPS  users  to  dump 
their  systems  and  switch  to  other  sup¬ 
pliers,  cutting  the  customer  base  from 
240  about  a  year  ago  to  about  190. 
Attas  said. 

The  changes  in  recent  years  have 
hurt  system  support,  users  have  com¬ 
plained.  Cuneiform,  in  fact,  shut 
down  its  customer  service  depart¬ 
ment  last  April,  turning  most  service 
work  to  former  service  manager  Dale 
Sharp  and  his  Comptex  Services  Inc. 
of  Marietta,  Ga. 

One  company  hurt  by  the  changes 
has  been  the  Times  of  India,  which 
took  delivery,  but  not  installation,  of 
a  system  from  Unitex  in  1984.  The 
company  had  to  hire  its  own  engi¬ 
neers  for  installation  and  the  system 


still  needs  work  to  bring  it  up  to  its 
capacity,  Attas  said. 

Attas  said  CPS  purchased  the  main 
assets  of  Cuneiform,  including  inven¬ 
tory  and  the  rights  for  manufacturing, 
software  and  marketing.  It  did  not 
buy  Cuneiform  itself,  its  optical  pub¬ 
lishing,  font  library  or  conversion 
technology.  The  bank  auctioned 
much  of  the  company’s  office  equip¬ 
ment. 

Management  changes  and  business 
failures  in  recent  years  have  spawned 
a  number  of  lawsuits,  said  one  source, 
who  added,  “There  will  be  legal  bat¬ 
tles  going  on  for  years.” 

Campbell  to  head 
Inland  Newspaper 
Machinery  Corp. 

Beau  Campbell  has  been  named 
president  of  the  Inland  Newspaper 
Machinery  Corp.,  in  Lenaxa,  Kan. 

With  the  company  1 1  years,  he  has 
been  a  sales  representative  and  since 
1984  vice  president,  sales. 


Attas  outlined  ambitious  plans  to  continue  and 
improve  the  CPS  system,  which . . .  still  boasts  nearly 
200  installations,  about  half  of  them  newspapers. 
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She's  gptever^tMf^ 
buten(H^tbne 

Today’s  woman  can  have  it  all— career,  husband,  family,  independence. 

But  she’s  got  only  24  hours  a  day.  The  daily  newspaper  helps  her  make 
the  most  of  every  minute,  with  information  about  shopping . . .  money 
. . . vacations . . .  health  and  nutrition . .  .jobs . . .  fun.  That’s  why  67%  of 
working  women  find  time  to  read  a  newspaper  in  their  busy  day.* 

If  you  have  to  reach  her,  it’s  time  to  think  about  the  newspaper. 

♦SMRB,  1984  SMM 

(QD 

Newspaper  Advertising  Bureau,  Inc. 

Ne¥ifspapers.  Our  time  has  come. 

Contact  the  man  with  plenty  of  time  to  talk  newspapers  and  your  marketing  needs.  He's  Mac  Morris.  v.p..  National  Sales, 
Newspaper  Advertising  Bureau,  1180  Avenue  of  the  Americas,  New  Ybrk,  NY  10036.  (212)  704-4503. 


t 


NEWS/TECH 


Hell  acquires  Xenotron 

Purchase  of  the  cash-short  maker  of  pagination  and 
ad  makeup  systems  broadens  Heii’s  technoiogicai  base 


The  German  firm  Dr.-Ing.  Rudolf 
Hell  GmbH  has  taken  over  the  British 
company  Xenotron  Holdings,  which 
had  been  rumored  to  be  cash-short 
and  looking  for  backing. 

Both  are  manufacturers  of  elec¬ 
tronic  prepress  equipment  and  both 
are  active  in  the  U.S.  newspaper  mar¬ 
ket  through  subsidiaries. 

No  prices  were  announced. 

Hell  said  it  acquired  about  95%  of 
the  shares  of  Xenotron,  whose  U.S. 
operations  are  headquartered  at 
Xenotron  Inc.  in  Woburn,  Mass.  In 
addition.  Hell  said  it  has  acquired 
Ultre  Inc.  of  Melville,  N.Y.,  and  a 
30%  ownership  in  Xenotron  Australia 
Pty.  Ltd. 

Xenotron,  founded  in  1976,  makes 
black-and-white  pagination  and  dis¬ 


play-ad  makeup  systems  for  news¬ 
papers  and  other  publishers.  Hell, 
established  in  1929  and  owned  by  the 
giant  German  computer  firm  Siemens 
AG,  builds  electronic  prepress  sys¬ 
tems,  specializing  in  color  systems  for 
publishers  and  printers. 

Karl  Geng,  manager  of  Hell 
Graphic  Systems  Inc.  in  Port 
Washington,  N.Y.,  called  the  deal  “a 
significant  step  in  the  expansion  of 
Rudolf  Hell’s  technological  base,  in 
this  case,  full-text  and  color-image 
integration  systems  for  the  newspa¬ 
per,  magazine  and  related  publishing 
market  sectors.” 

Geng  said  Xenotron  will  operate 
independently  within  the  Hell  organi¬ 
zation. 

“We  think  it’s  positive.  It’s  quite  a 


large  company  backing  a  company 
that  everybody  said  had  a  cash  flow 
problem,”  said  Bill  Swygert, 
advanced  systems  manager  of  the 
operations  department  of  the  Chicago 
Tribune,  which  uses  an  advanced 
Xenotron  display-ad  system  and  a 
Hell  Pressfax  facsimile  transmission 
system. 

The  Xenotron  deal  was  handled 
through  J.  Henry  Schroder  Wagg  and 
Company  Ltd.  of  London,  the  Ultre 
acquisition  through  Tim  Venture 
Capital  Investments  Ltd. 

With  the  announcement  of  the  sale, 
John  Robbins,  president  of  Xenotron 
Inc.,  was  named  vice  president  of  the 
newspaper  division  of  Hell’s  U.S. 
subsidiary. 


MCA  to  sell  color  FSI  coupon  biz  to  Valassis 


Marketing  Corporation  of  America 
has  announced  plans  to  sell  the  assets 
of  its  color  FSI  coupon  business  to 
Valassis  Inserts,  and  has  entered  into 
an  agreement  whereby  Valassis  will 
act  as  sales  representative  for  MCA’s 
National  Co-op  Couponing  black- 
and-white  ROP  business. 

Robert  Kamerschen,  president  and 
chief  executive  officer  of  MCA,  said 
the  decision  to  sell  the  FSI  business  to 
Valassis  was  a  strategic  one,  based  on 
the  dramatic  changes  in  the  competi¬ 
tive  environment  of  couponing.  MCA 
will  focus  more  intently  on  its  adver¬ 
tising  agency,  consulting  group  and 
other  ventures. 

Kamerschen  said  that  Valassis  was 
pegged  as  sales  rep  for  NCC’s  black- 
and-white  ROP  business  because  Val¬ 
assis  not  only  has  a  large  sales  force 
but  also  reaches  many  of  the  same 
clients  in  its  FSI  contacts. 

Valassis  will  be  hiring  a  good  num¬ 
ber  of  MCA’s  FSI  employees,  and 
most  of  the  black-and-white  employ¬ 
ees  will  be  retained  by  MCA  —  those 
who  are  not,  Kamerschen  said,  may 
find  jobs  elsewhere  in  the  company. 

According  to  a  release  from  MCA, 
“these  events  should  not  cause  its 


customers  undue  concern,  since  both 
NCC  and  Valassis  are  examining  all 
options  to  reach  mutually  agreeable 
arrangements  with  all  existing  NCC 


clients.” 

The  transaction  is  expected  to  be 
completed  in  the  next  few  weeks,  if 
not  sooner. 


Kodak  forms  new  division 


Eastman  Technology  Inc.,  a  unit  of 
Eastman  Kodak  Co.,  has  formed  a 
division  called  LVT  (for  light  valve 
technology)  to  develop  by  1987  a  digi¬ 
tal  image  writer  for  generating  con¬ 
tinuous-tone  prints  on  color  photo¬ 
graphic  paper. 

The  image  recorder  is  designed  to 
provide  “a  cost-effective  means  for 


Circulation  suit 

(Continued  from  page  32) 

circulation  figure  and  encouraging 
independent  contractors  and  employ¬ 
ees  to  “deceive,  mislead  and  not 
cooperate”  with  ABC  auditors. 

William  Dean  Singleton,  who  this 
summer  bought  the  Times-Herald 
from  Times-Mirror  Co.,  said  the  suit 
was  based  on  a  10- week  investigation 
by  his  paper. 

In  the  Oct.  7  Times-Herald  article 


producing  quality  prints  from  the  digi¬ 
tized  output  of  color  electronic  pre¬ 
press  systems,”  said  Frank  Strong, 
ETI  president. 

The  process  involves  a  patented 
method  for  varying  the  intensity  of 
light  from  tungsten-halogen  sources 
using  a  special  light  valve. 

that  first  accused  the  Morning  News 
of  inflating  its  circulation,  Times-Her¬ 
ald  publisher  Art  Wible  called  on 
James  M.  Moroney  Jr.,  chairman  of 
A.H.  Belo  Corp. ,  the  parent  company 
of  the  Morning  News,  to  resign  his 
position  as  an  ABC  director. 

Morning  News  president  Burl 
Osborne  said,  “Dean  Singleton’s  alle¬ 
gations  are  without  foundation.  Our 
circulation  numbers  and  circulation 
practices  are  sound.” 

ABC  spokesman  Charles  Bennett 
said  he  had  not  seen  the  suit. 
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We’re  too  humble  to  just  come  out  and  say  in 
how  many  daily,  Sunday  and  college  newspapers 
Berhe  Breathed’s  Bloom  County 
now  appears. 


Post 

Whters  Group 

Al  Leeds,  Sales  Manager 
Washington,  DC  20071 
(202)  334-7131 
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Prolific  authors  address  NFC  gathering 


Isaac  Asimov  (who  focused  on  AIDS)  and  Calvin  Trillin  were  among 
the  many  speakers  at  Newspaper  Features  Council  meeting 


By  David  Astor 

If  a  Newspaper  Features  Council 
member  read  one  book  a  week,  it 
would  take  seven  years  to  get  through 
the  work  of  the  two  luncheon  speak¬ 
ers  at  NFC’s  annual  meeting  in  New 
York  City  October  31. 

The  speakers  were  Isaac  Asimov, 
who  has  authored  more  than  350 
books  and  will  be  writing  a  weekly  Los 
Angeles  Times  Syndicate  column 
beginning  November  16,  and  King 
Features  Syndicate  “Uncivil  Liber¬ 
ties”  columnist  Calvin  Trillin,  who 
has  penned  over  10  books. 

Asimov  devoted  most  of  his 
remarks  to  AIDS,  noting  that  educat¬ 
ing  young  people  about  sex  (including 
the  use  of  condoms)  is  one  crucial 
way  to  eventually  halt  the  spread  of 
the  dread  disease.  He  said  the  reli¬ 
gious  right  and  others  who  feel  that 
shielding  the  young  from  sexual  infor¬ 
mation  will  halt  sexual  interest  and 
experimentation  are  guilty  of  “pious 
fraud.” 

“This  has  never  once  worked,” 
declared  the  science  writer.  “Human 
beings  are  supposed  to  be  interested 
in  sex.  That’s  the  way  the  species 
continues.” 

The  U.S.  Surgeon  General,  noted 
Asimov,  recently  called  for  an  educa¬ 
tion  campaign  to  alert  kids  to  the  peril 
of  AIDS. 

Asimov,  who  used  candid  sexual 


Cartoonist  George  Booth  during  his 
'Chalk  Talk.' 


Author/columnist  Isaac  Asimov  with  Los  . 

Schwartz.  (This  and  other  story  photos, 

language  in  his  remarks,  also  stated 
that  sterile  needles  could  be  given  to 
drug  addicts.  He  said  some  people 
might  be  “horrified”  at  this  sugges¬ 
tion,  but  that  it  is  a  better  alternative 
than  having  AIDS  spread  via  dirty 
needles. 

The  columnist  emphasized  that 
heterosexuals  (and  not  just  drug 
addicts)  can  get  AIDS,  despite 
evangelist  claims  that  God  sent  the 
disease  to  “punish  homosexuality.” 

If  that  was  the  case,  Asimov  asked, 
why  aren’t  lesbians  a  high  risk  group? 

If  AIDS  is  not  checked,  Asimov 
said  there  will  be  an  epidemic  in  five 
or  ten  years  of  “frightening  magni¬ 
tude”  for  gay  and  straight  alike.  He 
predicted,  with  a  grim  smile,  that 
AIDS  would  drain  so  much  money  for 
research  and  treatment  that  there 
might  be  a  shortage  of  funds  for  the 
Pentajgon.  “And  we  can’t  think  of 
anything  worse  than  that,”  declared 
Asimov  sarcastically. 

AIDS  is  likely  to  be  one  of  the  top¬ 
ics  Asimov  discusses  in  his  column, 
which  will  comment  on  science- 
related  topics  in  the  news.  Asimov 
said  this  might  be  tough  for  him  at 
first,  noting  that  he’s  used  to  writing 
about  more  “timeless”  matters.  “To 


Angeles  Times  Syndicate  president  Lou 
except  Koch  picture,  by  David  Astor.) 

me,  Galileo  is  in  the  news,”  Asimov 
quipped. 

Speaking  next  was  Trillin,  who 
related  that  someone  at  his  table  had 
commented  about  how  quiet  Asimov 
was  during  the  eating  of  lunch.  Tril¬ 
lin’s  response  was:  “While  you  were 
making  small  talk,  he  has  written  a 
novella!” 

Alluding  to  the  plan  to  have  newly 
syndicated  columnists  speak  at  the 


Mayor  Edward  Koch  with  New  York 
Times  Syndication  Sales  Corporation 
president  Karl  Horwitz  (left)  and  sales 
manager  Dan  Barber. 
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Columnist  Calvin  Trillin  giving  his 
luncheon  speech. 

NFC  lunch  each  year,  Trillin  said  he 
liked  the  idea.  “But  I  don’t  know  if  I 
like  the  idea  of  new  columnists,” 
deadpanned  Trillin,  noting  that  he 
subscribes  to  the  “kick  the  ladder 
away  school”  for  eliminating  young 
writing  competitors. 

Trillin,  whose  humor  column 
entered  syndication  this  spring  (see 
E&P,  March  8),  observed  that  some 
daily  papers  pay  less  for  his  feature 
than  did  the  “wily  and  parsimonious” 
Victor  Navasky  when  “Uncivil  Liber¬ 
ties”  ran  exclusively  in  The  Nation. 

“Some  of  these  guys  are  paying  me 


$8  a  week!”  moaned  Trillin,  who 
added  that  he  doesn’t  even  get  to  keep 
all  of  it.  He  said  King  president 
Joseph  F.  D’Angelo  takes  the  money, 
“peels  off  $4,”  and  gives  it  to  him 
with  a  “here,  kid.” 

But  doing  a  syndicated  feature  does 
have  its  advantages,  said  the  New 
Yorker  writer,  who  observed  that 
even  a  very  unpleasant  experience 
can  have  a  bit  of  redeeming  value  if 
“you  can  get  a  column  out  of  it.” 

A  third  scheduled  luncheon 
speaker  was  Pulitzer-winning  New 
York  Daily  News  and  Universal  Press 
Syndicate  columnist  Jimmy  Breslin, 
but  he  did  not  appear. 

Another  New  Yorker  person,  car¬ 
toonist  George  Booth,  gave  a  “Chalk 
Talk”  later  in  the  day.  He  first 
sketched  what  seemed  to  be  a  nude 
woman,  but  it  eventually  turned  into  a 
dog.  Booth  subsequently  announced 
he  would  have  a  “question-and-try- 
to-answer  period.” 

The  cartoonist  also  discussed  his 
“Local  Item”  comic  from  Universal 
(see  E&P,  July  19),  observing  with  a 
smile  that  the  two  prime  reactions  to  it 
have  been:  “It’s  different”  and  “I 
don’t  understand  it.” 

Speaking  of  local  items.  New  York 
City  Mayor  Edward  I.  Koch 
addressed  NFC  attendees  at  an  eve¬ 
ning  NFC  cocktail  reception  hosted 


Joseph  D'Angelo  (right)  with  his  Jester 
Award.  On  the  left  is  King  vice  presi¬ 
dent  and  creative  director  Dennis 
Allen. 

by  the  New  York  Times  Syndication 
Sales  Corporation  at  the  New  York 
Times  building. 

Koch  discussed  various  things  he 
said  had  improved  in  the  Big  Apple 
since  he  became  mayor  and  observed: 
“The  city’s  in  good  hands  —  mine!” 

Responding  to  a  question  from 
“Steve  Canyon”  creator  Milt  Caniff 
of  King  and  News  America  Syndicate, 
Koch  said  his  favorite  cartoon  about 
himself  was  a  recent  one  by  Bay 
Rigby  of  the  New  York  Post.  It  was 

(Continued  on  page  54) 
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Machine  Head  is  a  computer  that  thinks. 
Talks.  Has  open  discussions  with  his  human. 
And  has  a  funny  effect  on  readers-they 
love  him. 

Spider  Webb's  Machine  Head  is  featured 
in  our  Comics  package  and  also  in  our 
Tech  To  Go  package.  So  you  can  have  his 


funny,  thought-provoking  illustration  of  living 
with  computers  weekly,  every  other  week  or 
monthly. 

Call  toll-free  800-445-4555*  for  a  compli¬ 
mentary  bit  of  Machine  Head's  bytes.  A  big 
part  of  our  package  that  ties  up  readership 
and  revenues. 


P.Q  Box  190  •  San  Diego,  CA  92112-0190 
’Alaska,  California,  Hawaii  and  Canada,  call  collect  (619)  293-1818. 
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Pictured  from  left  to  right  ore  James  Toedtmon,  Tim  Kelly,  Michael  Pokenhom,  and  Frank  Media  attorney  Katherine 
Devine.  They  discussed  New  York  City  tabloids.  Hatton  talked  about  libel. 

(Continued  from  page  53)  editor  Michael  Pakenham  said  he  felt  tract  disputes  fought  out.” 

the  paper  would  hold  on  to  its  status  Legal  matters  of  another  sort  were 
drawn  after  the  mayor  told  a  group  of  as  the  highest  circulation  metropoli-  discussed  at  the  NFC  meeting  by  Phil- 

Soviet  children  visiting  the  U.S.  on  a  tan  daily  (the  national  Wall  Street  adelphia  media  attorney  Katherine 

peace  mission  that  their  government  Journal,  with  over  1.9  million,  sells  Hatton,  who  talked  about  how  libel 

was  “the  pits”  (a  speech  Koch  was  more  copies).  cases  are  still  a  major  problem  for  the 

heavily  criticized  for).  Then  Koch  Pakenham  said  the  News  has  been  press.  And  she  noted  that  things  do 
told  the  mortified  kids  to  enjoy  their  making  many  changes  in  its  efforts  to  not  look  promising  in  the  U.S. 
stay  in  New  York.  The  Rigby  cartoon  improve.  Eleven  of  the  paper’s  top  12  Supreme  Court  with  the  ascension  of 

showed  the  Soviet  visitors  running  as  editors,  for  instance,  were  not  in  the  William  Rehnquist  to  Chief  Justice 

fast  as  they  could  out  of  City  Hall,  same  job  two  years  ago.  And  eight,  he  and  the  appointment  of  Antonin  Sca- 

with  Koch  on  the  steps  calling  after  added,  “were  not  in  the  building  at  lia.  Hatton  said  Rehnquist  has  voted 

them:  “Have  a  good  time,  you  com-  all.”  against  the  press  in  all  18  media  cases 

mie  scum.”  As  for  the  future,  Pakenham  said  he  has  been  involved  with,  and  Scalia 

Caniff  also  asked:  “Can  you  tell  us  the  News  will  eventually  have  to  use  has  done  the  same  in  five  cases, 
the  (cartoon)  you  hated  the  most?”  color  to  compete  effectively.  In  other  NFC  matters,  the  afore- 

“No,  I’m  not  a  masochist,”  Koch  New  York  Newsday  already  offers  mentioned  Joseph  D’Angelo  of  King 
retorted.  color,  which  is  one  reason  why  the  was  given  the  Jester  Award  for  his 

Koch,  who  writes  four  columns  a  paper  has  built  a  circulation  of  efforts  on  behalf  of  comics.  D’Angelo 

week  for  various  New  York  newspa-  115,000  (its  parent.  Long  Island  was  NFC  president  from  1982  to  ear- 

pers,  ended  his  remarks  by  giving  the  Newsday,  has  over  600,000).  Her  this  year  (Robert  I.  Greenberg  of 

startled  audience  the  names  and  N.Y.  Newsday  managing  editor  the  Philadelphia  Inquirer  succeeded 
addresses  of  two  Chinatown  restau-  James  S.  Toedtman  said  it  is  very  him),  and  played  a  key  role  in  enlarg- 

rants.  unusual  for  a  suburban  paper  to  start  a  ing  the  organization  and  bringing  its 

The  lively  battle  among  New  York  city  paper,  and  noted  that  it  wouldn’t  budget  into  the  black. 

City’s  three  tabloid  papers  —  the  have  happened  “if  it  wasn’t  for  tech-  D’Angelo  thanked  various  people 

Post,  Daily  News,  and  the  recently  nology.”  He  said  N.Y.  Newsday  for  their  help  when  he  was  NFC  presi- 

introduced  New  York  Newsday  —  material  (much  of  which  is  completely  dent,  including  council  executive 

was  the  subject  of  an  NFC  panel  dis-  different  from  that  in  L.I.  Newsday)  director  Catherine  T.  Walker,  and 

cussion  earlier  in  the  day.  is  written  from  the  New  York  City  said  he  was  “enormously  pleased”  at 

Moderator  Tim  Kelly,  who  is  editor  office  and  transmitted  to  Long  Island  receiving  the  award, 

of  the  Los  Angeles  Daily  News,  noted  for  printing.  Then  papers  are  shipped 

that  material  appearing  in  some  New  back  to  N.Y.C.  A  story  about  the  NFC's  November  1 

York  papers  would  make  ombuds-  Toedtman  stated  that  in  a  place  as  syndication  seminar  will  appear  in 
people  in  other  cities  “dive  for  big  as  New  York,  there  is  room  for  next  week's  E&P. 

cover.”  He  pointed,  for  instance,  to  another  paper.  And  he  said  Newsday  - - — 

the  recently  published  photo  of  saw  a  niche  between  the  more  sensa- 

actress  Jodie  Foster  that  had  the  cap-  tional  Post  and  News  and  the  more  I  Milestone  for  SHNS 
tion:  Nice  legs  for  a  Yalie.  solemn  New  York  Times.  “We  re 

The  Post  has  been  losing  circula-  here  for  the  long  haul,”  Toedtman  The  client  list  for  Scripps  Howard 

tion,  has  never  attracted  as  much  declared.  News  Service  has  passed  the  200  mark 

advertising  as  its  competitors,  and  The  managing  editor  said  N.Y.  —  up  from  19  subscribers  (mostly 
will  have  to  be  sold  by  Rupert  Mur-  Newsday  is  heavily  emphasizing  local  Scripps  Howard  papers)  in  1984. 

doch  now  that  he  owns  a  New  York  news  and  does  not  expect  to  add  “Three  years  ago  we  were,  in 

television  station.  But  Post  executive  many  more  syndicated  features  effect,  an  in-house  news  service,” 

editor  Frank  Devine  told  the  NFC  unless  it  can  find  something  that  said  SHNS  vice  president  and  editor 

audience:  “My  prediction  is  that  would  help  keep  it  different  from  Dan  Thomasson.  “Since  then,  we’ve 

there  will  still  be  three  tabloid  news-  other  city  papers.  been  adding  six  (or)  seven  new  clients 

papers  operating  in  New  York  City  at  When  Newsday  moved  into  New  a  month.” 

the  end  of  this  decade.”  York  City,  some  of  the  syndicated  Thomasson  attributed  the  70-year- 

Devine  added  that,  during  the  past  features  it  brought  with  it  duplicated  old  news  service’s  recent  growth  to 

three  years,  the  Post  has  undergone  those  in  the  Post  and  News  —  which  several  factors,  including  “shap(ing) 

an  “Americanization”  and  is  now  may  violate  territorial  exclusivity  our  file  to  suit  the  needs  of  custom¬ 
less  “Fleet  Street”  in  style.  agreements.  “We’re  not  happy  with  ers”  and  tight  editing.  “We  move 

The  News  is  also  losing  circulation  the  situation,”  stated  Pakenham  of 
and  advertising,  but  editorial  page  the  News.  “There  may  be  some  con-  (Continued  on  next  page) 
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(Continued  from  previous  page) 

only  40,000  or  50,000  words  a  day  but 
the  story  count  is  very  high — 60  or  70 
stories  a  day,”  he  stated.  “That’s 
what  editors  want.” 

SHNS  clients  include  the  Boston 
Herald,  Chicago  Tribune,  Dallas 
Morning  News,  Detroit  News,  Hous¬ 
ton  Chronicle,  Montreal  Gazette, 
New  York  Daily  News,  Philadelphia 
Daily  News,  and  San  Francisco 
Examiner. 

Among  the  material  now  offered  by 
SHNS  —  which  has  a  Washington 
staff  of  46  editors  and  reporters  —  are 
columns,  editorials,  a  daily  sports 
section,  and  weekly  food,  business, 
book,  and  travel  sections. 

Some  prize  winners 

“Off  the  Leash”  cartoonist  W.B. 
Park  of  United  Feature  Syndicate 
recently  received  the  1986  Ignatz 
Award  at  the  Orlandocon,  a  Florida 
event  for  comic  fans  and  others.  Park 
also  won  the  1986  Merit  Award  from 
the  Art  Directors  Club  for  illustra¬ 
tions  he  drew  for  the  American  Bar 
Association. 

Another  recent  prize  winner  was 
Los  Angeles  Times  Syndicate  colum¬ 
nist  Rita  St.  Clair.  She  and  her  design 
firm  received  two  1986  Designers 
Circle  Awards  for  hotel  interior 
design  from  Lodging  Hospitality 
magazine. 

And  LATS  columnist  Paul  Harvey 
was  honored  last  month  by  the  ABC 
Radio  Network  on  the  occasion  of  his 
35th  anniversary  with  the  network. 

About  senior  issues 

A  weekly  column  devoted  to  the 
medical,  psychological,  surgical  and 
social  problems  of  the  rapidly 
increasing  older  population  has 
passed  its  fifth  anniversary. 

“Senior  Clinic,”  a  mostly  ques- 
tion-and-answer  feature  that  covers 
topics  ranging  from  high  blood  pres¬ 
sure  to  sex  after  60,  is  self-syndicated 


Gallup  religion  feature  has  begun 


The  “Gallup  Religion  Poll”  column 
has  been  introduced  by  the  Los 
Angeles  Times  Syndicate. 

Early  clients  include  the  Dallas 
Morning  News,  Detroit  Free  Press, 
Miami  Herald,  and  Milwaukee  Jour¬ 
nal. 

Topics  covered  in  the  feature 
include  religion  in  the  lives  of  Ameri¬ 
can  teenagers,  views  on  religious  tele¬ 
vision,  and  denominational  differ¬ 
ences  on  such  subjects  as  abortion, 
premarital  sex,  arms  control,  censor¬ 
ship,  private  schools,  and  criminal 
justice. 


Castelli 


to  about  25  U.S.  and  Canadian  papers 
by  Dr.  Frank  Macinnis. 

The  columnist  —  who  is  based  at 
Box  307,  Edmonton,  Alberta.  Canada 
T5J  2J7  —  works  as  clinical  director 
of  the  Department  of  Geriatrics  and 
Psychogeriatrics  at  Alberta  Hospital 
in  Edmonton. 

Dr.  Macinnis,  who  helped  develop 
the  first  portable  electrocardiograph 
device,  formerly  worked  and  taught 
in  Afghanistan  and  Africa.  He  also 
wrote  a  column  for  Coin  World  maga¬ 
zine  from  1%5  to  1979. 

Wilson’s  reflections 

Six  1 ,500-word  excerpts  from  Mary 
Wilson’s  Dreamgirl:  My  Life  as  a 
Supreme  (St.  Martin’s  Press)  are 
being  offered  by  the  New  York  Times 
Syndication  Sales  Corporation. 
Photos  are  available. 


They  are  writing  NEA  fashion  feature 


Newspaper  Enterprise  Association 
has  introduced  two  writers  who  will 
alternate  doing  a  weekly  fashion  fea¬ 
ture. 

Joan  Lebow,  who  covers  the 
apparel  industry  for  Crain’s  New 
York  Business  and  has  been  a  staff 
reporter  for  Women’s  Wear  Daily, 
will  write  about  style  trends  and  the 
business  of  fashion. 

Mary  Martin  Niepold,  who  spent  13 


years  as  a  features  writer  and  editor 
with  the  Philadelphia  Inquirer  and  is 
an  associate  professor  at  the  Fashion 
Institute  of  Technology  in  New  York 
City,  will  report  on  the  newest  fash¬ 
ions  for  men  and  women. 

The  600-to-800-word  feature, 
which  comes  with  photos,  replaces 
the  “Fashion”  and  “Beauty  Briefs” 
columns  written  by  Florence  DeSan¬ 
tis. 


The  weekly  8()()-word  column  is  by 
George  Gallup,  Jr.  and  Jim  Castelli, 
who  are  writing  a  book  on  American 
Catholics  that  Doubleday  is  sched¬ 
uled  to  publish  in  1987. 

Gallup  is  president  of  The  Gallup 
Poll  and  a  32-year  veteran  of  the 
organization.  He  received  a  religion 
degree  from  Princeton,  where  he 
wrote  his  senior  thesis  on  the  public’s 
reasons  for  believing  in  God.  Gallup 
co-founded  the  Princeton  Religion 
Research  Center  in  1977,  and  is  cur¬ 
rently  its  executive  director.  He  has 
co-authored  a  number  of  books  on 
public  opinion  and  religion. 

Castelli  has  been  an  assistant  editor 
for  The  Catholic  News  in  New  York, 
editor  of  the  National  Catholic 
Reporter,  federal  reporter  for  the 
National  Catholic  News  Service,  relig¬ 
ion  editor  for  the  Washington  Star, 
and  Washington  bureau  chief  for  Our 
Sunday  Visitor.  For  the  past  four 
years,  he  has  written  a  weekly  reli¬ 
gion  column  for  Gannett  News  Ser- 


Keane’s  comic  wins 

“The  Family  Circus”  by  Bil  Keane 
of  King  Features  Syndicate  won  a 
recent  Columbus  (Ind.)  Republic 
reader  comics  poll. 

The  next  four  finishers  were  “Gar¬ 
field”  by  Jim  Davis  of  United  Feature 
Syndicate,  “Peanuts”  by  Charles  M. 
Schulz  of  United,  “The  Bom  Loser” 
by  Art  Sansom  of  Newspaper  Enter¬ 
prise  Association,  and  “For  Better  or 
For  Worse”  by  Lynn  Johnston  of 
Universal  Press  Syndicate. 

Readers  also  selected  “Blondie” 
by  Dean  Young  and  Stan  Drake  of 
King  to  start  mnning  in  the  paper. 


Joe  Bob  Is  on  cable 

“Joe  Bob  Goes  to  the  Drive-In” 
humor  columnist  Joe  Bob  Briggs  of 
Universal  Press  Syndicate  is  currently 
hosting  The  Movie  Channel’s  Friday 
night  Drive-In  Theater.  Briggs  also 
appears  on  the  cable  channel’s  Tues¬ 
day  night  Moonlight  Madness  fea¬ 
ture. 


‘Hollywood’  material 

Stories  from  The  Hollywood 
Reporter  trade  publication  will  soon 
be  syndicated  by  the  National  News 
Bureau,  2019  Chancellor  St.,  Phil¬ 
adelphia,  Pa.  19103. 
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UPl changes 

(Continued  from  page  13) 


At  his  unofficial  farewell  party, 
Cohen  was  presented  with  a  scroll 
containing  messages  of  “condo¬ 
lence”  sent  by  UPI  correspondents 
around  the  world. 

Editor-in-chief  Malcolm  “Mike” 
Hughes  was  reported  by  staffers  to  be 
running  the  newsroom  until  his  plan 
to  restructure  its  operations  under 
three  executive  editorships  is  imple¬ 
mented. 

Hughes  said  he  intends  to  name  his 
new  executive  editors  for  broadcast, 
foreign  news  and  domestic  operations 
shortly.  However,  UPI  staffers  said 
they  expect  former  European  division 
editor  Barry  James  to  be  named  for¬ 
eign  executive  editor  and  sports  edi¬ 
tor  David  Tucker  to  be  a  named  to  the 
domestic  post. 

Cohen  told  E«&P  that  he  had  been 
informed  September  30  by  UPI  offi¬ 
cials  that  “I  didn’t  fit  in  with  their  long 
range  plans.  I  didn't  resign.  I  was 
fired.” 

Cohen  said  his  work  agreement 
with  UPI  ended  on  December  4,  but 
he  decided  to  leave  right  after  super¬ 
vising  the  news  service’s  election 
coverage. 

Benjamin,  44,  is  president  of  the 
management  consultant  firm  of 
Anderson,  Benjamin,  Read  &  Haney 
Inc.,  with  offices  in  Washington, 
D.C.,  and  Milwaukee. 

He  formed  the  company  in  1984 
after  working  briefly  for  the  public 
relations  firm  of  Gray  &  Co.,  where 
he  specialized  in  telecommunica¬ 
tions. 

From  1972  to  1984,  Benjamin  was 
employed  by  the  Washington  Post 
Co.,  where  he  worked  both  at  the 
Washington  Post  newspaper  as  for¬ 
eign  editor,  national  affairs  reporter 
and  deputy  metropolitan  editor,  and 
at  Newsweek  magazine  as  foreign  edi¬ 
tor. 

Benjamin  had  worked  as  a  roving 
correspondent  for  the  Voice  of 
America  from  1%8  to  1972,  and  ear¬ 
lier  in  the  1960s  had  worked  as  a 
reporter  and  editor  in  UPI’s  Boston 
and  Washington  bureaus. 

While  at  the  Washington  Post, 
Benjamin  also  served  as  a  special 
administrative  assistant  to  chairman 
Katherine  Graham  when  she  was 
president  of  the  American  Newspa¬ 
per  Publishers  Association  in  1981 
and  1982.  During  her  tenure,  ANPA 
was  deeply  involved  in  telecommuni- 
cations  issues  surrounding  the 
breakup  of  AT&T. 

Benjamin  said  that  working  as  Gra¬ 


ham’s  assistant  convinced  him  that 
there  “were  opportunities  to  form  a 
consulting  practice”  in  the  telecom¬ 
munications  field  and  led  to  his  even¬ 
tual  decision  to  leave  the  Post. 

To  keep  consulting  firm  ties 

Benjamin  said  he  will  remain  a 
director  of  his  consulting  firm  while 
he  is  UPI’s  president.  Benjamin  is 
also  a  member  of  UPI’s  board  of 
directors,  joining  that  body  when  UPI 
was  taken  out  of  Chapter  11  bank¬ 
ruptcy  and  reincorporated  as  New 
UPI  Inc.  last  June  12  by  Vdzquez, 
who  had  purchased  the  news  service 
for  $41  million. 

Benjamin  told  E&P  that  his  first 
“connection”  with  Vazquez 
occurred  last  spring  when  UPI’s  then- 
prospective  owner  contacted  his  firm 
and  asked  him  to  come  to  Mexico  to 
discuss  ideas  for  restoring  the  news 
service  to  profitability. 

But,  according  to  Pieter  Vanbenne- 
com,  an  aide  to  Vdzquez  who  often 
serves  as  his  translator,  Benjamin 
first  approached  the  new  owner  about 
doing  consulting  work  for  him  on 
November  13,  1985  —  the  day  after 
Vazquez  had  been  chosen  as  the  win¬ 
ning  bidder  for  UPI  by  the  tripartite 
committee  of  creditors,  management 
and  the  Wire  Service  Guild. 


outside  the  company,”  Vanbenne- 
com  said  of  the  fact  that  few  UPI 
employees  knew  of  Benjamin’s 
involvement  with  Vazquez. 

Benjamin  was  not  retained  for  the 
specific  purpose  of  finding  a  new 
president,  Vanbennecom  said, 
although  his  “wide-ranging”  services 
included  a  “sort  of  talent  hunt”  to  fill 
UPI’s  executive  ranks  under  the  new 
owner. 

Several  UPI  employees  said  they 
had  seen  Benjamin  around  the  UPI 
office  in  Washington,  but  until  the 
announcement  naming  him  president 
was  made  had  no  idea  he  was  playing 
such  an  important  role. 

Other  UPI  employees  and  former 
staffers  said  that  Benjamin’s  consult¬ 
ing  work  seemed  to  focus  on  editorial 
matters.  They  said  he  would 
appear  from  time  to  time  in  the  news¬ 
room,  although  the  news  staff  was 
never  sure  what  his  function  was. 

Benjamin’s  former  colleagues  at 
the  Washington  Post  described  him  as 
an  “intelligent  and  talented  reporter” 
and  as  very  hard  working.  Assistant 
managing  editor  Peter  Silberman  also 
said  that  Benjamin  “ran  a  big  staff” 
when  he  was  deputy  metro  editor. 

Another  former  Post  colleague, 
Larry  Kramer,  who  is  now  executive 


“IVe  are  not  going  to  beat  AP  by  going  head  to  head 
with  them  on  every  story”  Hughes  stated.  “We  don’t 
have  the  numbers  and  we  don’t  have  the  resources.” 


Vanbennecom  related  that  a  call 
from  Benjamin’s  firm  to  Vazquez’s 
Mexico  City  newspaper,  El  Sol,  had 
been  transferred  to  the  UPI  office  in 
the  building.  The  news  service  had 
been  operating  out  of  El  Sol  since  its 
own  offices  had  been  demolished  in 
the  Mexico  City  earthquake. 

As  a  result  of  the  phone  call,  a 
meeting  was  arranged  for  the  same 
day  between  Vazquez  and  another 
member  of  Benjamin’s  firm  who  hap¬ 
pened  to  be  already  in  Mexico  City  on 
other  business.  Vanbennecom  did  not 
identify  the  caller  or  the  firm  member 
who  was  in  Mexico. 

(Benjamin  told  E&P  that  he  “was 
not  aware”  of  any  phone  calls  or 
other  contacts  taking  place  between 
members  of  his  firm  and  Vazquez  on 
November  13.) 

Vazquez  and  Benjamin  did  not 
“physically  meet”  until  the  following 
April,  Vanbennecom  said,  when  his 
firm  was  retained. 

“His  outside  consulting  role  wasn’t 
highly  publicized.  The  deal  was  for 
him  to  be  a  source  of  private  advice 


editor  of  the  San  Francisco  Exam¬ 
iner,  noted  that  Benjamin  developed 
contacts  throughout  the  newspaper 
industry  during  the  time  he  served  as 
Graham’s  aide. 

“He’s  got  good  sources  and  he’s 
going  to  need  them,”  Kramer 
remarked. 

Benjamin  told  E&P  he  is  “not  pre¬ 
pared”  to  go  into  detail  about  his 
plans  for  UPI,  but  stated,  “I  have 
been  given  complete  authority  by 
Mario  Vdzquez  Raha  to  effect 
changes.” 

Benjamin  did  say  that  UPI  would 
remain  committed  to  hard  news 
coverage  and  “head-to-head”  com¬ 
petition  with  other  news  services. 

“The  great  strength  of  UPI  is  its 
hard  news  and  news  analysis.  That 
will  continue  to  be  the  main  focus  of 
UPI,”  he  said. 

However,  he  added  that  UPI  needs 
to  “improve  the  quality”  of  its  news 
and  information,  including  the  devel¬ 
opment  of  “more  thoughtful”  arti¬ 
cles. 

“Because  of  financial  constraints. 
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UPI  has  not  improved  as  much  as  the 
media  as  a  whole.  I  would  say  UPI  for 
the  first  time  has  the  resources  and 
commitment  to  turn  it  into  the  best 
news  service  in  the  world,”  Benjamin 
said. 

It  was  pointed  out  to  Benjamin  that 
his  statements  about  improving  qual¬ 
ity  and  developing  more  “thought¬ 
ful”  articles  were  extremely  similar  to 
how  McCrohon  described  his  goals 
after  he  joined  UPI  as  editor-in-chief 
in  1983. 

Benjamin  was  asked  why  UPI 
needed  a  change  in  president  to  imple¬ 
ment  the  strategy. 

“Max  wasn’t  asked  to  leave.  Max 
submitted  his  resignation,”  Benjamin 
replied. 

Disagree  on  direction 

Benjamin’s  statements  that  UPI 
would  “absolutely  not  move  away” 
from  head-to-head  competition  with 
other  news  services,  particularly  the 
Associated  Press,  seems  to  run 
counter  to  how  editor-in-chief 
Hughes  sees  UPI’s  future. 

“We  are  not  going  to  beat  AP  by 
going  head-to-head  with  them  on 
every  story,”  Hughes  stated.  “We 
don’t  have  the  numbers  and  we  don’t 
have  the  resources.” 

Hughes  pointed  out  that  UPI’s  $90 
million  in  annual  revenues  were  less 
than  half  of  AP’s. 

Hughes  said  UPI  needs  “to  rethink 
everything”  in  order  to  survive,  but 
he  declined  to  elaborate  further 
except  to  say  he  has  a  “plan  in”  with 
Vazquez. 

Hughes  did  say,  however,  that  the 
need  to  “rethink  everything”  at  UPI 
was  a  major  reason  for  Cohen’s  being 
fired.  He  said  UPI’s  news  reporting 
had  become  “stale”  and  that  he 
“would  like  to  have  some  new  people 
around  me”  to  help  him  implement 
changes. 

“When  you’re  changing  the  direc¬ 
tion  of  a  company,  you’ve  got  to 
change  the  leadership,”  he  said. 
“The  changes  we  have  to  make 
require  someone  who  thinks  diffe¬ 
rently  than  what  has  been  done  here 
for  the  past  10  years.  Sometimes  old 
friends  have  to  fall  by  the  wayside.” 

Hughes,  who  is  himself  a  30- year 
UPI  veteran,  disputed  that  the  need  to 
clean  house  of  all  those  rooted  in 
“what  has  been  done  in  the  past” 
should  also  include  him. 

“I  have  done  every  single  job  there 
is  in  UPI.  I’ve  worked  in  every 
department,”  Hughes  stated.  “Ron’s 
(UPI)  background  was  basically  in 
New  England,  New  York  and 
Washington.  I  subscribe  to  the  fact 
this  company  has  to  be  changed.  His 
vision  (Cohen’s)  was  different  from 
our  vision.” 

Cohen  said  Hughes’  belief  that  UPI 


can’t  compete  head-to-head  with  AP 
“is  a  scary  thing.  I  hope  it’s  not  true.  I 
see  no  indication  the  company  is 
going  to  retrench.” 

The  former  managing  editor  took 
offense  at  the  contention  by  Hughes 
that  he  lacked  “the  flexibility”  to 
make  changes. 

“Just  because  I’ve  been  here  25 
years  does  not  mean  I’m  of  the  old 
school,”  he  said.  “Over  the  years  as 
managing  editor,  you  could  get  me 
just  as  excited  over  a  good  investiga¬ 
tive  piece,  a  good  in-depth  piece,  as  I 
do  over  a  plane  crash.  I  have  the 
knowledge  and  flexibility  to  do  what¬ 
ever  they  wanted  me  to  do.” 


employees  felt  Cohen  played  a  major 
role  in  holding  the  news  report 
together  during  the  news  service’s 
two  years  of  flnancial  and  organiza¬ 
tional  turmoil. 

There  are  indications  that  Benja¬ 
min  has  already  alienated  the  news 
staff  by  his  comments  in  the  press  that 
UPI  over  the  past  20  years  had  failed 
to  recruit  top  quality  people. 

“His  first  move  was  to  insult  the 
staff,”  a  UPI  reporter  said  of  Benja¬ 
min’s  statements.  “It’s  true  we’re  not 
all  Pulitzer  Prize  winners,  but  they 
don’t  exactly  pay  Pulitzer  Prize 
wages.” 

There  are  also  signs  that  UPI 


“The  changes  we  have  to  make  require  someone  who 
thinks  differentiy  than  what  has  been  done  here  for  the 
past  10  years.  Sometimes  oid  friends  have  to  faii  by  the 
wayside.” 


Cohen  said  that  after  his  farewell 
announcement  went  out  on  the  wire, 
he  began  receiving  back  “messages  of 
sorrow”  from  UPI  bureaus  around 
the  world.  The  volume  of  the 
response,  he  said,  “gives  the  lie”  to 
the  contention  that  he  was  “out  of 
step  with  the  times  here.” 

Cohen  said  his  firing  “was  a  griev¬ 
ous  error”  by  UPI’s  management  and 
he  said  that  he  was  never  given  what 
he  considered  to  be  a  satisfactory 
explanation. 

“I  think  the  reasons  they  gave  me 
were  pretty  ridiculous.  I  don’t  even 
want  to  give  them  the  light  of  day,”  he 
stated. 

Cohen  did  not  disclose  the  amount 
of  his  severance  pay,  but  he  did  say  it 
was  “way  less”  than  what  a  Wire 
Service  Guild  member  with  25  years 
of  service  would  have  received. 

Hughes  said  it  was  “traditional”  at 
UPI  that  departing  managers  received 
less  severance  than  what  was  pro¬ 
vided  for  in  Wire  Service  Guild  con¬ 
tracts. 

Cohen’s  departure  was  seen  as  a 
great  blow  to  staff  morale.  UPI 


employees  will  no  longer  be  as  willing 
as  they  were  in  the  past  to  grant  man¬ 
agement  money-saving  contract  con¬ 
cessions. 

Most  notably,  in  September  1984 
employees  agreed  to  a  25%  wage  cut 
that  was  restored  in  phases  over  the 
next  15  months.  Wages  have  only 
recently  been  increased  to  105%  of 
what  they  were  just  before  the  25% 
cut  took  effect. 

“Vazquez  keeps  saying  he  has 
enough  money  to  buy  UPI  two  or 
three  times  over,”  commented  a  for¬ 
mer  employee.  “The  feeling  among 
the  staff  there  is  ‘Let’s  see  some  of 
it.’” 

A  current  UPI  reporter  remarked 
that  “all  the  furor”  resulting  from  the 
management  changes,  particularly 
Cohen’s  dismissal,  has  led  to  a  “great 
irony,” 

The  reporter  explained:  “He’s 
never  interfered  with  editorial,  yet 
he’s  managed  to  get  himself  into  a 
credibility  jam.  Mario’s  in  deep  trou¬ 
ble.  He’ll  have  to  pay  a  lot  of  money 
to  get  people  in  here.” 


Over  14,000  entered  in  stock  contest 


The  Arizona  Republic's  recent 
stock  market  contest  drew  more  than 
14,(X)0  entries. 

During  three  months  of  the  paper’s 
“5  Stock  Challenge”  competition, 
entrants’  portfolios  were  tracked  by 
computer  to  determine  their  gains  and 
losses.  The  winner  was  determined 
by  the  largest  percentage  return  on  his 
investment. 

Mary  Jo  Adams  of  Glendale,  Ariz., 
achieved  a  43%  increase  on  her  stocks 


to  win  the  contest.  She  got  an  all¬ 
expense  paid  trip  to  Wall  Street, 
including  a  VIP  tour  of  the  New  York 
Stock  Exchange  and  a  $1,000  stock 
portfolio. 

Second  through  fifth-place  winners 
also  got  stock  portfolios. 

Prudential-Bache  Securities  co¬ 
sponsored  the  contest  along  with  the 
Republic,  Camelback  Odyssey 
Travel  and  TWA. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


THE  BEST  AUTO  COLUMN:  light,  fun, 
non-technical,  proven  popularity. 
Running  five  years  Detroit  News,  Hart¬ 
ford  Courant,  Santa  Monica  Evening 
Outlook,  others.  Electronic  transmis¬ 
sion  available.  Samples,  references, 
rates;  Gary  Witzenburg,  THE  CAR 
REVIEW,  29040  Freshwater  Dr.,  Agou- 
ra  Hills,  CA  91301,  (818)  706-3708. 


CHILDREN/TEENS 


MAKE  A  WISH  Column  grants  wishes 
for  records,  prizes,  toys.  Features  music 
and  TV  trivia  questions.  Profiles  positive 
kids  and  teens.  One  month  free  trial. 
Patricia  Foote,  Box  36524,  Grosse 
Pte.,  Ml  48236. 


BABY  BOOMERS 


BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


BABY  BOOMERS  CHEER  for  this  tough, 
tender,  funny  column.  Proven  winner. 
Try  free  samples.  Ron  Bianchi,  6316  E. 
Doubletree,  Paradise  Valley,  AZ  85253. 


BUSINESS 


FREE  CLIPSHEET 
ON  BUILDING  INDUSTRY 
Charts,  drawing  and  pithy  editorial  on 
housing  and  light  commercial  activities. 
Published  quarterly  by  Andersen  Corpo¬ 
ration,  the  nation's  largest  window 
manufacurer.  Call  Kate  Leslie,  Editor, 
at  (612)  347-1415. 


HUMOR 


TWO-MINUTE  COLUMN  with  back-up 
cartoon  breaks  up  readers.  Addictive. 
Weekly.  Subtle  humor  in  the  best  of 
iste.  Try  six  weeks  free.  No  obligation, 
dvertisers  want  close.  Box  1537, 
Editor  &  Publisher. 


SCIENCE 


COSMIC  KIDS  STUFF.  Illustrated 
science  young  (11-17)  reader  column. 
Topical,  accurate,  timely,  fun.  Reader 
response.  Fourth  year.  Samples;  Dr. 
Crystal,  PO  Box  3514,  Brooklyn  NY 
11202.  (718)  253-5832. 


SINGLES 


MORE  THAN  60  million  Single  adults 
in  America  NEED  "Singles  Hotline",  a 
weekly  Q  &  A  featured  in  The  Boston 
Herald,  The  Sun  Bulletin,  Tucson  Citi¬ 
zen  and  other  fine  papers.  Radio 
personality  Dick  Syatt  writes  with 
insight  and  wit  about  meeting,  dating, 
sin^e  parenting,  cheap  dates,  where  to 
go  and  what  to  do.  Singles  Hotline  is 
interesting,  fun  and  best  of  all...  it 
attracts  advertisers.  Call  or  write:  Dick 
Syatt,  9  Temple  Street,  Boston,  MA 
02114(617)  227-7971. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


"HOUSE  CALLS"-Detroit  News,  Miami 
Herald,  Sun-Times,  etc.,  10th  year, 
800-word  weekly  Q&A,  9  national 
awards.  Free  six-week  trial.  Edith  Lank, 
240  Hemingway  Dr.,  Rochester,  NY 
14620.  (716)  473-4973. 


"HEALTH  PERSPECTIVES"-RE  News, 
ACC  news,  NFTA  Magazine,  147  avail¬ 
able.  700  word.  Guidance/Q&A/ 
informative.  Free  4-week  trial.  Dr. 
H.L.N.  Anderson,  Box  4277,  Ingle 
wood,  CA  90309,  (213)  382-6654. 


"SENIOR  CLINIC"  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty,  authorita¬ 
tive,  excellent  reader  response."  Now  in 
6th  year.  Weekly,  600  words.  Samples, 
rates.  Dr.  Frank  Macinnis,  HFM  Literary 
Enterprises,  Box  307,  Edmonton, 
Alberta,  Canada  T5J  2J7,  (403) 
973-2361. 


ANNOU^ICEMENTS 


BUSINESS  OPPORTUNITIES 


CLIP  NEWSPAPER  ITEMS,  $2-$25 
each.  Rush  stamped  envelope:  Kelley- 
1,  Drawer  389,  Clanton,  AL  35045. 

MAKE  HUNDREDS,  Clipping  news- 
paper  items.  Rush  stamped  envelope: 
kelley-2.  Drawer  389,  Clanton,  AL 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established, 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services,  Inc., 

PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 
Suite  lOOA,  Fairway,  KS  66205 


NEWSPAPER  BROKERS 


30  years  continuous  sen/ice 
Brokers  -  Appraisers  -  Consultants 
W.  B.  GRIMES  &  COMPANY 
7811  Montrose  Rd. 

Suite  100 

Potomac,  MD  20854 
(301)  340-9654 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ACQUISITIONS  &  MERGERS 
Let  18  years  negotiating  experience 
assist  you  in  finding,  acquiring  and  sell¬ 
ing  a  media  property.  We  also  welcome 
stockholders  with  a  minority  interest. 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666. 


AUN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (617)  644-5772. 
No  obligation.  Confidential  services. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 
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NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


KANSAS  DAILY,  growth  area,  industrial 
base,  gross  $1,263,579,  sell  at 
$1,600,000.  (No  real  estate).  Before 
December  31,  1986.  Prefer  cash. 
MISSOURI  DAILY,  suburban,  growth, 
5-unit  web,  gross  $850,000  terms. 
KANSAS  WEEKLIES,  5  weeklies,  two 
buildings,  cold  storage,  central  plant 
with  web  press,  gross  $325,000. 
Distress  situation  $250,000. 

Terms  with  qualified  buyer. 

CENTRAL  MICHIGAN  DAILY-SHOPPER 
$900,000  gross,  college  county  seat, 
4-unit  press.  Terms. 

IOWA  SEMI-WEEKLY,  central  plant, 
4-unit  Community,  color  deck,  gross 
$1.4  million,  $1.8  million,  terms. 

For  information  write: 

ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 


CONFIDENTIAL  PROFESSIONAL  SOUTHERN  CALIFORNIA:  shopper, 
SERVICE.  Call  or  write  Dick  Briggs.  No  rack  distribution,  well  established, 
obligation.  RICHARD  BRIGGS  OSSO-  excellent  profit  history,  cash  flow  of 
CIATES,  Box  8225,  Savannah,  GA  $200,000  plus.  Total  price  $850,000, 


BUSINESS  OPPORTUNITIES 


YOUR  OWN  NEWSPAPER! 
Retirement  &  Leisure  News  is  a  publica¬ 
tion  mailed  free  to  persons  over  55,  in 
each  distributor's  exclusive  area.  R&L 
News  writes,  publishes  and  distributes 
the  paper.  Distributor  sells  the  local 
advertising  (NO  FRANCHISE  FEE).  For 
free  information  packet,  call  (305) 
491-3001. 


31412(912)  236-1596. 


Fournier  Media  Service  Inc. 
AppraisaleBrokerageeConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 


seller  financing  to  qualified  buyer. 
TENNESSEE:  shopper,  mail/carrier 
distribution,  good  market,  great  fishing, 
gross  $180, (Too  and  growing. 
$125,000  total  price  includes  building 
worth  $45,000  and  brand  new  McIn¬ 
tosh  Laser  System.  Terms  at  $35,000 
down,  10  years,  10%. 

CRIBB  MEDIA  SERVICE,  INC.,  John  T. 
Cribb,  Box  1220,  Townsend,  MT 
59644,  (406)  266-4223. 


TWO  PUBLICATIONS  covering  Ohio 
collectibles  and  crafts  markets.  One 
person  can  operate  profitably,  must 


408  Elm  St.  Troy,  AL  36081 

(205)  566-7198  (614)  837-4775  evenings. _ 

J  F-  HICKS  MEDIA  SERVICE 

31  N.  Wyoming,  Buffalo,  WY  82834  ^"^-.JSSOK. 

Jim  Hicks  (307)  684-5750 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


LARGEST  WEEKLY  in  Texas  Panhandle 
county,  includes  real  estate,  $225K. 
Owner  financing.  We  have  others,  free 
list.  ATN,  Inc.,  Bill  or  Ed  Berger,  PO 
Box  161503,  Austin,  TX  78716-1503, 
(512)  476-3950. 
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NEWSPAPERS  FOR  SALE 


Two  paid  weeklies  ingrowing  suburbs  of 
Indianapolis,  $250,000.  Legals.  Cash 
only.  Box  708,  Greenwood,  IN  46142. 

WEEKLY  -  only  media  in  small  south¬ 
eastern  county.  Developing  area.  Nice 
building  included.  $125,000  terms. 
Dick  Briggs.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah, 
GA  31412.  (912)  236-1596. 


NEWSPAPERS  WANTED 


YOU  WILL  BE  PROUD 
TO  SELL  TO  US 

Ex-Publishers  are  dedicated  to  “putting 
out"  excellent  products  and  we  will 
retain  family,  management  and  also 
continue  and  improve  community 
service.  We  seek  profitable  dailies, 
weeklies  and  shoppers  anywhere.  Week¬ 
ly  or  shopper  must  have  $500,000  or 
more  publishing  gross  and  minimum 
daily  publishing  gross  is  $800,000. 
Low  competition  markets  preferred. 
Write  in  complete  confidence  to  Box 
1399,  Editor  &  Publisher. 


MAGAZINES  FOR  SALE 


CONTROLLED  SAN  FRANCISCO 
TABLOID  covers  Calif,  bicycling  sports 
and  industry.  3  years  olds,  2  editions, 
70,000  circulation.  $400,000  gross 
and  growing.  Unique  opportunity. 
Gregory  Jones,  Lighthouse  Publishing 
Services,  875  Mahler  Rd.,  Suite  267, 
Burlingame,  CA  94010,  (415) 
692-6520. 


INDUSTRY  SERVICES 


CmCULATKM  SERVICES 


DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2968. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


CONSULTANTS 

CLASSIFIED  SPECIALISTS 
More  Lines!  More  Dollars  $ 
SHAKER  l-(800)  323-5170  ext.262 

FEDERAL  CONTRACT  PRINTING 
Opportunities — Consulting 
Mead  Associates,  (716)  326-3333 


JMB  MEDIA  SERVICES 
Bob  Tartaglione,  (904)  338-1783 


CO-OP  SERVICES 

LET  A  PROVEN  CO-OP  professional  and 
trained  educator  show  you  a  cost  effec¬ 
tive  way  to  start  generating  thousands  of 
dollars  in  additional  income  through  co¬ 
op  advertising.  You  will  learn  how  to; 
obtain  money,  find  and  implement  pro¬ 
grams,  follow  up  on  how  to  handle  all 
aspects  of  running  your  own  co-op 
department. 

A  FREE  co-op  potential  evaluation  will 
be  given  to  any  publication  at  no  obliga¬ 
tion.  20%  discount  to  all  publications 
ordering  before  December  12,  1986. 
Call  Pat  Leahy  (516)  331-3300. 


EQUIPMENT  &  SUPPLIES 


_ COMPUTERS _ 

2  COMPLETE  HARRIS 
FRONT-END  SYSTEMS 
1  -  2560  INCLUDES: 

2-  11/35  CPU’s 
2  -  9760  CDC  Drives 

2  -  SI  controllers 

3  -  LA36  Decwriters 

2  -  256K  MOS  memory 

3  -  APS  micro  5  interfaces 
3  -  Wire  line  interfaces 

20  -  Data  disk  packs 

1  -  2540  INCLUDES: 

1  -  11/35  CPU 

2  -  9760  CDC  Drives 
2  -  SI  controllers 

2  -  256K  MOS  memory 

17  -  1770  Editorial  Terminals 
27  -  1780  Editorial  Terminals 

The  above  equipment  will  be  available 
January  1987. 

Please  contact: 

Mr.  Greg  Stewart 
The  Tribune  Company 
PO  Box  191 
Tampa,  FL  33601 


COMPUTER  SOFTWARE 

CIRCULATION  2001 
A  circulation  package  written  for  the 
IBM  System/36.  Includes  inquiry,  data- 
entry,  starts,  stops,  complaints,  adjust 
draws,  PIA  billing,  carrier  billing,  TMC, 
bundle  top  wraps,  numerous  reports 
and  other  features. 

LEONARD  C.  STEELE 
STEELE’S  PROGRAMMING  SERVICES 

3142  FELIX  STREET 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
35^7-0196. 


KANSA  320  Didde  Glaser  newspaper 
inserter  4  station  $9,500.  Call  Bill 
Schneider  (414)  784-0110. 


NEW  FROM  GRAPHIC  .  lANAGEMENT 
SHERIDAN  15-72  INSERTER  WITH 
15  HOPPERS  AND  11-48  with  11 
HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 


_ RESEARCH _ 

SUNBELT  RESEARCH  established 
1971.  Probability  based  readership  and 
advertising  market  research.  Bob  Tarta- 
glione  (904)  338-1783. 


PUBLICATIONS  AVAILABLE 

ATTENTION,  EDITORS:  Let  20-year 
editor,  17-year  journalism  professor 
help  publicity  chairmen  help  you. 
Announce  “A  Primer  for  Publi¬ 
cists" — Mancunian  Publications,  Box 
945,  Martin,  TN  38237.  $10.95. 


_ SEMINARS _ 

"HOW  TO  NEGOTIATE  MORE  EFFECT- 
IVELY’’-Designed  for  executives  and 
managers  who  negotiate  in  their  work. 
Conducted  by  W.  Gilbert  Faulk  Jr. 
(former  vp/legal  and  member  of  Dow 
Jones  management  committee-18  years 
industry  negotiating  experience).  Semi¬ 
nar  dates  offered:  9:30-5:00  on  12/4, 
12/10,  12/11  and  12/16.  Location: 
Faulk  International,  2  Wall  St.,  NYC 
10005.  (212)  619-5666.  Fee: 
$385.00  includes  12/11  cocktail  party 
on  Manhattan  rooftop. 


INDUSTRY 


SERVICES 


CIRCULATION  SERVICES 

BURKE  MARKETING  STRATEGIES 
offer  employee  and  carrier  counseling, 
comprehensive  sales  programs,  adjunct 
circulation  sen/ices,  (516)  588-2/35. 


PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)  625-2315 


EQUIPMENT 


&  SUPPLIES 


AUCTION 


AUCTION  SALE 

Thursday  December  4,  11:00  a.m. 
Ballston  Spa,  NY  (near  Albany) 

Call  for  directions  and  inspection. 

5  Unit  Newsking  with  Colorking  folder 
Muller  3  knife  trimmer 
Roll  clamp  -  29”  offset  -  10  x  15 
Heidelburg  -  30"  cutter  -  much  more 
Todd  Puntolillo,  Auctioneer 
(201)  652-7270 


CAMERA  a,  DARKROOM 

AUTOKON  ECRM  laser  scanning  cam¬ 
era  for  sale  or  lease.  Perfect  half-tones 
every  time!  Sensational  special  effects! 
User  friendly.  $24,250  or  $1,250  per 
month.  Call  (415)  284-2520. _ 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


E&P 

CLASSIFIED 

It’s  your  people-to- 
people  meeting  place! 


ST.  JOSEPH,  MO  64501 
(816)  364-4286 

P.S.  My  answering  machine  works  now! 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000+  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 


_ MAILROOM _ 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. _ 


CHESHIRE  Labeling  Machine.  Model 
717,  with  glue  kit,  vacuum,  6  foot 
conveyor.  EXCELLENT  CONDITION, 
over  $21,000  new  $9,000  or  best 
offer.  CALL:  John  Mellott  or  Jerry  Loos 
(216)  723-2332. 


WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01772 
(617)  481-8562 


NEW  NEVER  USED  Carlson  Band  Tyer 
Model  TM-45  for  newspapers  or  maga¬ 
zines  etc.  $1850  or  best  offer.  Call 
Glinda  Cox,  Green  Valley,  Green  Valley, 
A2(602)-625-5511. 


NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  nianufactures 
wire  tyers.  (213)  256-4791. 

SHERIDAN  48P  10  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
(213)  256-4791. 


WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 

AC  drive  conversions 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers  and  pasters 
Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45*  90*  Floor  Cun/es 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
3  ML2EES  Signal  Tying  Machines 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


VIDEOSETTER  UNIVERSAL.  8  grids. 
Analog  and  digital  spare  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


GIM6ELS  in  New  York  City  has  closed 
and  their  MCS  typesetting  system  is  for 
sale.  Sale  price  is  $55,000  and 
includes  MCS  8400  HS  with  65  fonts, 
3  MCS-lO’s,  2  MCS-5's,  7  MCS-4's, 
previewer,  Diablo  printer  and  Zebra 
2400  processor  and  dryer.  This  system 
is  less  than  2  years  old.  For  details  call 
Gary  at  (716)  385-3027. 


2  Harris  model  3300  phototypesetters, 
9  Harris  model  1420  terminals,  1 
Harris  2221  video  layout  system,  3 
model  1250  and  1  model  1253  Micro- 
stor  processing  systems,  2  Harris 
Compuedit  terminals,  1  Varityper  comp/ 
edit  5810  keyboard  control  photo¬ 
typesetter,  1  Varityper  comp-set  4800 
area  composition  terminals,  1  compu- 
graphic  7200  keyboard  controlled 
display  phototypesetter.  Contact  Jim 
Huckle,  Fairbault  Minnesota  Daily 
News,  at  (507)  334-1853. 


AM  Typesetters.  Rental/Purchase. 
CompEdit  5900  $7,000/$275. 
CompSet  4510/504  $5,750/$210. 
3510/504  $5,250/$200.  510/504 
$4,250/$160.  500/504  $2,950/$125 
500  $2,500/$100  AM.  Edit  Type  $50. 
AM  boards  call.  30  day  guarantee. 
Weber  (216)  729-2858. 


AUTOLOGIC,  INC.  APS  5U  100  Pica 
with  tape  reader  and  I/O  port.  5  MB 
Pertec  disk  drive.  Excellent  condition. 
Contact  John  Tank  (602)  271-8904. 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(2 1 5)  439- 1 942  Telex  846239 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-C68600 
(614)  846-7025 


CG  7200  w/displ^,  24  strips,  parts. 
Good  condition,  $995.  Compukwik, 
$295.  MDR,  $295.  (919)  242-6301. 

CG  8600-45  pica — three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most" 
(216)  562-5000 


FOR  SALE;  Compugraphic  I  Typesetter 
$2,000.  Compugraphic  7200  with  100 
fonts,  $3,000.  Saxmayer,  like  new, 
newspaper  plastic  wrap  machine-List 
$12,500.,  Sacrifice  $7,500.  Used 
Multilith  Press  $200.,  Sharp  775 
Copier  $750.,  2  Apple  Compatible 
Computers  $250.  each.  Pied  Piper 
CPM  Computer  $500.  Write  ADVISOR, 
BOX  343,  MITCHELL,  SD  57301  OR 
CALL  (605)  996-8916. 


HASTECH  42  SYSTEM,  10  Meg  Hawk, 
3  Edit  VIII  Term.,  5  Edit  III  Term.,  L'S 
Wire,  Tops  5  S/W  Vid  5,  Driver, 
$20,000; 

ITEK  2024  MEGALITH  CAMERA/ 
PLATEMAKER,  $4500. 

BOB  WEBER  (216)  831-0480. 


MCS  100/8400  with  325  LPM,  986K, 
3  Term.,  10  Meg  Drive,  Printer,  APWire 
Option,  18  Fonts,  Power  Page,  Hyph., 
Rev.  Vid.,  ACI,  2  yrs.,  $39,900. 

BOB  WEBER  (216)  831-4080. 


PRINTED  CIRCUIT  BOARDS  and  a  wide 
variety  of  typesetter  parts  for  almost  all 
models  of  CG  equipment  and  other 
manufacturers.  Call  for  a  free  catologue 
tailored  to  your  needs.  Over  1,000 
boards  in  stock.  BOB  WEBER  (216) 
831-0480. 


THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


PRESSES 


PRESS  EQUIPMENT 

1  News  King  add-on  unit,  1975 

2  News  King  add-on  units  -  stacked  set 
-  1973-76  with  circ.  registration 

5  Unit  News  King  with  KJ6  -  very  good 
condition  - 19/2 

6  Unit  News  King  with  KJ6,  1970-74 
5  Unit  Color  King,  KJ6  folder.  Complete 

press  or  add-on  units 

5  Unit  Daily  King  II,  KJ8  folder  mfg. 
1983  -  like  new 

2  Unit  grease  lubricated  Goss 
Community 

1  Goss  community  add-on  oil  bath  unit 
4  Unit  Community  with  SC  folder 

6  Unit/2  Folder  Community  with  SC  and 
Community  folder 

7  Unit  SSC,  1983,  4-high  with  heatset 
package,  3  floor  Community  units 

2  Urbanite  Tri-color  units  -  U-705, 
U-731 

4  Unit  Harris  V-15A,  JF7  folder 
4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder  can  be 
used  for  newspaper  and/or  commer¬ 
cial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 _ Tlx  42362 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of; 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F" 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 
4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

2  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  uniflow  (2:1)  double 
folder 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


HARRIS 

-N-1650,  4  units,  1972,  22  %. 
-N-845,  8  units,  1-RBC2. 

-N-845,  6  units,  1-RBC2,  3  MEG. 
-V-15A,  4  units. 

-V-15  “Vanguard",  2  units  (add-on) 
GOSS 

-Metroliner,  2  units,  half  deck,  22W 
-Metroliner,  6  units,  3  half  decks,  22”, 
2:1  folder,  1980 
-Urbanite,  9  units,  1972 
-Urbanite  add-on  units  and  folders 
-8  Cary  45-40  Autopasters 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is",  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 


Goss, Metroliner,  22”,  6  units,  3  decks 
Metro,  22  3/4”,  4  units,  1  deck 
Metro  23  9/16”,  9  units,  4 

Urbanite,  22”,  6  units 
Urbanite,  9  units,  1970-72 
Urbanite  10  units,  1977-82 
Suburban  1500,  6  units,  1975 
Suburban  1500,  4  units,  4 
meg’s 

Super  Suburban,  4  units, 

35,000 

IPH 

Creusot  Loire  Gazette,  4  units, 
1983 

SC,  6  units  1971 
Community,  6  units,  1969-77 
Community,  2  units,  1971 
SC,  Urbanite  upper  formers 
Harris,  1650,  5  units,  1979 
845,  10  units,  2  folders, 
splicers 

VI 5A,  4  units,  JF7,  1972 
V15A,  4  units,  JF4,  1980 
King,  Color,  6  units,  KJ8,  1981 
News,  5  units,  KJ6,  1973-85 

WE  NEED  PRESSES  NOW! 

ONE  CORP/ATLANTA 
(404)  458-9351  TLX  700563 


HARRIS  V-15-A 
4-Units,  JF  7  folder 
Newly  retrofitted  with  SCR  Drive 
Brush  dampening,  an  extra  30  HP 
motor.  Available  after  Jan.  5,  1987. 
Call  (413)  532-7091  ask  for  John. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 

Rebuilt  and  guaranteed 

GOSS  COMMUNITY  3-Unit  press, 

running  side  register,  folder  w/  20  H.P. 

drive,  complete  press  with  all 

accessories. 

GOSS  SC  FOLDER  rebuilt,  1/4  fold  tape 
delivery,  50  H.P.  Fincor. 

NEWSKING,  reconditioned  add-on  unit 
and  roll  stand.  1973  excellent 
condition. 

UPPER  FORMER,  Harris,  new  1979 
like  new.  Priced  to  sell. 

REBUILT  GOSS  COMMUNITY  Oil  bath 
presses,  add-on  units. 

All  machinery  is  on  our  floor  available 
for  immediate  delivery. 

WE  GUARANTEE  OUR  MACHINERY 
WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

Call  us  before  your  trade! 

OFFSET  WEB  SALES,  INC. 

73  N.  Sunset  Drive 
Camano  Island,  WA  98292 
(206)  387-0097 


HARRIS 

Harris  V  700  5  units,  1  JF  10  folder, 

3  Butlers. 

Harris  V15A  7  units  2  folders 
Harris  V15A  4  units  1  folder 
Harris  4  position  stacked  roll  stand 
Harris  VI 5A  add  on  units,  completely 
refurbished 

Harris  V25  add  on  units 
Harris  upper  former 
KING 

News  King  6  units  KJ6  folder, 
immaculate  condition  with  large  spare 
parts 

MISCELLANEOUS 

Single  Butler  splicer  4042-8  dual 
unwind  and  hoist  system 
All  equipment  available  immediately  in 
our  warehouse.  Delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed. 
MIRACLE  INDUSTRIES,  INC. 

11  RADO  DRIVE 
NAUGATUCK,  CT  06770 
(203)  723-0928  Telex  140186 


PLACE 

YOUR 

BET 

ON  E  &  P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or 
systems  used  in  newspaper  production  (or  if  you’re  a 
publisher  with  surplus  equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to  make  (or  save)  some 
easy  money. 

E&P’s  Help  Wanted  ads  reach  the  industry  people 
you  are  looking  for  to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted  advertisers  teil  us  that 
E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 


Run  your  ad  for  12,  26,  or  52 
issues 

to  increase  awareness 
while  benefiting  from  our  low 
_ contract  rates _ 
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EQUIPMENT  &  SUPPLIES  I  EQUIPMENT  &  SUPPUES 


HELP  WANTED 


HELP  WAKTED 


GOSS  Suburban  units,  Goss  Communi- 
W  units,  Goss  SC  and  Suburban  folders, 
Goss  Suburban  and  Urbanite  roll 
stands,  104  Count-O-Veyor,  rewinders, 
press  parts,  press  rebuilding,  press 
moving  and  erecting,  55  gal.  Lincoln 
ink  pump.  DM  Industries  Ltd,  4245 
Belle  Aire  Lane,  Downers  Grove,  IL 
60515.  (312)  968-1680. 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

4  Mark  II  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  5  unit  VI 5  Harris  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS 

Goss  Urbanite  5  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

acces. 

Goss  Metroliner  6  units  22" 

Harris  V-15A  7  units  1977 

Harris  1650  Add-on  unit 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  845-10  units,  3  folders 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
Newsking  4  units,  complete 
KJ6  folders 

Olorking  3  units  1983 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

Urbanite  skip  slitter  upper  formers 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


HARRIS 

N845  45.5  x  36  (Standard  &  narrow 
gap) 

Units  from  72-82  RH  and  LH 

N936  42  X  36 

N900  42  X  46 

V25  21.5  and  22.75 

MISCELLANEOUS 

Caiy  Imprinter  22.75  (1981) 

TE(i  HR  X  4000  After  Burner 
Butler  Splicers 
TEC  Catalitic  After  Burner 
-Harris  Presses  available  in  heat  set  or 
cold  configurations 

-Re-built  and  warranteed  units,  folders 
and  press  systems  available 
Treasure  Chest  Advertising  Co.,  Inc. 
511  West  Citrus  Edge 
Glendora,  CA  91740-5098 
(818)  914-3981  Tlx  (910)  584-1350 


4  UNIT  WEB  Leader  press  with  side  and 
circumferential  register,  heavy  duty 
folder  to  do  half  and  quarter  folds,  roll 
stands,  2  web  pasting  system,  ink 
pump,  reroller,  all  in  good  condition. 
Asking  $100,000.  Buffalo,  NY  (716) 


Asking  $10 
681-6800. 


Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WANTED  TO  BUY 


WANT  TO  BUY— Durst  184,  8  x  10 
color  separation  enlarger.  Any 
condition.  (602)  267-9481. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  1330,  Editor  & 
Publisher. 


HELP 

WANTED 


ASSISTANT  PROFESSOR  of  Communi¬ 
cations.  Ph.D.  in  Communications, 
English  or  Rhetoric.  Tenure  Track.  We 
are  seeking  a  generalist  in  Communica¬ 
tions  with  a  strong  Humanities  back¬ 
ground  and  a  commitment  to  teaching. 
Applicants  should  have  experience  in 
several  of  the  following  areas:  Film, 
History  of  Media,  Script  Writing  for 
Radio  and  Television,  Advertising, 
Public  Relations,  Ma^zine  Article  Writ¬ 
ing,  or  Technical  Writing.  Start  Septem¬ 
ber  1,  1987.  Send  Dossier  by  January 
20  to  Roger  Lund,  Chairman,  Depart¬ 
ment  of  English,  Le  Moyne  College, 
Syracuse,  NY  13214.  A/A,  EOE. 


ment  of  English,  Le  Moyne  College, 
Syracuse,  NY  13214.  A/A,  EOE. 

MEMPHIS  STATE  UNIVERSITY’S 
Department  of  Journalism  is  seeking  a 
chairperson  for  fall  1987.  A  nationally 
prominent  individual  with  strong  leader¬ 
ship  ability  and  outstanding  credentials 
in  any  area  of  mass  communication  or 
journalism  education  is  sought.  A 
Ph.D.,  or  equivalent  distinguished 
national  accomplishment  to  qualify  for 
senior  faculty  rank  is  required.  Salary  is 
negotiable  and  competitive.  It  is  hoped 
the  new  chairman  will  be  selected  early 
enough  to  be  involved  in  filling  open 
faculty  positions.  Send  resume  to  Dr. 
Gerald  Stone,  Chair,  Search  Commit¬ 
tee,  Department  of  Journalism, 
Memphis  State  University  Memphis, 
TN  38152.  The  Search  committee  will 
begin  considering  applications  Dec.  1 
and  will  continue  until  the  position  is 
filled.  Memphis  State  University  is  an 
Equal  Opportunity/Affirmative  Action 
Employer  which  specifically  invites  and 
encourages  applications  from  minori¬ 
ties  and  women. 


GRADUATE  TEACHING,  RESEARCH 
AND  ADMINISTRATIVE  ASSOCIATES 
in  all  fields  of  mass  communication 
needed  for  86-87  in  the  School  of  Jour¬ 
nalism.  $700/month  stipend,  waiver  of 
tuition  and  fees.  Four-quarter  M.A. 
program.  Contact:  Director,  School  of 
Journalism,  Ohio  State  University, 
Columbus,  (}H  43210. 


ASSISTANT  PROFESSORS  (2)  at  Bowl¬ 
ing  Green  (Ohio)  State  University 
Department  of  Journalism.  One  posi¬ 
tion,  with  emphasis  in  the  News  Writing 
and  Editing  Sequence,  is  to  be  filled  for 
August,  1987.  The  other  position,  with 
emphasis  in  the  Public  Relations  Sequ¬ 
ence,  is  anticipated  for  August,  1987. 
Teaching  load  for  qualified  new  faculty: 
two  courses  per  semester;  salaries  high¬ 
ly  competitive.  The  positions  are  tenure 
track  in  an  accredited  department  with 
bachelor's,  master's,  doctoral  prog¬ 
rams;  modern  facilities.  PhD  preferred, 
ABD  considered.  Professional  experi¬ 
ence  desirable.  Send  letter  of  applica¬ 
tion,  resume,  transcript  and  three 
letters  of  reference  by  January  9, 1987, 
to  Professor  James  Gordon,  Chair, 
Search  Committee,  Department  of  Jour¬ 
nalism,  Bowling  Green  State  University, 
Bowling  Green,  OH  43403.  Minorities 
and  women  are  encouraged  to  apply. 
Bowling  Green  is  an  Affirmative  Action, 
Equal  Opportunity  Employer. 


CHAIRMAN 

DEPARTMENT  OF  JOURNALISM 

THE  UNIVERSITY  OF  ALABAMA 
The  University  of  Alabama  Journalism 
Department  invites  applications  and 
nominations  for  position  of  Chairman. 
This  nine-month  position  will  carry  rank 
of  Associate  of  Full  Professor  with 
competitive,  negotiable  salary.  Exten¬ 
sive  experience  and/or  scholarly  re¬ 
search  is  necessary  for  appointment  as 
Full  Professor. 

Qualifications:  professional  experience, 
demonstrated  teaching  ability,  docu¬ 
mented  administrative  capability;  must 
be  published  and  acknowledged  scho¬ 
lar.  Applicants  should  be  interested, 
aggressive  and  skilled  in  dealing  with 
department  constituencies,  eager  and 
able  to  enforce  rising  academic  stan¬ 
dards  of  both  department  and  Universi¬ 
ty,  and  vigorous  in  representing  depart¬ 
ment's  interests  in  resource  develop¬ 
ment. 

Chairman  reports  to  Dean  of  ACEJMC 
accredited  School  of  Communication;  is 
responsible  for  adminstration,  budgets, 
and  coordination  of  five  academic  sequ¬ 
ences;  and  coordinates  department  ser¬ 
vice  and  students'  activities.  Chairman 
interacts  with  other  academic  depart¬ 
ments  in  School  (Advertising  and  Public 
Relations,  Broadcast  and  Film,  and 
Speech  Communications)  and  repre¬ 
sents  department  within  Unviersity. 
Constituencies  include  professionals, 
alumni,  parents,  and  other  academics. 
In  addition  to  four  academic  depart¬ 
ments,  school  has  three  service  depart¬ 
ments  and  1,700  students.  Department 
has  nine  full-time  and  half  a  dozen  part- 
time  faculty,  10  graduate  assistants 
and  three  staff  persons  serving  200 
undergraduates  and  30  graduate  stu¬ 
dents.  School  has  authorization  to  offer 
Ph.D.  beginning  in  two  years. 
Applications  and  nominations  should 
be  received  prior  to  December  15, 
1986.  To  apply,  nominate,  or  obtain 
information,  please  write: 

Dr.  Charles  C.  Self,  Search  Committee 
Chairman,  Department  of  Journalism, 
the  University  of  Alabama,  Box  1488, 
Tuscaloosa,  AL  35487-1482. 
Applications  should  include  letter  of 
application,  vita,  names  references  and 
any  supporting  materials. 

The  University  of  Alabama  is  an  equal 
opportunity,  affirmative  action 
employer. 
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ASSISTANT  PROFESSOR  IN  JOUR¬ 
NALISM  with  SPECIALIZED  AREA 
SUCH  AS  SCIENCE,  MEDICINE  OR 
TECHNOLOGY  -  Tenure-track.  Publica¬ 
tions  and  M.A  required,  Ph.D. 
preferred.  Experience  with  publishing 
procedures  desirable. 

ASSISTANT  PROFESSOR  TO  TEACH 
BUSINESS,  TECHNICAL  &  SCIENTIF¬ 
IC  WRITIN(3:  also  composition.  Tenure- 
track;  Ph.D.  required.  Established 
background  in  professional  writing. 
Additional  qualification  in  rhetoric, 
writing  across  the  curriculum,  composi¬ 
tion,  literature,  or  related  area.  Experi¬ 
ence  in  industry  and  some  familiarity 
with  graphics  and  publishing  desirable. 
Deadline  for  all  applications:  Nov.  30, 
1986.  Send  vita,  complete  dossier  and 
writing  samples  to  Fred  L.  Milne,  Head, 
Department  of  English,  M.L.  69,  Univ. 
of  Cincinnati,  Cincinnati,  OH  45221. 
Enclose  postcard  for  acknowledgement. 
AA/EOE. 

Strong  commitment  to  teaching  and 
research  essential. 


TEACHING  ASSISTANTSHIPS:  Salary 
plus  tuition  waiver  for  qualified  doctoral 
and  master's  students  in  journalism. 
News  or  advertising  experience  a  plus. 
Enroll  January,  June  or  August,  1987. 
Write:  Graduate  Advisor,  School  of  Jour¬ 
nalism,  SlU,  Carbondale,  IL  62901. 


THE  DEPARTMENT  OF  JOURNALISM 
of  the  University  of  Wisconsin  Oshkosh 
seeks  to  fill  a  vacancy  at  the  assistant 
/associate  professor  level  in  its  news- 
editorial  sequence.  The  position  is 
tenure-track,  b^ins  September  1, 
1987;  salary  is  competitive.  Course 
responsibilities  include  news  writing, 
editing,  reporting,  and  feature  writing; 
there  is  a  possibility  of  course  develop¬ 
ment  to  take  advantage  of  applicant's 
interest  and  experience.  A  doctorate  is 
preferred,  but  a  master's  degree  with 
significant  professional  experience  is 
required. 

UW  Oshkosh  has  a  Faculty  Develop¬ 
ment  Fund  for  supporting  faculty 
research  and  professional  growth. 
Faculty  are  encouraged  and  supported 
in  seeking  extramural  funding  where 
appropriate. 

Please  send  a  letter  of  application,  vita, 
and  three  recent  letters  of  reference  to 
Gary  Coll,  Department  of  Journalism, 
UW  Oshkosh,  Oshkosh,  Wl  54901. 
Applications  will  be  accepted  until  the 
position  is  filled;  screening  of  candi¬ 
dates  will  begin  January  5,  1987. 

The  University  of  Wisconsin  Oskhkosh 
is  an  Affirmative  Action/Equal  Oppor¬ 
tunity  employer. 

THE  PENNSYLVANIA  STATE  UNIVER- 
SITY  School  of  Communications  seeks 
two  tenure-track  faculty  members  at 
either  assistant  or  associate  level  for  the 
1987  Spring  Semester.  The  newly- 
formed  School,  which  has  900 
students,  combines  a  tradition  of  rigor¬ 
ous  and  demanding  teaching  in  profes¬ 
sional  skills  with  an  emphasis  on  high 
quality  research.  For  these  posts,  the 
School  seeks  those  with  impressive 
professional  credentials  who  will 
continue  to  be  active  in  production  and 
who  also  have  a  proven  record  of 
teaching. 

Primarily  these  two  faculty  members 
will  teach  and  coordinate  studio-based 
sequences  of  courses  in  radio  and  tele¬ 
vision.  Applicants  should  have  profes¬ 
sional  experience  in  these  areas. 
Appointments  will  be  effective  in  mid- 
January  1987.  For  full  consideration, 
send  resume  and  names  of  three  refe¬ 
rees  by  December  1,  1986  to  Brian 
Winston,  Dean,  School  of  Communica¬ 
tions,  Box  T-7,  216  Carnegie  Building, 
The  Pennsylvania  State  University, 
University  Park,  PA  16802. 

An  Equal  Opportunity/Affirmative 
Action  Employer. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 

_ ACADEMIC _ 

SAN  DIEGO  STATE  UNIVERSITY  has 
two  tenure  track  faculty  openings  begin¬ 
ning  fall,  1987.  Appointments  will  be 
made  at  assistant  or  associate  levels, 
depending  on  qualifications.  One  posi¬ 
tion  is  primarily  in  advertising  area,  but 
public  relations  expertise  would  be 
helpful  to  supplement.  Second  position 
requires  ability  to  teach  beginning 
writing/reporting  courses  with  a  special¬ 
ity  in  print  or  broadcast  news,  photo¬ 
journalism,  advertising  or  public  rela¬ 
tions.  Both  positions  require  profession¬ 
al  experience,  Ph.D  or  A.B.D.  and 
interest  and  capability  in  scholarship. 
Univeristy  teaching  experience  is 
preferred.  Write  and  enclose  vita  before 
January  1  to:  Dr.  James  K.  Buckalew, 
Department  of  Journalism,  San  Diego 
State  University,  San  Diego,  CA  92182. 
AFFIRMATIVE  ACTION/EQUAL 
OPPORTUNITY  EMPLOYER. 


ADMINISTRATIVE 

ACCOUNTING  MANAGER  we  need  a 
general  accounting  manager  who 
reports  directly  to  financial  officer,  to 
oversee  a  small  staff  and  is  not  afraid  to 
get  his  hands  dirty.  Should  possess  an 
accounting  or  finance  degree  but  would 
consider  experience  in  lieu  of  same. 
Knowledge  of  business  and  accounting 
computer  systems  a  definite  plus. 
Sound  background  in  accounting  prin¬ 
ciples  and  practice  is  required.  Send 
resume  and  salary  history  to  Personnel 
Director,  Union  Leader  Corporation,  PO 
Box  780,  Manchester,  NH  03105. 

LABOR  RELATIONS  REPRESENTA- 
TIVE  sought  for  the  Department  of 
Employee  &  Labor  Relations  of  the 
Columbus  Dispatch.  Position  is  respon¬ 
sible  for  assisting  with  labor  relations 
activities  and  administration  of  various 
organizational  development  efforts. 
Responsibilities  include  contract  admi¬ 
nistration,  grievance  representation, 
contract  negotiations,  and  labor  analys¬ 
is.  Administers  workers  compensation 
program  and  related  OSHA  and  safety/ 
health  programs. 

Must  have  thorough  working  knowledge 
of  F>ersonnel  and  labor  functions  and 
procedures  as  well  as  excellent  verbal 
and  written  communications  skills. 
Position  requires  proven  ability  to  work 
well  with  all  levels  of  management, 
supervision,  and  labor  organizations. 
Must  have  bachelors  degree  in  business 
administration,  labor  relations,  person¬ 
nel  administration  or  related  field.  Must 
have  a  minimum  of  2-5  years  in  labor 
relations  activities.  Please  reply  with 
confidential  resume  including  salary 
history  to  The  Columbus  Dispatch, 
Department  of  Employee  &  Labor  Rela¬ 
tions,  34  S.  Third  St.,  Columbus,  OH 
43216.  EOE. 

PUBLISHER— Newspaper  group  is 
seeking  an  aggressive  leader  to  plan, 
organize,  lead  and  control  our  weekly 
operation.  We  are  a  group  of  8  commun¬ 
ity  newspapers  (circulation  of  140,000 
in  a  very  competitive  market),  whose 
growth  and  future  expansion  potential 
have  just  begun.  Successful  candidate 
should  possess  the  ability  to  motivate 
and  inspire  our  staff,  lead  and  direct  our 
management  team,  and  build  a  profit¬ 
able  progressive  newspaper  operation. 
Send  resume  and  salary  requirements 
to  Times  Newspapers  Inc.  8033,  Frank¬ 
furt  Ave.,  Philadelphia,  PA  19136  Attn: 
Robert  Smylie,  or  call  (215)  332-3300. 

PUBLISHER/MAGAZINE 
Major  downtown  Chicago  business  asso¬ 
ciation  seeks  person  with  strong 
management  background.  Emphasis  in 
publishing,  journalism,  sales  promotion 
and  marketing.  Proven  record  of  ability 
to  achieve  short  and  long  term  manage¬ 
ment  and  sales  goals  essential.  Send 
cover  letter  and  resume  to  PO  Box 
803883,  M2847  Chicago,  IL  60680. 
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AD  DIRECTOR  for  new  monthly  busi¬ 
ness  tabloid,  major  metro  Zone  5, 
statewide  10,000.  Must  have  business 
to  business  space  sales  experience  and 
motivational  abilities.  Number  2  posi¬ 
tion  in  company,  will  become  associate 
publisher.  Resume  and  letter,  treated 
confidentially,  to  Box  1478,  Editor  & 
Publisher. 

AD  MANAGER  for  L.l.  lifestyle  group. 
Strong  ad  agency  sales.  A  history  of 
success  will  enable  you  to  make  this  18 
year  old  group  grow  even  more. 

Resume  and  strong  cover  letter  to:  Good 
Times,  Box  3(33,  Roslyn,  NY  1576. 

ADVERTISING  SALES  MANAGER 

117  year  old  Cape  Cod  weekly  seeks 
a  take-charge  manager  to  work  for  a 
hands-off  publisher.  Excellent 
opportunity  for  a  capable  person 
who  gets  results.  Advancement  to 
general  manager  is  possible.  A  profit 
sharing  company  with  a  full  range  of 
benefits  and  good  pay. 

SEND  PARTICULARS  TO: 

Duane  A.  Steele 

100  Bradford  St. 

Prpvincetown,  MA  02657 

ADVERTISING  SALESPERSON.  Make 
extra  money  part-time  or  high  gross  full 
time  selling  our  service  to  your  custom¬ 
ers.  Exclusive  territory.  We  train  and 
give  continuous  support.  $500  invest¬ 
ment.  Box  1518,  Editor  &  Publisher. 

ADVERTISING  DIRECTOR  wanted  for 
50,000,  Zone  5  daily.  Management 
experience  is  a  must.  Full  responsibility 
for  budgeting,  sales  strategy,  motiva¬ 
tion  and  staff  training.  Base/bonus  plan 
for  compensation  in  $50,000  and  up 
range.  Resumes  and  letters  kept  strictly 
confidential.  Box  1525,  Editor  & 
Publisher. 

ADVERTISING  MANAGERS  NEEDED. 
Bring  your  ideas,  enthusiasm  and  ener¬ 
gy.  Small  newspaper  group  has  open¬ 
ings  in  expanding  daily  and  weekly 
markets.  Send  resumes  to  PO  Box 
1999,  Sulphur,  LA  70664. 

ADVERTISING  DIRECTOR  for  14,200 
circulation  daily  college  newspaper. 
Must  have  strong  management  skills 
and  ability  to  train  and  motivate  inex¬ 
perienced  sales  force  of  12.  Requires  at 
least  3  years  sales  management  experi¬ 
ence  in  retail  or  classified  and  bache¬ 
lor’s  degree.  Full-time  exempt  position, 
competitive  salary.  Closing  date  for 
application  January  9,  1987.  Resume 
and  three  letters  or  recommendation  to 
Donald  M.  Ferrell,  General  Manager, 
Student  Publications,  Washington 
State  University,  Pullman,  WA  99164. 
EEO/AA. 

Editor  &  Publisher 
1 1  West  19  Street 
New  York,  N.Y.  10011 

CLASSIFIED  ADVERTISING  MANAGER 
Western  Suffolk,  large  shopper.  Exper¬ 
ienced  with  proven  track  record.  Career 
opportunity,  benefits,  pension.  South 
Days  Publications,  150  W.  Hoffman 
Ave.,  Lindenhurst,  NY  11757.  (516) 
226-1571. 

CO-OP  ADVERTISING  MANAGER 
Excellent  opportunity  for  an  exper¬ 
ienced  proven  co-op  advertising  mana¬ 
ger  for  a  growing  Zone  2  daily/Sunday 
newspaper.  The  applicant  should  be 
well  versed  in  the  co-op  field,  able  to 
work  with  many  projects  at  the  same 
time.  Familiarity  with  the  RECAS  prog¬ 
ram  would  be  an  asset.  Good  benefits, 
salary  relative  to  past  experience  and 
success  factor.  Box  1527,  Editor  & 
Publisher. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  SALES  MANAGER  for 
large  weekly  shopper.  Top  compensa¬ 
tion  package.  Send  resume  to 
Publisher,  Dollar  Saver  Publications, 
37365  Centralmont  PL,  Fremont,  CA 
94536. 


ADVERTISING  MANAGER 
We  are  searching  for  a  well  trained 
salesperson  with  some  management 
experience  who  wants  to  run  his  or  her 
own  show.  We  are  a  medium  size  6-day 
newspaper  in  the  south  central  portion 
of  Zone  5  with  an  eager  staff  that  needs 
positive  leadership  and  professional 
development.  Our  community  provides 
a  real  opportunity  for  you  success  as 
well  as  being  a  good  place  to  live.  Reply 
to  Box  1538,  Editor  &  Publisher. 

AGGRESSIVE  COMPANY  in  Zone  6 
seeks  a  Classified  Manager  to  set  up 
class  ad  program  in  all  our  papers.  Must 
have  experience  in  phone  sales  as  well 
as  outside  sales,  with  good  track  record. 
Excellent  opportunity  for  second  in 
command  to  move  up.  Send  resume 
with  qualifications  and  salary  require¬ 
ments  to  Jim  Merit,  PO  Box  1999, 
Sulphur,  LA  70664. 


BEAUTIFUL  southwest  Florida/enjoy 
the  beach  and  your  job  as  classified 
manager  for  a  group  of  weekly  newspap¬ 
ers.  Salary/bonus  $25, 000-30,0(30  a 
year.  Send  resume  to  Box  1494,  Editor 
&  Publisher. 


EXPERIENCED  AD  STAFFER  or  stym¬ 
ied  ad  manager:  Are  you  ready  for  career 
that  allows  you  to  plan  and  execute  your 
own  work  schedule? 

Consider  joining  the  oldest  and  largest 
specialized  feature  sales  and  service 
company  in  the  United  States. 

For  a  personable  self  motivator  who 
doesn’t  mind  weekday  travel  in  estab¬ 
lished  Ohio-Indiana  territory.  Starting 
salary  at  $26,000  plus,  strong  home 
office  support.  Send  resume  to  Box 
1533,  Editor  &  Publisher. 


PROFESSIONAL  retail  display  ad  sales¬ 
person  needed.  We  are  looking  for 
someone  with  new  ideas  and  a  proven 
track  record  in  newspaper  sales.  The 
Bakersfield  Californian  is  a  progressive 
newsspaper  with  a  70%  penetration  in 
the  primary  market.  Send  resume  to 
The  Bakersfield  Californian,  PO  Box 
440,  Bakersfield,  CA  93302.  Attn: 
Personnel.  EOE. 


SALES  MANAGER 

Group  of  seven  Penny  Savers  in  Mid¬ 
west  seeking  first  class  sales  manager 
to  manage  enthusiastic  10-person  sales 
team.  Someone  who  is  bright,  will  take 
charge,  is  promotion/sales  oriented  and 
has  strong  people  skills.  This  is  an 
opportunity  to  join  a  growing,  award¬ 
winning,  150,()00  circulation  weekly 
shopper  which  "strives  for  excellence". 
A  profit  sharing  company  with  range  of 
benefits  and  good  pay.  Send  confiden¬ 
tial  resume  with  salary  history  to:  Dave 
Trewin,  Pennysaver  2102  S.  Michigan, 
South  Bend,  IN  46613. 


HELP  WANTED 


ADVERTISING 


TRAINING  DIRECTOR 
We  are  looking  for  an  experienced  sales 
trainer  to  work  with  our  newspapers 
helping  them  to  develop  their  advertis¬ 
ing  and  marketing  skills.  The  ideal 
candidate  for  this  top  company  position 
will  be  currently  conducting  sales  train¬ 
ing  programs  at  the  corporate  and/or 
newspaper  level,  and  will  have  some 
prior  newspaper  sales  experience.  PSS 
III  training  experience  would  be  a  plus. 
This  position  will  operate  from  our  new 
company  headquarters  in  Princeton,  NJ 
and  will  provide  the  right  person  with 
the  opportunity  to  build  a  professional 
group  wide  staff  and  management  train¬ 
ing  program  from  the  ground  up.  Write 
in  confidence  tO:  James  E.  McKearney, 
Vice  President  Marketing,  Ingersoll 
Publications  Co.,  457  N.  Harrison  St., 
Princeton,  NJ  08540. 


ART/GRAPHICS 


FULL  TIME  staff  artist  wanted  in  beaut¬ 
iful  Annapolis,  Maryland.  Artist  would 
be  expected  to  learn  how  to  use  a 
personal  computer.  Work  includes  loca¬ 
tor  maps,  illustrations  and  design. 
Apply  to  Tom  Marquardt,  Managing 
Editor,  The  Capital,  PO  Box  911,  Anna¬ 
polis,  MD  21404. 


SENIOR  DESIGNER/SUPERVISOR 
Experienced  senior  designer/supervisor 
capable  of  producing  and  supervising 
innovative  full  color  editorial  page 
designs  and  covers  for  feature  sections, 
photo  spreads,  and  special  section 
layouts  for  5  weekly  newspapers.  Skills 
in  news  graphic  design,  logo  design  and 
informational  graphic  experience  a 
must.  Experience  with  the  McIntosh 
graphics  computer  helpful.  Minimum  5 
years  newspaper  editorial  graphic 
experience  required.  Send  resume, 
cover  letter,  photocopies  of  work  tO:  The 
Times  Journal  Company,  Human 
Resources  Department,  Attn:  Senior 
Designer,  Springfield,  VA  22159.  EOE. 


NEWS  GRAPHICS  MANAGER 
Newspapers,  Inc.,  Publisher  of  The 
Milwaukee  Journal  and  Milwaukee 
Sentinel,  seeks  a  News  Graphics  Mana¬ 
ger  to  direct  the  separate  Photo  and  Art 
Departments,  which  service  both  news 
operations.  The  ideal  candidate  must 
have  at  least  eight  years  of  daily  news¬ 
room  managerial  experience,  including 
experience  with  photos,  graphics  and 
other  art  work.  This  person  will  work 
closely  with  the  editors  to  plan  and 
focus  art  work  and  photos  in  various 
sections  of  both  papers. 

Strong  managerial,  interpersonal,  moti¬ 
vational  and  leadership  skills  are  a 
must.  A  well  developed  news  sense 
combined  with  an  ability  to  conceive 
photo,  art  and  graphic  projects  in 
mandatory. 

Send  resume  with  salary  history  and 
requirements  in  confidence  to: 

Richard  A.  Williams 
V.P.  Employee  Relations 
Newspapers,  Inc. 

PO  Box  661 
Milwaukee,  Wl  53201 


E&P  CLASSIFIEDS 
The  Industry’s  Marketplace 

When  you  need  to  reach  newspaper  people,  you  can 
meet  all  the  people  you  want  to  meet — Buyers,  seller, 
employers  job  seeksers,  and  more,  in  the  pages  of 

For  information 
call 

(212)  675-4380. 
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HELP  WANTED 


CIRCULATION 


CIRCULATION 

CUSTOMER  SERVICE  MANAGER 
We  are  looking  for  a  career-oriented, 
energetic  professional  to  join  our  circu¬ 
lation  team.  The  successful  candidate 
will  have  direct  responsibility  for  train¬ 
ing  and  motivating  the  circulation 
customer  sen/ice  department  of  2  daily 
newspapers  with  a  combined  circula¬ 
tion  of  200,000+  and  Sunday  circula¬ 
tion  of  nearly  250,000. 

Must  be  proficient  in  developing,  imple 
menting  and  managing  a  fast  paced 
phone  operation,  as  well  as  interacting 
with  circulation  management.  We  offer 
an  attractive  benefits  package.  Salary 
commensurate  with  experience. 

Please  send  resume  and  salary  require¬ 
ments  to  The  Syracuse  Newspapers,  PO 
Box  4915,  Syracuse,  NY  13221,  Attn; 
Linda  Hennessey. 


CIRCULATION  MANAGER  we’re  look¬ 
ing  for  a  creative,  hard  working  circula¬ 
tion  genius  to  help  us  expand  growing 
mup  of  3  weeklies  and  a  shopper  in 
Fovely  community  60  miles  outside 
NYC.  Candidates  for  this  newly  created 
position  should  have  experience  in 
circulation,  classified  and  telemarket¬ 
ing.  Send  resume  to  Stan  Martin,  The 
Advertiser  Photo  News  Group,  PO  Box 
190,  Warwick,  NY  10990.  EOE 

CIRCULATION  SALES  MANAGER 
The  La  Crosse  Tribune  is  currently 
accepting  applications  for  circulation 
sales  manager.  The  individual  selected 
for  this  position  will  be  responsible  for 
single  copy  and  home  delivery  sales, 
meeting  short  and  long  range  circula¬ 
tion  goals  in  a  10  county  area,  supervis¬ 
ing  6  district  managers,  and  overseeing 
telemarketing  sales  and  a  strong  junior 
merchant  system.  This  position  also 
requires  strong  leadership  skills  and  the 
ability  to  relate  well  with  the  public.  The 
La  Crosse  Tribune  has  a  circulation  of 
36,000  afternoon  daily  and  weekend 
morning  editions,  and  believes  the 
CUSTOMER  COMES  FIRST!  Three 
years  daily  newspaper  circulation  exper¬ 
ienced  required.  Marketing  or  business 
administration  degree  a  plus.  Please 
send  resume,  letter  of  application  and 
references  to;  Human  Resources  Mana¬ 
ger,  La  Crosse  Tribune,  401  N.  Third 
St.,  La  Crosse,  Wl  54601.  Application 
deadline:  December  12,  1986. 


E  &  P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


CIRCULATION  MANAGER 
Immediate  opening  for  experienced  free 
distribution  circulation  manager.  This 
position  has  complete  authority  and 
responsibility  for  the  circulation  depart¬ 
ment  of  our  free  distribution  twice- 
weekly  carrier  delivered  paper.  Our 
company  is  rapidly  growing.  We  need  a 
strong  leader  to  oversee  the  expansion 
of  our  circulation  area.  Excellent  salary 
and  benefit  package  including  company 
car.  Location  is  in  Monmouth  County, 
New  Jersey.  Please  send  resume  and 
salary  history  to:  Personnel,  The  ADvi- 
sor,  3601  Highway  66,  Neptune,  NJ 
07754. 


OPERATIONS/CUSTOMER 
SERVICE  MANAGER 
Central  New  Jersey's  leading  newspaper 
has  a  challenging  position  for  a  quali¬ 
fied  individual  to  manage  operations 
and  customer  service  in  busy  circula¬ 
tion  department.  Candidates  should 
have  three  to  five  years  experience  in 
customer  sen/ice  management,  includ¬ 
ing  staffing,  training,  organization,  as 
well  as  facility  with  computers.  Please 
send  resume  with  salary  history  in  confi¬ 
dence  to  Mrs.  J.  H.  Eichman,  The  Home 
News,  123  How  Lane,  New  Brunswick, 


HELP  WANTED 


CIRCULATION 


HOME  DELIVERY  MANAGER  for  TMC 
shopper  with  200,000  circulation. 
Send  resume  to  R.  M.  Black,  Dollar 
Saver  Publications,  37365  Central- 
mont,  PL,  Fremont,  CA  94536. 


OUTSIDE  STATE  SALES  MANAGER  if 
you're  a  district  manager  with  sales 
crew  experience  then  here’s  your 
chance  to  move  into  a  highly  visible 
career  position  with  a  leading  national 
newspaper  company  directing  our  state 
sales  efforts.  Send  resume  with  a  cover 
letter  detailing  your  sales  accomplish¬ 
ments  to  Ken  Cogswell,  Fort  Wayne 
Newspapers,  600  W.  Main  St.,  Fort 
Wayne,  IN  46801. 


SMALL  GROUP  IN  zone  6  is  seeking 
circulation  zone  manager  with  a  good 
strong  background  in  all  phases  of 
circulation.  Candidate  will  direct  all  our 
publications  in  sales,  senrice  and 
collection.  Send  resume  with  qualifica¬ 
tions  and  salary  requirement  to  PO  Box 
1999,  Sulphur,  LA  70664. _ 

THE  XENIA  DAILY  GAZETTE,  an 
11,000  circulation,  6-day  PM  publica¬ 
tion  in  Southwest  Ohio,  is  looking  for  a 
career-oriented,  energetic  professional 
to  join  our  team  as  circulation  manager. 
Candidate  will  have  complete  responsi¬ 
bility  for  overall  management  of  circula¬ 
tion  department.  Excellent  opportunity 
for  second  in  command  to  move  up. 
Many  career  opportunities  exist  within 
our  growing  national  group.  Send 
resume  and  salary  requirements  to  Jon 
M.  Noel,  Publisher,  The  Daily  Gazette, 
PO  Box  400,  Xenia,  OH  45385. 


ZONE  MANAGER 

Progressive,  7-day  paper  is  creating  a 
new  position  because  of  our  continued 
growth.  Candidate  must  have  experi¬ 
ence  as  a  District  Manager  or  Zone 
Manager.  We  need  a  professional  take 
charge  manager,  proficient  in  carrier 
recruitment,  customer  service  and 
promotion.  This  position  has  authority 
over  four  district  managers  and  rejwrts 
to  the  Circulation  Manager.  Send 
resume  and  cover  letter  along  with 
salary  requirements  to:  Timothy  Ryan, 
Record-Journal,  11  Crown  St.,  Meri¬ 
den,  CT  06450. 


DATA  PROCESSING 

SYSTEMS  SUPPORT  COORDINATOR 
needed  for  115,000  plus  circulation 
Knight-Ridder  newspaper.  Responsible 
for  operating  systems  of  typesetting  and 
business  computers  plus  systems 
security.  Three  years  experience  with 
Hewlett-Packard  and  Atex  and  appropri¬ 
ate  degree  required.  Strong  potential  for 
progression  to  higher  level  of  authority 
and  responsibility.  Send  resume  to  E. 
Arnold,  Lexintgon  Herald-Leader,  Main 
&  Midland  Lexington,  KY  40507.  EOE 
M/F. 


_ EDITORIAL _ 

3000  GOVERNMENT  JOBS  List. 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261. 

(Fee  required.) 


HELP  WANTED 


_ EDITORIAL _ 

82,000;plus  AM  daily  seeks  exper¬ 
ienced  (5  +  years)  copy  editor  to  fine 
tune  copy  and  write  fresh,  accurate 
headlines  and  cutlines.  Must  have  firm 
background  in  AP  style  plus  excellent 
spelling,  grammar  and  people  skills. 
Layout  ability  preferred,  ^nd  resumes 
to  Sue  Adolphson,  Chief  Copy  Editor, 
The  Bakersfield  Californian,  PO  Box 
440,  Bakersfield,  CA  93302. 


A  COPY  EDITOR  Is  needed  by  the  Las 
Vegas  Review-Journal.  Must  have  previ¬ 
ous  experience  on  a  daily  newspaper. 
Send  resume  to  Wayne  Stewart,  News 
Editor,  PO  Box  70,  Las  Vegas,  NV 
89125.  An  Equal  Opportunity 
Employer. 


ASSERTIVE  REPORTER  with  good 
newsgathering  skills  and  fine  command 
of  grammar  and  style  sought  13,500 
daily  and  Sunday  newspaper.  College 
graduate  preferred.  Professional  experi¬ 
ence,  college  newspapers  excluded, 
wanted.  Call  or  write  Managing  Editor 
Dennis  Gruse,  (504)  345-2333,  Daily 
Star,  PO  Box  1149,  Hammond,  LA 
70404. 


ASSISTANT  MANAGING  EDITOR/ 
NEWS  expanding  Southwest  AM  daily 
looking  for  dynamic  manager  to  run  16 
person  copy  desk  and  have  overall 
responsbility  for  design  of  complete 
newspaper.  Strong  on  design,  editing 
and  headlines.  People  skilTs  a  must. 
Letter,  resume  to  Sandy  Schwartz, 
Mesa  Tribune,  120  W.  First  Ave.,  Mesa, 
AZ  85202. 


ASSISTANT  CITY  DESK  EDITOR 
40,000,  7-day  per  week  AM  newspapi- 
er.  Zone  6.  Evening  work.  Excellent 
fringe  benefits.  Send  resume  with 
salary  history  to  Box  1522,  Editor  & 
Publisher. 


ATTENTION  FREE-LANCERS 
Trade  journal  publisher  in  market  for 
feature  stories  and  accompanied  color 
photos  on  building  and/or  operation  of 
commercial  boats — harbor,  inland 
watenways,  offshore  service, 
commercial  fishing,  etc.— from  all 
areas  of  country.  (No  sports  or  merchant 
marine  craft).  Write  Box  1397,  Editor  & 
Publisher. 


AVIATION  REPORTER 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily  and  193,000  Sunday,  is 
seeking  an  experienced  aviation/aero¬ 
space  industry  reporter  who  is  inter¬ 
ested  in  helping  pr^uce  a  lively,  ambi¬ 
tious  business  section.  The  rep^er  will 
be  skilled  at  writing  both  breaking  news 
and  feature  stories  and  capable  of  inter¬ 
preting  and  analyzing  aviation  industry 
issues  for  a  general  readership.  We  are 
seeking  a  reporter  who  is  committed  to 
excellence  and  who  wants  to  0ow  with¬ 
in  our  newspaper.  The  Eagle-Beacon,  a 
thriving,  award-winning  newspaper  in 
Kansa^  largest  city,  is  screening  candi¬ 
dates  who  have  three  to  five  years 
professional  experience.  Send  a  detail¬ 
ed  resume  and  the  names  of  three  refer¬ 
ences  to  Doug  Smith,  Business  Editor, 
Wichita-Eagle-Beacon,  PO  Box  820, 
Wichita,  KS  67201. 


HELP  WANTED 


EDITORIAL 


AWARD  WINNING  Sunbelt  daily  look¬ 
ing  for  sports  editor.  Metropolitan 
coverage  area  with  3  professional 
teams.  Must  have  management  skills 
and  layout  ability.  Contact  Tom  Madden 
(404)  963-0311. 


BUSINESS  EDITOR  for  sophisticated 
real  estate  and  financial  sections  in 
fastest  growing  U.S.  market.  Self  start¬ 
ing,  fast,  accurate  producers  only 
considered.  Full  details  to  Editor, 
Naples  Daily  News,  PO  Box  7009, 
Naples,  FL  33940. 


BUSINESS  REPORTERS 
Crain's  Detroit  Business,  a  hard-hitting, 
33,000-circulation  newsweekly,  is 
looking  for  aggressive,  ambitious  repor¬ 
ters.  Financial  reporting  background 
helpful.  Salary:  $20's,  depending  on 
experience.  Send  resume,  clips  to  Peter 
Brown,  Editor,  Crain’s  Detroit  Business, 
1400  Woodbridge,  Detroit,  Ml  48207. 


Editor  A  Publisher 
Classified 
Advertising 
11  West  19  Street 
New  York,  NY  10011 
(212)  675-4380 


COPY  EDITOR 

Nashville  Banner  needs  copy  editor  who 
is  skilled  in  basics  of  copy  editing  and 
headline  writing.  Send  resume  to  Max 
Moss,  News  Editor,  Nashville  Banner, 
1100  Broadway,  Nashville,  TN  37202. 

COPY  EDITOR-fast  paced  person  to 
layout  and  write  headlines  for  48  page 
weekly.  No  job  for  beginner  but  an  ea» 
job  for  a  desk  veteran.  Real  busy  2  1/2 
days  per  week... piece  of  cake  the  other 
2  1/2.  Write  John  Rouse,  PO  Box  790, 
Bowie,  MD  20715. 


COPY  EDITORS 

The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  and  193,000  Sunday,  is 
seeking  news  and  sports  copy  editors 
and  layout  design  editors  who  are  inter¬ 
ested  in  helping  produce  and  aggres¬ 
sive,  ambitious  newspaper.  The  copy 
editors  will  be  skilled  at  editing  wire  and 
local  copy  and  at  writing  solid,  interest¬ 
ing  headlines.  The  design  editors  will 
have  a  solid  knowledge  of  good  news¬ 
paper  design  for  news  and  feature 
pages,  and  will  be  well-versed  in  the  use 
of  photos,  graphics,  illustrations  and 
typography.  We  are  seeking  copy  editors 
who  are  committed  to  excellence  and 
who  want  to  grow  within  our  newspaper, 
the  Eagle-Beacon,  a  thriving,  award¬ 
winning  newspaper  in  Kansas'  largest 
city,  is  screening  candidates  who  have 
three  years  professional  experience. 
Send  a  detailed  resume  and  the  names 
of  three  references  to  Be^  Wells  Cox, 
Assistant  Managing  Editor,  Wichita 
Eagle-Beacon,  PO  Box  820,  Wichita, 
KS  67201. 


COPY  EDITOR,  minimum  2  years  daily 
editing,  layout  experience,  strong 
language,  spelling  skills.  For  $30,000. 
Only  best  need  apply.  Clips,  resume  to 
C.  Perkins,  Managing  Editor,  The  Union 
Leader,  Box  780,  Manchester,  NH 
03105.  No  calls. 


COPY  EDITOR— Washington  Bureau  of 
leading  chain  of  national  business 
newspapers  seeks  intelligent,  organ¬ 
ized,  quick  learner  with  2  years  daily 
newspaper  experience  to  edit  news  and 
feature  stories.  Send  resume  to  Bureau 
Chief,  Fairchild  Publications,  Suite 
570,  1333  H  St.  NW,  Washington. 
D.C.  20005,  (no  phone  calls,  please). 
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To  answer  a  BOX  NUMBER  when  responding  to  an 
advertisement,  be  sure  to  address  it  to  the  correct 
number  listed  and  mail  it  to: 

Editor  &  Publisher 
11  West  19  Street 
New  York,  N.Y.  10011 
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HELP  WANTED 

_ EDITORIAL _ 

BUSINESS  REPORTER 
The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  daily  and  193,000  Sunday,  is 
seeking  an  experienced  business  repor¬ 
ter  who  is  interested  in  helping  produce 
an  ambitious,  lively  business  section. 
The  reporter  will  be  skilled  at  writing 
both  breaking  news  and  feature  stories 
and  capable  of  interpreting  and  analyz¬ 
ing  economic  and  financial  issues  for  a 
general  readership.  We  are  seeking  a 
reporter  who  is  committed  to  excellence 
and  who  wants  to  grow  within  our  news¬ 
paper.  The  Eagle-Beacon,  a  thriving, 
award-winning  newspaper  in  Kansas' 
largest  city,  is  screening  candidates 
who  have  three  to  five  years  professional 
experience.  Send  a  detailed  resume  and 
the  names  of  three  references  to  Betty 
Wells  Cox,  Assistant  Managing  Editor, 
Wichita  Eagle-Beacon,  PO  Box  820, 
Wichita,  KS  67201. _ 

CHILDREN'S  BOOK  MANUSCRIPTS 
are  being  considered  by  new  small 
publisher.  If  you  have  done  either  writ¬ 
ing  or  art  or  both  for  ages  2  to  7,  send  a 
few  sample  photocopy  pages  of  your  tal¬ 
ent  to  Kaleidoscopix,  Inc.,  PO  Box  389, 
Franklin,  MA  02038.  (617)  528-6211. 

COPY  DESK  CHIEF/  courts  reporter 
positions  open  at  The  Odessa  American, 
a  mid-size  Texas  daily.  Desk  job 
requires  a  proven  copy  editor  who  can 
supervise  a  staff  of  5  and  maintain  a 
clean,  sharp,  well-edited  product.  3 
years  experience  required.  Salary  from 
$18,000.  Contact  News  Editor,  Keith 
Briscoe.  Courts  reporting  applicants 
should  have  experience  covering  the 
legal  community.  Salary  d^nding  on 
experience.  Contact  City  Editor,  Gail 
Burke-Frandsen.  PO  Box  2952,  Odes¬ 
sa,  TX  79760.  No  phone  calls. 

COPY  EDITOR  25,000  circulation 
Sunbelt  daily  located  in  city  of  50,000 
has  an  imm^iate  opening  for  an  exper¬ 
ienced  copy  editor  who  can  also  design, 
bright,  modular  pages,  make  good  use 
of  full-color  process  and  spot  color  and 
write  crisp,  accurate  headlines  on  dead¬ 
line.  We  are  also  taking  applications  for 
future  copy  editing  positions.  Contact 
The  News  Editor,  The  Meridian  Star,  PO 
Box  1591,  Meridian,  MS  39301,  (601) 
693-1551. 

COPY  EDITOR 

7  day  South  Texas  AM  has  immediate 
opening  for  copy  editor  who  can  handle 
layout,  write  sparkling  headlines  and 
knows  AP  style.  Experience  preferred 
but  will  consider  talented  new  grad. 
Send  resume  and  samples  to  Peter  Lee, 
Editor,  Laredo  News,  PO  Box  1928, 
Laredo,  TX  78041. 

FEATURE  WRITER 

7  day  South  Texas  AM  has  immediate 
opening  for  entry  level  feature  writer 
who  knows  how  to  use  a  camera.  Should 
have  some  experience  but  talented 
recent  grad  will  be  considered.  Send 
resume,  clips  to  Shellee  Bratton,  Lifes¬ 
tyle  Editor,  The  Laredo  News,  PO  Box 
1928,  Laredo,  TX  78041. 

FEATURE  WRITER 

The  Wichita  Eagle-Beacon,  a  Knight- 
Ridder  newspaper  with  a  circulation  of 
125,000  and  193,000  Sunday,  is 
seeking  an  experienced  feature  writer 
for  our  Lifestyle  department.  The  repor¬ 
ter  will  be  skilled  at  producing  hard¬ 
hitting  issues  stories  and  projects  as 
well  as  off-beat,  lively  daily  stories  for  a 
vibrant  LifeStyle  section.  The  Eagle- 
Beacon,  a  thriving  award-winning  news¬ 
paper  in  Kansas'  largest  city,  is  screen¬ 
ing  candidates  who  have  three  years 
professional  experience.  Send  a  detail¬ 
ed  resume  and  the  names  of  three  refer¬ 
ences  to  Betty  Wells  Cox,  Assistant 
Managing  Editor,  Wichita  Eagle- 
Beacon,  PO  Box  820,  Wichita,  KS 
67201. 


HELP  WANTED 

_ EDITORIAL _ 

FEATURES  EDITOR 
We're  looking  for  an  innovative,  energe¬ 
tic,  experienced  features  editor  to  help 
create  state-of-the-art  features  sections 
at  the  St.  Paul  Pioneer  Press,  a  Pulitzer 
prize-winning  (1985;  feature  writing), 
245,000  Sunday  circulation  Knight- 
Ridder  daily.  Features  editor  will  assist 
associate  editor/features  in  leading 
32-person  department  through  section 
make-over,  assign  and  edit  stories, 
coach  writers,  work  with  committed 
team  of  editors  and  designer.  Only 
those  who  love  great  writing  and  incisive 
reporting  and  have  demonstrated 
features  creativity  in  newspapers  and/or 
magazines  should  apply.  Send  section, 
own  writing  clips,  resume,  cover  letter 
to  Ken  Doctor,  Associate  Editor/ 
Features,  St.  Paul  Pioneer  Press  and 
Dispatch,  345  Cedar  St.,  St.  Paul,  MN 
55l01. _ 

FEATURES  EDITOR 
You're  fascinated  with  people  and  life, 
and  you  can  write  about  both  with  flair, 
wit  and  imagination.  Now,  can  you 
teach  others  to  do  the  same?  Lead  our 
three-person  "You  and  Yours"  desk  and 
join  a  first-class  editing  team  at 
27,500,  7-day  PM.  Send  letter,  resume 
and  feature  clips  to  Rex  Rhoades, 
Sandusky  Register,  314  W.  Market  St., 
Sandusky,  OH  44870.  To  return  mater¬ 
ial,  include  SASE. 

FEATURE  WRITER  with  photo  skills 
wanted  by  weekly  in  N.H  White  Moun¬ 
tains  for  coverage  of  human  interest  and 
sports  stories.  Two  year's  experience 
desired.  Send  resume,  non-returnable 
clips,  references  and  salary  require¬ 
ments  to:  Publisher,  PO  Box  V.  North 
Conway,  NH  03860. 

FINANCIAL  REPORTER 
The  Bond  Buyer  a  daily  financial  news¬ 
paper  with  headquarters  in  the  Wall 
Street  area  of  Manhattan,  is  seeking  a 
reporter  to  help  cover  news  for  the  fixed- 
income  securities  market.  Journalism 
degree  required.  Send  resume  and  clip¬ 
pings  to  John  H.  Allan,  Editor,  The 
Bond  Buyer,  One  State  St.  Plaza,  New 
York,  NY  10004. 

GROWING  South  Florida  daily  (20,000) 
seeks  experienced,  on  the  ball  night- 
wire  editor  and  reporter  assistant.  Only 
hard-working  professionals  need  apply. 
If  you  can  hustle  on  deadline,  keep 
errors  from  slipping  by  and  have  real 
talent  for  electronic  layout  and  use  of 
color,  send  resume,  clips  and  refer¬ 
ences  to  Box  1472,  Editor  &  Publisher. 

"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

COPY  EDITOR/REPORTER 
Entry  level  position  at  6-day  daily  in 
community  of  12,000  located  in  foot  of 
Colorado  Rockies.  Copy  editing  and 
layout  is  this  person's  first  love,  but 
alMut  one-fourth  of  his  or  her  time  will 
be  spent  reporting.  Energy  and  an 
eagerness  to  learn  are  important  quali¬ 
ties.  We  prefer  applicants  who  have 
worked  an  internship  or  those  with 
weekly  experience  looking  for  advance¬ 
ment.  Send  resume  and  list  of  refer¬ 
ences  to  Dan  Partridge,  Managing 
Editor,  Durango  Herald,  PO  Drawer, 
Durango,  CO  81301. 

FEATURES  WANTED 
Genesis  Magazine,  a  men's  sophisti¬ 
cated  publication,  is  seeking  freelance 
feature  articles.  Features  wanted  are 
investigative  reports,  current  events, 
lifestyles,  interviews,  photo  essays, 
entertainment  and  humor.  No  erotic 
fiction.  No  manuscripts.  Please  send 
queries  to  Associate  Editor,  Genesis 
Magazine,  770  Lexington  Avenue, 
#1001,  New  York,  NY  10021. 


HELP  WANTED 

_ EDITORIAL _ 

COPY/LAYOUT  EDITOR  sought  for 
2(),000  circulation  Northeast  PA  morn¬ 
ing  daily,  close  to  metropolitan  areas. 
Applicants  should  have  at  least  one 
years'  desk  experience,  strong  editing 
and  layout  skills,  flair  for  graphics.  Box 
1536,  Editor  &  Publisher. 


DESIGN  DESK  EDITOR 
Knight-Ridder  PM  seeks  desk  editor  to 
do  feature  page  layouts  and  troubleshoot 
daily  page  pasteup,  including  some 
editing  and  head  writing  duties.  Two 
years  experience  preferred  but  will 
consider  standout  grad.  Competitive 
salary  and  excellent  benefits.  Send 
resume,  references  and  work  samples  to 
Robert  Jonason,  Design  Editor,  The 
News-Sentinel,  600  West  Main  St., 
Fort  Wayne,  IN  46802.  An  Equal 
Opportunity  Employer. 

EDITOR  FOR  WEEKLY  newspaper. 
Hard-working,  ambitious  self-starter 
sought  for  growing  group.  Send  resume, 
salary  requirements  and  anything  that 
will  convince  you're  right  for  the  job. 
Taconic  Newspapers,  PO  Box  316,  Mill- 
brook,  NY  12545. 

EDITOR 

Here  is  a  tremendous  opportunity  to 
wake  up  a  comfortable  37,000,  Zone  5, 
metro-area  daily.  We  need  a  dynamic 
leader  to  create  an  exciting,  ^ople- 
oriented  community  newspaper.  Exper¬ 
ienced  staff  of  25  plus  growing  corres¬ 
pondent  corps  needs  strong  dose  of 
organization  and  motivation.  You  must 
be  a  firm  but  diplomatic  leader  who 
knows  how  to  teach  and  then  delegate. 
Major  teaching  needed  in  creative  head¬ 
line  writing,  page  makeup,  and  generat¬ 
ing  story  ideas  beyond  covering  city 
halls.  If  you  have  a  record  of  running 
tightly  edited,  compelling  community 
newspapers  and  are  looking  for  a  chal¬ 
lenge,  send  your  resume  to  Box  1467, 
Editor  &  Publisher. 

EDITORIAL-Staff  Writer/Editor  for 
Connecticut  based  national  sailing 
magazine.  Must  be  capable  feature 
writer  and  knowledgeable  sailor.  Send 
resume  and  clips  and  salary  history  to: 
Dept.  ER,  G-42,  PO  Box  2068, 
Philadelphia,  PA  19103. 

EDITOR  needed  for  statewide  high  visi¬ 
bility  magazine.  Rare  opportunity; 
career  spot  for  right  person.  Prior  edit¬ 
ing  experience,  as  well  as  strong  writing 
skills  required.  Great  for  current  No.  2 
in  strong  publication  ready  to  move  up. 
Excellent  compensation  package.  Need 
is  immediate.  Reply  in  confidence  to 
Publisher,  9318  Riva  Ridge,  Shreve¬ 
port,  LA  71115. 

EDITOR/REPORTER  Delaware  rural/ 
suburban  weekly  seeks  experienced 
reporter  for  step-up  to  editor  slot  who  is 
comfortable  with  small  town  and  subur¬ 
ban  lifestyles.  At  least  1  years  experi¬ 
ence.  Send  resume  to  Box  1516,  Editor 
&  Publisher. 

ENTRY  LEVEL  REPORTER  needed  ^ 
National  Blue  Ribbon  semi-weekly 
newspaper  in  S.C.  Good  working  condi¬ 
tions.  Wonderful  place  to  live.  Near 
major  university.  Good  pay.  Lots  of 
extras  for  right  person.  Send  complete 
resume  and  qualifications.  Box  1520, 
Editor  &  Publisher. 

EXPERIENCED  REPORTER  wanted  for 
weekly,  soon  to  be  twice-weekly,  in 
central  Florida.  Includes  some  s|Mrts. 
Contact  Bill  Orben,  Editor,  News 
Gazette,  PO  Box  2068,  Kissimmee,  FL 
32742. 

EXPERIENCED  REPORTER  looking  to 
get  into  administration.  Excellent 
opportunity  on  a  5-day  daily  in  North 
Central  Montana.  Send  resume,  clips 
and  references  to  The  Havre  Daily 
News,  PO  Box  431,  Havre,  MT  59501. 


HELP  WANTED 

_ EDITORIAL _ 

COPY  EDITOR 

The  Columbus  Dispatch,  a  250,000 
daily  and  380,000  Sunday  is  seeking  a 
knowledgeable  copy  editor,  preferably 
with  major  daily  experience.  Must  be 
solid  speller  and  grammarian  and  have 
excellent  headline  and  layout  skills. 
Proficiency  with  VDTs  an  absolute 
must.  Atex  preferred.  If  you're  good, 
fast,  skilled  and  willing  to  accept  an 
excellent  salary  and  benefits  package, 
send  a  confidential  resume  to:  Pamela 
S.  Krivda,  The  Columbus  Dispatch, 
Department  of  Employee  &  Labor  Rela¬ 
tions,  34  S.  Third  St.,  Columbus,  OH 
43216.  EOE  M/F. 

If  you  are  a  seasoned  professional  ready 
for  the  challenges  of  leading  an  excel¬ 
lent  staff  in  consolidating  morning  and 
evening  papers  into  one  superb  all-day 
newspaper,  we  have  opportunities; 
LIVING  EDITOR 

To  produce  lively,  topical,  urgent  lifes¬ 
tyle,  arts  and  travel  sections.  Produce 
daily  sections  Monday  thru  Friday  and 
Sunday  sections. 

(5hief  editorial  writer 

To  direct  politically-moderate  but  high 
energy  editorial  and  Op-Ed  pages  with 
an  emphasis  on  interaction  with  read¬ 
ers. 

SYSTEMS  EDITOR 

To  translate  Atex's  arcane  mysteries 
and  teach  staff  how  best  to  use  the 
system,  help  with  software 
management. 

Send  non-returnable  examples  of  your 
work  and  a  complete  career  history 
(including  salary)  to: 

Human  Resources  Department 
Jackson  Newspapers 
40  Sargent  Drive 
New  Haven,  CT  06511 
Equal  Opportunity  Employer 

IMMEDIATE  OPENING  FOR  GRAPHICS 
ARTIST-Dynamic,  growing  south  Flori¬ 
da  paper  with  superb  offset  color  repro- 
duction  seeks  artist  to  produce 
graphics,  maps,  charts,  illustrations  for 
daily  paper  and  special  sections.  Must 
have  minimum  2  years  newspaper 
experience  and  be  experienced  with 
computer-generated  graphics.  Send 
resume  to  Duncan  MacDonald,  News/ 
Illustration  Manager,  The  Palm  Beach 
Post  &  Evening  Times,  2751  S.  Dixie 
Highway,  West  Palm  Beach,  FL  33405. 

LOU  GRANT,  where  are  you?  Need  a 
tough,  aggressive,  imaginative  and 
creative  city  editor  for  25,000,  Zone  6, 
AM.  This  is  a  sleeves  up,  pencil  behind 
the  ear  job.  This  is  no  feet-on-the-desk, 
private  office  job.  Your  office  will  be  the 
center  of  the  newsroom.  If  you  can  origi¬ 
nate  and  make  local-local-local  assign¬ 
ments,  and  follow  through  on  them, 
convince  us  you're  the  new  Lou  Grant. 
Box  1526,  Editor  &  Publisher. 

MANAGING  EDITOR  for  Jewish  weekly 
in  Florida.  Heavy  local  news  emphasis. 
Good  editing,  layout,  reporting  and 
assignment  skills  required.  Reporter/ 
photographer  minimum  1  year  experi¬ 
ence.  Letter  and  resume  to  Box  1530, 
Editor  &  Publisher. 

MUSIC  EDITOR  for  18  year  old  L.l. 
entertainment  magazine.  Heavy  local 
rock  coverage.  $15,000  salary. 
Resume,  music  writing  samples  tO: 
Good  Times,  Box  303,  Roslyn,  NY 
11576. 


NIGHT  EDITOR 

Talented,  decisive  individual  needed  to 
direct  output  of  a  dozen  reporters  for 
small  AM  in  Zone  2.  Must  have  excep¬ 
tional  layout  and  headline  writing  skills 
to  complement  experienced  desk.  If  you 
enjoy  helping  talented  people  get  even 
better,  send  resume,  work  samples, 
references  to  Box  1531,  Editor  & 
Publisher. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature. 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 

LINE  ADS  POSITIONS  WANTED 

1  week  —  $5.25  per  line  1  week  —  $3.50  per  line 

2  weeks  —  $4.70  per  line,  per  issue.  2  weeks  —  $2.90  per  line,  per  Issue. 

3  weeks  —  $3.95  per  line,  per  Issue.  3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $3.1 5  per  line,  per  issue.  4  weeks  —  $2.30  per  line,  per  issue. 

Add  $5.50  per  insertion  (or  box  service.  Add  $3.50  per  insertion  for  box  senrice. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  txtrders,  txildface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


LIFESTYLE  WRITER  NEEDED:  aggres¬ 
sive.  intelligent  person  with  insatiable 
curiosity  about  life's  joys  and  dilemmas 
and  the  ability  to  share  this  curiosity 
with  punchy,  impact  writing.  Interest  in 
food  a  "must”.  Send  resume  and  clips 
to  Terri  Kuhle,  Herald  &  Review,  PO  Box 
311,  Decatur.  IL  62525. 


JOURNALISTS 
AGENCE  FRANCE-PRESS 
seeks  news  editors  and  sub  editors  for 
English  language  desk  to  be  established 
in  Washington,  D.C.  in  January,  1987. 
Very  good  working  knowledge  of  French 
and/or  Spanish  necessary.  Salary  scale, 
$19,00(J  to  $33,000  annually  accord¬ 
ing  to  experience.  Full  medical  cover¬ 
age.  Pension  plan.  Apply  in  writing  with 
resume  to,  AFP,  Personnel  Department, 
1612  K  St.  NW,  Suite  400,  Washing¬ 
ton,  D.C.  20006. 


NIGHT  EDITOR 

New  position  with  suburban  newspaper 
north  of  Boston.  Edit  and  layout 
community  pages  and  generate  local 
story  ideas  with  reporters.  Must  have 
good  sense  of  writing  and  news  judge¬ 
ment.  12,000  Monday  through  Satur¬ 
day  circulation.  Hours  will  be  approxi¬ 
mately  10  p.m.  to  6  a.m.  Write  John 
Maihos,  The  Daily  News,  23  Liberty,  St. 
Newburyport,  MA  01950. 


NIGHT  NEWS  EDITOR 
The  Quad-City  Times,  a  newspaper  with 
a  circulation  of  57,000  daily  and 
82,000  Sunday,  has  an  opening  for  a 
night  news  editor,  responsible  for 
supervising  copy  editors  and  meeting 
production  deadlines  for  three  morning 
editions.  This  position,  in  a  competitive 
Midwest  market  calls  for  high  degrees 
of  news  judgment,  design  creativity  and 
supervisory  experience. 

Send  resume,  with  references,  and 
available  tearsheets  to: 

Randy  Heuston 
Executive  News  Editor 
Quad-City  Times 
PO  Box  3828 
Davenport,  lA  52808 
Equal  Opportunity  Employer  M/F 


REGIONAL  EDITOR  for  North  Central 
Illinois  daily.  Must  have  good  news 
sense,  ability  to  inspire  and  manage 
bureaus  and  reporters,  editing  and 
layout  skills.  Send  elms  and  resume  to 
J.  McCullogh,  News-Tribune,  La  Salle, 
IL  61301. 


REPORTER-COPY  EDITOR— Expanding 
and  competitive  30,(X)0  AM  daily  on 
Northwest  Florida  (julf  Coast  has  an 
opening  for  a  reporter/copy  editor.  Mini¬ 
mum  of  two  years  experience.  Job  offers 
unparalleled  living  in  resort  community. 
Good  benefits,  profit  sharing  and  excel¬ 
lent  working  conditions  with  a  profes¬ 
sional  staff  Pay  commensurate  with 
experience.  Preference  given  to  candi¬ 
dates  from  Zones  3  and  4.  Send  resume 
and  cover  letter  to  Jay  Pitts,  Managing 
Editor,  The  Daily  News,  PO  Box  2949, 
Fort  Walton  Beach,  FL  32549.  Letter 
must  include  salary  requirements. 


REPORTER/PHOTOGRAPHER;  Need 
experienced,  self-starter  with  interests 
in  local  features,  especially  people. 
Should  be  capable  of  editing  8,700 
circulation  weekly  for  brief  period:  of 
time.  Reply  with  samples  and  refer¬ 
ences  to  Anne  Marie  Denton,  Denton 
Publications  Inc.,  Box  338,  Elizabeth¬ 
town,  NY  12932,  (518)  873-6368. 

REPORTER  small  NJ  daily  seeks  repor¬ 
ter  with  at  least  2  years  daily  experience 
to  cover  county  government  and  poli¬ 
tics.  Must  be  aggressive.  New  Jersey 
candidates  preferred.  Send  resume, 
clips  to  Randy  Bergmann,  New  Jersey 
Herald,  PO  Box  10,  Newton,  NJ 
07860. 


HELP  WANTED 


SPORTS  EDITOR— West  Michigan 
8,500  daily  needs  aggressive,  well- 
organized  individual  to  run  one-man 
sports  department.  High  emphasis  on 
local  and  high  school  sports.  Progres¬ 
sive  paper  with  excellent  benefits  in 

freat  area  of  Michigan.  Contact  Editor, 
he  Daily  News,  109  N.  Lafayette  St., 
Greenville,  Ml  48838  or  call  (616) 
754-9301. 


SPORTS  EDITOR-the  Venice  Gondolier, 
Florida's  leading  tri-weekly  newspaper, 
wants  a  sports  editor  with  know  how. 
This  person  should  not  only  know  the 
field,  but  be  able  to  write  sports  copy 
rapidly,  take  pictures,  and  run  a  small 
staff.  Computer  literacy  and  page  layout 
knowledge  a  plus.  Come  join  our  team 
and  warm  weather,  on  Florida’s  beauti¬ 
ful  suncoast.  Contact  Collin  Moore, 
(813)  484-2611  or  send  resume  and 
clips  to  2(X)  E.  Venice  Ave.,  Venice,  FL 
33595. 


SPORTS  REPORTER  wanted  to  cover 
challenging  Big  East  Conference. 
Basketball  beat  for  growing  85,000 
circulation  AM  daily.  At  least  two  years 
experience  required.  Send  resume  and 
clips  to  Tom  Boll,  Sports  Editor,  Post- 
Standard,  PO  Box  4818,  Syracuse,  NY 
13221. 


STEPPING  STONE 

That's  what  we  are.  We  know  it  and 
don't  mind  the  role.  We  hire  rising 
young  stars  and  hope  they  take  with 
them  a  brighter  future.  Most  stay  about 
three  years,  some  longer  because  we're 
a  great  company  and  an  award-winning 
newspaper.  Our  need  is  for  a  City  Hall 
reporter.  Prefer  about  four  years  exper¬ 
ience.  Mediocre  journalist  need  not 
reply  Send  resume,  salary  requirements 
to  Luke  West,  City  Editor,  Fayetteville 
Times,  PO  Box  849,  Fayetteville,  NC 
28302. 


THE  INDIANAPOLIS  NEWS,  a 
130,000  PM,  is  looking  for  a  reporter 
for  its  5  person  business  desk  who  can 
write  knowledgeably  about  a  wide  range 
of  financial  subjects  for  daily  and  Busi¬ 
ness  Tuesday  sections.  Send  resume 
and  clips  to  Edmund  Lawler,  Business 
Editor,  Indianapolis  News,  PO  Box  145, 
Indianapolis,  IN  46206. 


THE  TIMES-PICAYUNE  of  New  Orleans 
is  seeking  a  copy  editor.  Candidates 
should  have  at  least  two  years  of  copy 
desk  experience. They  should  be  able  to 
demonstrate  a  strong  command  of  the 
English  language  and  the  ability  to  write 
bright,  accurate  headlines. 

All  copy  desk  positions  require  evening 
work.  Send  resume  to:  the  Personnel 
Manager,  ATTN:  Copy  Desk  Position, 
The  Times-Picayune,  3800  Howard 
Ave.,  New  Orleans,  LA  70410.  An 
Equal  Opportunity  Employer  M/F. 


REPORTERS  are  sought  for  a  central 
New  England  daily  of  30,000  circula¬ 
tion.  We  are  looking  for  people  with  at 
least  a  year  of  reporting  experience  at  a 
daily  newspaper;  people  who  are  self 
starters,  but  who  can  take  direction; 
people  who  can  cover  all  beats.  These 
are  not  entry-level,  positions.  Send 
cover  letter,  resume,  clips  and  salary 
history  to  Box  1504,  Editor  & 
Publisher. 


REPORTER  WITH 
EXPERIENCE 

A  monthly  business  magazine  in  South¬ 
ern  New  Hampshire  seeks  a  writer  with 
strong  journalism  credentials,  who  can 
cover  complex  issues  and  write  an 
occassional  feature  with  flair.  Applic¬ 
ants  must  have  a  minimum  of  three 
years’  experience.  Please  submit 
samples  of  written  work  that  emphasize 
your  versatility.  Do  not  call.  Send 
correspondence  to: 

Editor,  Business  N.H.,  177  East 
Industrial  Dr.,  Manchester,  NH  03103. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


ATTENTION  !!! 

1986-1987 

JOURNALISM 

SCHOOL 

GRADUATES 

Editor  &  Publisher 
extends  to  you,  as  a 
graduation  gift,  one  free 
insertion  in  the  Positions 
Wanted  Section  of  its 
January  3,  1987  issue.  In 
addition,  if  you  run  your 
ad  one  more  time  you  will 
be  charged  the  two  time 
rate  of  $2.90  per  line  for 
the  second  ad.  If  you  run 
your  ad  two  more  times 
you  will  be  charged  the 
three-time  rate  of  $2.50 
per  line  for  the  second 
and  third  issues,  and  if 
you  run  your  ad  three 
more  times  you  will  be 
charged  the  four-time  rate 
of  $2.30  per  line  for  each 
of  the  last  three  issues. 
Whether  or  not  you  take 
advantage  of  the  multiple 
rate  discount,  your  ad  in 
our  January  3,  1987 
REVIEW  &  FORECAST 
issue  is  free. 

—GUIDELINES— 

1 .  Ads  must  not  exceed  7 
lines  (37  characters  per 
line).  We  reserve  the  right 
to  edit  copy  to  fit  space 
requirements. 

2.  Use  of  E&P  box 
numbers  will  not  be 
accepted. 

3.  Journalism  school  and 
graduation  date  must  be 
specified  to  E&P  (but  not 
necessarily  in  ad  copy). 

4.  All  ads  must  be  MAIL¬ 
ED  to  E&P  with  prepay¬ 
ment  enclosed  for  addi¬ 
tional  insertions.  No  tele¬ 
phone  calls,  please. 

5.  Deadline  for  receipt  of 
ads;  December  15,  1986. 

Editor  &  Publisher  would 
like  to  welcome  you  into 
the  wonderful  world  of 
journalism! 


SPORTS  COPY/LAYOUT  EDITOR-Our 
award-winning  sports  department  has 
an  opening  for  a  skilled  copy  editor  who 
has  special  skill  in  designing  attractive 
and  interesting  pages.  This  person's 
responsibilities  include  copy  editing 
and  layout  of  the  Sunday  spc^s  section 
as  well  as  slot  and  copy  editing  for  the 
daily  section.  This  position  offers  excel¬ 
lent  benefits,  opportunity  for  advance¬ 
ment  in  a  thriving,  sports-oriented 
Northeast  metropolitan  community. 
This  is  not  a  job  for  a  beginner.  Persons 
with  two  or  more  years  daily  newspaper 
experience  should  send  resumes  to 
Robert  Kenney,  Sports  Editor,  The 
Advocate,  75  Tresser  Blvd.,  PO  Box 
9307,  Stamford,  CT  06904-9307. 


SPORTS  COPY  EDITOR:  The  Arizona 
Daily  Star  is  seeking  a  copy  editor  with 
two  to  three  years  experience.  Applicant 
should  be  solid  on  grammar  style,  have 
a  wide  range  of  sports  knowledge,  enjoy 
copy  editing  and  have  a  positive  atti¬ 
tude.  Respond  to  Chuck  Kramer,  Sports 
Editor,  The  Arizona  Daily  Star,  PO  Box 
26807,  Tucson,  AZ  85726-6807. 


TWICE  WEEKLY  seeks  sports  editor  who 
has  abilities  in  all  phasss  of  the  job. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Hugh  Braddock,  Southwest 
Builder,  PO  Box  1999,  Sulphur,  LA 
70664  or  call  (318)  527-707^5. 


TOP  GUN  reporter  wanted  for  aggres¬ 
sive  17,000  circulation  daily  in  beauti¬ 
ful  Cajun  country  (2  1/2  hours  from 
New  Orleans).  If  you  have  3-5  years 
experience  and  can  produce  lively  trend 
pieces  and  investigative  stories,  send  us 
your  non-returnable  clips.  We  are  consis¬ 
tent  winners  of  our  press  associations 
general  excellence  award  and  we're 
looking  to  continue  the  tradition. 
Competitive  salary. 

Contact  Matt  Scallan,  Managing  Editor, 
The  Daily  Iberian,  PO  Box  12/0,  New 
Iberia,  LA  70561-1270,  (318) 
365-6773. 


WEEKEND  NEWS  EDITOR 
If  you've  brightened  your  paper's  news 
pages  with  well  displayed  color  photo¬ 
graphs  and  graphics,  and  if  you  have  an 
eye  for  detail  as  you  package  local 
news,  we  need  your  skills  for  our 
weekend  editions.  Two  to  three  years  of 
experience  at  a  quality  small  daily 
preferred.  Send  resume  and  salary 
history  ts  November  26  to  Ron  Stewart, 
Editor,  dreeley  Tribune,  501  8th  Ave., 
Greeley,  CO  80632. 


WE  NEED  SOMEONE  to  help  us  create 
a  lifestyle-community  desk.  Manage¬ 
ment  position  open  to  an  editor  brim¬ 
ming  with  ideas  and  talent.  Can  you 
make  dull  copy  sparkle?  Write  enticing 
headlines?  Organize  a  constantly  shift¬ 
ing  mountain  of  information?  Create 
lively  dummies?  And,  can  you  give  as 
much  care  to  the  small  item  as  to  the 
major  features?  If  you  can  do  all  of  this, 
and  have  2  years  experience  as  a  copy 
editor,  please  send  clips  of  editing  and 
dummying  to;  Personnel  Director, 
Centre  Daily  Times,  Box  89,  State 
College,  PA  16804.  A  Knight-Ridder 
newspaper;  circulation  23,500  (d), 
30,(>5o  (S). 


WRITER-EDITOR  needed  for  weekly 
newspaper  in  lovely  community  60 
miles  outside  NYC.  Candidates  should 
have  writing  and  editing  flair,  ability  to 
write  catchy  headlines  and  take  memor¬ 
able  photos,  a,  keen  eye  for  clean,  clear 
layout  and  the  capability  to  both 
instruct  inexperienced  people  and 
follow  publisher's  directions.  If  this 
multi-faceted  description  fits  you,  send 
resume  and  clips  to  Stan  Martin,  The 
Advertiser  Photo  News  Group,  PO  Box 
190,  Warwick,  NY  10990.  Also  call 
(914)  986-2061.  EOE. 


WANTED  IN-DEPTH  PROJECTS  repor¬ 
ter  and  in-depth  projects  editor.  Zone  4, 
AM  daily.  Salary  commensurate  with 
experience  and  proven  ability.  Box 
1514,  Editor  &  Publisher. 


WRITERS 

Smart  and  creative?  Rodale  Press,  one 
of  America's  leading  health  publishers, 
needs  a  fast,  clever  writer.  An  excep¬ 
tional  opportunity  to  write  about  com¬ 
plex  and  fascinating  topics.  Full  bene¬ 
fits,  free  company  fitness  facility,  excel¬ 
lent  environment,  no  smoking  policy. 
Just  one  hour  from  Philadelphia  and 
two  hours  from  New  York  City. 

Please  send  resume,  best  writing  sam¬ 
ples,  salary  needs  to  strict  confidence 
to:  William  Gottlieb,  Executive  Editor, 
Prevention  Health  Books,  33  East 
Minor  St.,  Emmaus,  PA  18049. 

E.O.E.  -  M/F 


ZONE  5,  national  award-winning  weekly 
seeks  experienced  news  reporters  to 
cover  upscale  suburban  communities. 
Send  resume  and  clips  to  Box  1519, 
Editor  &  Publisher. 


FIELD  SERVICE  MANAGERS 

Graphic  Management  Associates 
Inc.,  the  inserter  company,  has 
immediate  requirements  for  field 
service  managers  responsible  for  the 
installation  and  training  of  GMA 
inserting  systems  to  the  newspaper 
industry  throughout  the  United 
States.  Please  forward  resume  to 
Graphic  Management  Associates 
Inc.,  11  Main  St.,  Southboro,  MA 
01772,  Attn:  Manager  Human 
Resources. 


PRODUCTION 


THIRD  SHIFT  PRODUCTION 
MANAGER-Due  to  a  promotion,  we  have 
an  immediate  opening  for  a  third  shift 
production  manager.  You  would  be 
responsible  for  Camera,  Stripping, 
Platemaking,  Press,  Collate/Mail, 
Bindery  and  Shipping/Receiving  during 
the  hours  of  1 1  p.m.  to  7  a.m.  The  right 
person  would  be  adept  at  4-coTor 
preparation  and  capable  in  the  press 
and  post-press  area.  We're  a  fast- 
growing  newspaper  publishers  and 
commercial  printers  located  40  miles 
south  of  Boston.  If  you  have  good 
communication  skills  and  are  willing  to 
work  hard  we'd  like  to  talk  to  you. 
Human  Resources  Department,  (617) 
746-5555  x  419.  MPG  Communica¬ 
tions,  Box  959,  Long  Pond  Road, 
Plymouth,  MA  02360.  Equal  Opportun¬ 
ity  Employer. 


MAILROOM  FOREMAN 
Knowledgeable  person  in  all  aspects  of 
mailing  second  class,  third  class  and 
bulk.  To  work  for  growing  mailing  opera¬ 
tion  that  produces  half  a  million  pieces 
a  week.  Applicants  must  be  familiar 
with  McCain  inserter,  Cheshire  and 
Videojet  mailer.  Salary  negotiable 
based  on  experience  and  qualifications. 
Location  southeast  corner  Zone  2.  Send 
resume  and  references  to  Box  1470, 
Editor  &  Publisher. 


MAILROOM  MANAGER  for  Zone  7  daily 
AM  newspaper.  Hands  on  person  with  at 
least  3  years  newspaper  mailroom 
management  experience  needed. 
Mueller  experience  and  mechanical 
ability  will  be  a  plus. 

Successful  applicant  must  be  a  leader 
and  have  the  ability  to  hire,  schedule 
and  plan.  Strong  organizational  skills 
are  a  necessity. 

Excellent  compensation  package  and 
the  opportunity  to  live  in  one  of  the 
finest  fishing  and  hunting  areas  out 
West. 

Send  resume,  cover  letter,  salary  history 
and  requirements  to  Box  1499,  Editor 
&  Publisher. 


PRESSROOM 


PRESSROOM  FOREMAN 
Zone  2  newspaper  and  commercial  job 
shop  needs  a  pressroom  leader  for  an  8 
unit  Goss  Community.  Ideal  candidate 
should  have  mechanical  knowledge  as 
well  as  quality  printing  experience. 
Excellent  benefit  package.  Please  send 
resume  in  confidence  to  Box  1509, 
Editor  &  Publisher. 


SUPERVISOR  system  format  and  press 
operators.  Experienced  web  press  oper¬ 
ators.  A  chance  to  learn  and  grow.  Good 
benefits.  Opportunity  for  advancement. 
Salary  based  on  experience.  Apply  in 
writing  to  Roger  Stec,  System  Produc¬ 
tion  Director,  The  Reporter,  307 
Derstine  Ave.,  Landsale,  PA  19446  or 
call  (215)  855-8440  x  297.  EOE. 


PRODUCTION 


PRODUCTION  MANAGER 
35,000  daily  with  large  commercial 
division.  New  position  with  good  pay 
and  excellent  benefits.  Phone  Mike 
Miller  (413)  447-7311  to  get  job 
description. 


PRODUCTION  MANAGER 
A  progressive  daily  newspaper  and 
commercial  printer  located  in  south¬ 
west  Ohio  is  seeking  a  production 
manager.  This  position  requires  an 
experienced  results  oriented  manager 
with  excellent  communication  skills.  A 
background  in  newspaper  and  commer¬ 
cial  printing  is  necessary  along  with  the 
knowledge  of  web  and  sheetfed  opera¬ 
tions.  Qualified  candidates  should  send 
their  resumes  and  salary  requirement  in 
confidence  to  Publisher,  PO  Box  191, 
Urbana,  OH  43078. 


COMPOSING  MANAGER 

We're  moving  toward  full  pagination  of  our  small  daily  and  12 
weekly  newspapers  and  we  need  an  innovative  leader/manager  to 
reach  this  goal.  Two  Harris  83(X)  clusters  are  the  focal  point  of  this 
busy  department.  You’ll  manage  a  group  of  30  full  time  and  part 
time  employees.  We're  a  diverse  and  growing  Massachusetts 
company  looking  for  a  key  player  on  our  newspaper  team.  We 
publish  1 1  weeklies  each  Thursday  and  a  quick  accurate  turnar¬ 
ound  of  ads  and  editorial  copy  is  essential  to  meet  deadlines.  The 
challenge  is  great  but  so  are  the  rewards  and  the  opportunity.  Send 
resume  and  salary  history  to  Brian  Carter,  General  Manager, 
Beacon  Communications  Corporation,  20  Main  St.,  Acton,  MA 
01720. 
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PRODUCTION 


ENGRAVING  FOREMAN 
Immediate  opening  for  an  engraving 
professional.  Ideal  candidate  would 
possess  hands-on  experience  with 
cameras,  Letterflex,  color  scanners, 
and  color  stripping.  Requires  several 
years  supervise^  experience  preferably 
in  a  union  environment. 

Please  send  resume,  salary  history,  and 
requirements  in  confidence  to  Robert  S. 
Wilson,  General  Manager,  San  Antonio 
Light,  PO  Box  161,  San  Antonio,  TX 
78291. 


PRODUCTION  MANAGER  for  large 
newspaper  operation-Zone  2.  We  need 
a  person  with  pre-press,  press  and  mail- 
room  knowledge;  strong  people 
management  skills;  and  experience 
with  quality  control  (color  essential). 

If  you  have  a  6. A.  in  printing  (or  related 
major),  minimum  of  5  years  experience 
and  are  willing  to  work  nights  we  would 
like  to  hear  from  you. 

We  offer  a  salary  commensurate  with 
experience,  comprehensive  benefits, 
and  excellent  growth  and  promotion 
opportunities  for  the  right  person.  Send 
resume  and  salaiy  requirement  in  confi¬ 
dence  to  Box  1532,  Editor  &  Publisher. 
EOE. 


OPPORTUNITY  FOR  ADVANCMENT  for 
an  experienced  offset  press  operator. 
Major  AM/PM  daily  in  Zone  9.  Metro 
presses.  Phone  Tony  Mikrut  at  (702) 
383-0456,  Las  Vegas  Review-Journal, 
an  equal  opportunity  employer. 


COMPOSING  ROOM  SUPERVISOR  for 
central  plant,  7  weeklies,  1()0  plus 
pages  per  week.  Now  equipped  with  old 
Compugraphics.  Supervisor  will  take 
charge  of  $100,0(10  conversion  to 
computer-laser  system.  Write  tO:  Mr. 
Byerly,  Box  497,  Franklin,  VA  23851. 


TECHNICAL  SERVICES  MANAGER 
Longview  Publishing  is  seeking  a  tech¬ 
nician  with  DEC  hardware  experience  to 
maintain  our  CSI  system,  and  an  ECRM 
system.  We  are  located  in  Bellevue, 
Washington.  If  you  have  the  experience 
call  Bob  Phillips  (206)  453-4288, 
Journal-American,  PO  Box  90130, 
Bellevue,  WA  98009-0130. 


_ PROMOTION _ 

PROMOTION/RESEARCH  MANAGER 
This  daily/Sunday  newspaper  located  in 
Zone  2  is  seeking  and  experienced, 
energetic  individual  to  run  all  phases  of 
promotion  and  research.  This  includes 
advertising,  circulation,  and  editorial 
needs  for  this  fast-paced  publication. 
Send  resume,  references,  and  salary 
requirements  to  Box  1510,  Editor  & 
Publisher. 


POSITIONS 


WANTED 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
25  years  experience  in  all  aspects  of 
newspaper  publishing/editing.  Selling 
property,  seeks  position  with  daily  or 
weekly.  Hamrick  (404)  889-0298  or 
889-3659.  Zones  3,  4  preferred. 


POSITIONS  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER;  Executive  with 
proven  bottom  line  results,  on  daily  and 
weekly  publications...  Experience  in 
tough  competitive  markets...  Innovative 
marketing  and  promotional  skills... 
Proven  leader  and  motivator...  Public 
Relations  and  community  involvement  a 
specialty...  Can  do  it  all...  Excellent 
references...  Available  immediately... 
Call  today:  (818)  359-2449. 


PUBLISHER/EDITOR — 16  years  experi¬ 
ence  in  journalism  including  daily, 
weekly  and  marazine.  Enjoy  manage¬ 
ment,  editing.  Creative  thinker.  Hard 
worker.  Prefer  scenic  setting.  Salary 
open,  not  excessive.  Don  McMillen, 
900  Elizabeth,  Fort  Collins,  CO  80524 
(303)  482-5516. 


_ ADVERTISING _ 

AD  DIRECTOR — Experienced  pro  avail¬ 
able.  Top  revenue  producer  and  staff 
trainer.  Strong  on  Promotion!  Prefer 
Zones  3,  4,  or  5.  Box  1534,  Editor  & 
Publisher. 


_ CIRCULATION _ 

CIRCULATION  DIRECTOR:  Exper¬ 
ienced  with  both  weekly  and  daily  news¬ 
papers.  Available  Jan.  1st.  James  H. 
Watson,  5958  N.  3rd  St.,  Philadelphia, 
PA  19120,  (215)  549-8754. 


CIRCULATION  PROFESSIONAL  with  5 
1/2  years  experience,  2  years  as  Circu¬ 
lation  Manager.  Good  communicator, 
aggressive  sales  motivator,  extensive 
home  delivery  strong  promotional  back¬ 
ground.  A  p^ple  manager,  seeks  a  post 
as  Circulation  Manager  at  a  20,000 
daily.  NOW.  Contact  Garry  (419) 
435-5136  after7  p.m.  C.D.T. 

MEMO:  MR.  PUBLISHER, 

CIRCULATION 

DIRECTOR 

AVAILABLE 

Experience  as  Director  on  60,000  to 
500,000  ABC  Dailies  and  Sunday. 

Prefer  a  challenging  market  place  with 
strong  competition. 

Finest  recommendation  from  well 
known  and  highly  respected  newspaper 
executives. 

Write  in  confidence 
Box  1502,  Editor  &  Publisher 


YOUNG  AND  AGGRESSIVE.  10  solid 
years  pf  experience.  Self  motivator. 
Forte  fn  training  and  sales.  Proven 
results  through  leadership.  Professional 
and  people  oriented.  Seeks  challenge 
with  small  to  medium  publication. 
Excellent  references.  Cost  conscious. 
Box  1497,  Editor  &  Publisher. 


_ EDITORIAL _ 

ARTS  FEATURES/TRAVEL 
Serious,  versatile,  experienced  writer/ 
editor  with  international  background 
seeks  stimulating  management.  X-ray 
vision,  cheerful  prose,  team  player.  Box 
1521,  Editor  &  Publisher. 


AUTOMOTIVE  WRITER  wants  to  put 
native  Detroit  background  to  use  in 
Zones  8,9.  Experience:  columns, 
features  and  Mc(jraw-Hill  author.  Mike 
Spaniola  (313)  288-5119. 


ASSOCIATE  EDITOR  JOB  SOUGHT. 
Four  years  Trade  Journal  experience. 
Five  years  interviewing,  writing  and 
production  for  audio-visual  company. 
Also  art  and  graphics  background.  Ener¬ 
gy  and  imagination  to  spare.  Put  it  to 
work  for  your  publication.  M.  Cannon, 
309  E.  87th  Street,  Apt  5T.  (212) 
722-0355. 


POSITIONS  WANTED 


EDITORIAL 


AWARD-WINNING  reporter/photo 
grapher,  three  years  experience,  travel¬ 
ing  to  Africa  seeks  assignment,  will  go 
anywhere,  and/or  position  in  New  York 
City,  low  pay,  hard  work,  contact  Steve 
Hunt,  22-26  Steinway  St.,  Astoria,  NY 
11105,  (718)  626-1^3. 


COLUMBIA  journalism  honors  grad, 
daily  experience,  looking  for  job  as 
reporter  on  medium-size  daily.  Good 
clips  and  references.  Northeast 
preferred.  Michael  Rapoport,  16 
Cantrell  Ave.,  Middletown,  NY  10940. 
(914)  343-8158. 


COPY  DESK — Highly  professional 
editor  with  15  years’  experience  seeks 
slot  position  for  an  East  (^st  newspap¬ 
er  that  values  clear,  tight  copy  and 
bright  headlines.  I've  been  lucky 
enough  to  have  learned  how  a  good  corn 
desk  is  run.  Box  1507,  Editor  & 
Publisher. 


DYNAMIC  COMBINATION.  Exper¬ 
ienced  entertainment  and  business 
newsman/editor  available  in  L.A.  to 
develop  timely  exclusives  as  your  man  on 
the  scene.  Contact  Eliot  Tiegel,  11944 
Mayfield  Ave.,  Los  Angeles,  CA  90049. 

EDITOR,  38,  bilingual,  experienced  all 
phases  news/production  seeks  responsi¬ 
ble  role  on  modern,  progressive  daily 
any  area.  Pay  negotiable;  challenge 
essential.  Reply  Box  1523,  Editor  & 
Publisher. 


ENTERPRISING  WRITER  with  10  years 
experience  seeks  reporting  or  features 
slot  at  metro  daily  or  magazine,  any 
Zone.  Specialties:  health,  education, 
environment,  lifestyle,  business, 
government.  Contact:  Dianne  Rowland, 
426  Stratford  Ave.,  Elmhurst,  IL 
60126. 


I'VE  BEEN  REFERRED  to  as  "the  next 
Russell  Baker”  by  People  Magazine.  Or 
was  it  my  sister-in-law  Sandra?  What¬ 
ever.  Very  humorous,  general  columnist 
on  road  to  syndication  (currently  writ¬ 
ing  such  a  column  for  weekly  magazine) 
looking  for  regular  exposure  in  daily 
paper.  Box  1539,  Editor  &  Publisher. 


WRITER — with  exceptionally  strong 
editorial  page,  feature,  column,  news 
background  seeks  responsible  writing 
assignment.  Real  pro.  Bright  copy  on 
any  subject.  Prolific.  Editing,  laj^ut, 
managing  experience.  Preferred  writ¬ 
ing:  conservation,  national-inter¬ 
national,  parks-recreation,  sports, 
travel,  wit-and-humor,  transportation. 
Box  1479,  Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL 


FRUSTRATED  with  wire  stories  that  just 
miss  your  readers'  needs?  Consider 
opening  or  expanding  a  NY/Northeast 
bureau  with  this  conscientious  and 
talented  reporter,  currently  with  a  major 
NY  daily.  Eight  years  of  newsfeatures, 
breaking  stories,  projects,  columns, 
magazine  work  and  occasional  overseas 
assignments  have  prepared  me  to  go 
national.  Help  me  put  my  keen  eye, 
versatility  and  award-winning  deadline 
skills  to  better  use.  For  clips  and 
resume  please  write  Box  1529,  Editor  & 
Publisher. 


HUSBAND-WIFE  TEAM  seeks  to  run 
weekly  with  option  to  buy  or  manage 
newsroom  of  small  to  mid-sized  daily. 
Combined  23  years  of  newspaper  exper¬ 
ience,  including  all  phases  of  newsroom 
management.  Both  now  work  on  major 
metro  dailies.  Please  reply  to  Box 
1524,  Editor  &  Publisher. 


MOVIE  REVIEWS  writing  by-lined  week¬ 
ly  column  for  three  Westchester  County, 
N.Y.  newspapers  and  monthly  “Films  in 
Review”  magazine.  Articles  published 
in  N.Y.  Times  magazine  and  Reader's 
Digest.  Seek  movie  reviewer  spot  in 
larger  circulation  newspaper  or  maga¬ 
zine.  Box  I'SSB,  Editor  &  Publisher. 


NO  CLICHES  HERE;  just  an  offer  of 
strong  copy  editing.  News  or  sports.  Box 
1485,  Editor  &  Publisher. 


OLD-FASHIONED  EDITOR  wants  to 
work  hard  producing  modern-appeal 
paper  with  people  he  resp^ts.  Size  and 
location  no  problem;  nor  ideology,  if  it 
stays  on  the  editorial  page.  Tough,  tact¬ 
ful  people-pusher  whose  record  justifies 
both  words  in  Managing  Editor.  Jack 
Pease  (415)  682-1176,  1060  Oak 
Grove  Rd.,#81  Concord,  CA  94518. 


REPORTER  WITH  one  year  professional 
daily  experience  and  strong  college 
journalism  background  seeks  position 
on  aggressive,  mid-sized  daily.  Prefer 
hard  news  and  meaningful  features. 
Box  1512,  Editor  &  Publisher. 

SOLID  NEWSMAN  with  deep  respect 
for  accuracy,  objectivity  and  deadlines, 
honed  by  more  than  30  years  in  all 
phases  of  newsroom  operations  seeks 
post  as  wire  editor  or  police  reporter.  - 
Clyde  Foster,  249  E.  Pine  St.,  (Central 
Point,  OR  97502  Call  (503)  664-2646 
after  5:30  Pacific  time. 


SPORTS/ENTERTAINMENT  reporter. 
Former  editor  in  both  fields  with  three 
years  weekly  experience.  Layout,  edit¬ 
ing,  column  and  reporting  experience. 
Box  1537,  Editor  &  Publisher. 


Take  one  GIANT  step  towards  a  better  job  by  plac¬ 
ing  an  ad  in  the  Positions  Wanted  section. 
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SHOP  TALK  AT  THIRTY 


Tax  reform,  ESOPs  and  newspapers 


By  Herbert  Swartz 

Passage  of  the  1986  Tax  Reform 
Act  has  provided  industries  with  a 
major  new  player:  Employee  Stock 
Ownership  Plans  (ESOPs).  The  news¬ 
paper  business,  in  particular,  has 
been  singled  out  for  especially  favor¬ 
able  treatment. 

ESOPs  are  formed  by  management 
to  shift  stock  ownership  into  the 
hands  of  employees.  So,  eventually, 
either  employees  will  wind  up  owning 
the  business,  or  the  company  will  be 
obligated  to  pay  an  employee  the 
value  of  his  shares. 

Either  way,  employee  stock  owner¬ 
ship  “is  the  bulwark  of  capitalism,” 
according  to  Senator  Robert  Pack- 
wood  of  Oregon,  who  championed 
the  ESOP  cause  in  the  Senate. 

The  formula  Congress  effected 
runs  as  follows: 

First,  ESOPs  need  funds.  How  are 
they  to  pay  for  their  stock  purchases? 
And  how  is  a  company  to  receive  its 
new  source  of  working  capital?  So 
Congress  made  it  attractive  for  banks 
to  lend  to  ESOPs. 

Banks  (and  other  “commercial  len¬ 
ders”)  can  exclude  from  income  half 
of  their  interest  income  from  ESOP 
loans.  Though  tax  shelters  in  general 
have  been  eliminated  from  the  1986 
act,  banks  have  one  for  the  taking. 
With  the  new  corporate  tax  rate 
pegged  at  34%,  banks  can  lend  to 
ESOPs  and  pay  just  17%  in  taxes  on 
income  received. 

Formerly,  banks  could  look  to 
industrial  revenue  bonds  or  bad-debt 
reserves  to  avoid  taxes,  but  no  longer. 
Only  ESOPs  now  provide  banks 
major  tax  savings. 

Moreover,  banks  are  supposedly 
uncomfortable  lending  to  a  bunch  of 
employees  rather  than  companies, 
their  typical  business.  So  Congress 
also  provided  that,  henceforth,  ESOP 
loans  could  be  made  directly  to  com¬ 
panies;  loans  to  ESOPs,  with  the 
stock  as  collateral  and  the  company 
as  guarantor,  are  no  longer  necessary. 

Having  motivated  banks,  Congress 
next  turned  to  companies.  Here,  a 
number  of  spurs  have  been  provided 
for  establishing  ESOPs. 

Now,  ESOPs  offer  not  just  a  new 
source  of  capital,  but  a  cheaper  one. 
The  Congressional  hope  was  that 
banks  would  pass  on  their  tax  savings 
in  the  form  of  lower  interest  rates 

(Swartz  submitted  this  article  on  a 
freelance  basis.) 


for  ESOP  loans.  And  so  far  this  is 
working.  According  to  the  National 
Center  for  Employee  Ownership  in 
Arlington,  Virginia,  interest  rates  on 
ESOP  loans  are  running  as  much  as 
20%  lower  than  on  other  bank  loans. 

As  well,  ESOP  loans  mean  compa¬ 
nies  do  not  have  to  draw  down  on 
their  regular  lines  of  credit  (at  a  higher 
interest  rate).  And  since  under  the 
new  law  companies  do  not  have  to 
pass  on  an  ESOP  loan  from  a  bank  on 
identical  terms  or  immediately,  they 
have,  in  effect,  a  new  revolving  line  of 
credit. 

Luis  Granados,  president  of  ESOP 
Consulting  Group  in  Washington, 
D.C.,  says,  “Companies  would  have 
to  have  a  masochistic  streak  not  to 
take  advantage  of  the  new  opportun¬ 
ity.” 


A  newspaper  owner  is 
far  better  off  selling  to 
an  ESOP  than  a  third 
party . . . 


Nor  was  Congress  through.  Since 
loans  have  to  be  repaid.  Congress 
took  the  next  step.  Companies  can 
repay  ESOP  loans  with  deductible 
dollars.  Up  to  a  limit  of  25%  of  pay¬ 
roll,  company  contributions  to 
ESOPs  used  to  pay  the  underlying 
bank  loan  are  deductible.  Simply  put, 
where  else  under  the  Internal 
Revenue  Code  are  principal  pay¬ 
ments  of  a  loan  deductible? 

Also,  companies  can  deduct 
dividends  paid  directly  to  employees 
owning  ESOP  stock,  and  all  interest 
payments  on  the  loan;  and  in  a  new 
twist,  dividends  are  paid  to  the  ESOP 
itself  on  unallocated  stock  so  long  as 
those  dividends  are  used  to  pay  the 
principal  of  the  loan.  Once  again, 
where  else  under  the  code  are 
dividends  deductible? 

Next,  Congress  turned  to  owners. 
For  some  in  the  newspaper  business, 
the  dream  might  be  an  eventual  sale  to 
a  chain.  But  Congress  said  why 
bother.  Better  to  join  with  those 
whose  dream  is  an  eventual  sale  to 
•employees. 

For,  previously,  a  sale  meant  capi¬ 
tal  gains  rates  of  20%  on  the  profits. 
And  with  capital  gains  now  abolished, 
the  new  rate  will  be  28%  —  the  top 
personal  rate  —  unless  the  sale  is  to 
an  ESOP.  Stock  sold  to  an  ESOP  can 
result  in  no  tax. 


In  essence.  Congress  established  a 
deferral.  Profits  on  stock  sold  to  an 
ESOP  are  tax-free  so  long  as  the 
monies  received  are  reinvested  in 
U.S.  securities.  Taxes  are  not  due  on 
the  profit  until  the  new  stock  is  sold. 

But  if  the  owner  holds  until  his 
death,  the  basis  of  the  new  stock  is 
“stepped  up”  to  market.  No  tax  is 
due.  Deferral  can  lead  to  absolute  tax 
forgiveness.  A  newspaper  owner  is 
far  better  off  selling  to  an  ESOP  than  a 
third  party  (assuming  one  can  even  be 
found  at  the  desired  price). 

Or  our  newspaper  owner  might  pre¬ 
fer  to  hold  his  stock  in  the  company 
until  his  death.  Then  two  problems 
arise  for  his  heirs.  They  need  liquidity 
to  pay  estate  taxes  (as  high  as  50%); 
and  all  the  stock  is  taken  into  account 
in  valuing  his  estate. 

Unless  the  estate  sells  the  stock  to 
the  ESOP.  Liquidity  is  of  course 
gained  to  pay  those  infernal  estate 
taxes.  But  only  half  as  much  is  due. 
Under  the  1986  act,  the  estate  can 
deduct  50%  of  the  sale  price  from  the 
computation  of  the  estate.  Absolute 
tax  forgiveness  is  available  for  a  sec¬ 
ond  time. 

Finally,  having  provided  for  banks, 
businesses  and  owners.  Congress 
turned  to  the  employees  themselves. 
The  general  proposition  was  clear. 
Because  of  the  benefits  to  employers, 
workers  should  no  longer  have  to 
worry  about  a  company  being  sold  out 
from  under  them,  or  of  the  company 
ceasing  upon  an  employer’s  demise. 
Jobs  and  the  business  should  remain 
intact. 

Happy  prospects  should  spur  both 
productivity  and  profitability  so  long 
as  workers  have  a  stake  in  the  busi¬ 
ness  and  may  even  wind  up  owning  it. 
The  first  empirical  evidence  of  this  is 
now  in. 

This  fall,  the  NCEO  released  a 
statement  establishing  “for  the  first 
time  a  causal  relationship  between 
employee  ownership  and  corporate 
performance.  The  study  found  that 
over  a  ten-year  period,  companies 
with  ESOPs  would  generate  46% 
more  jobs  and  40%  greater  sales 
growth  than  they  would  have  gener¬ 
ated  without  employee  ownership.” 

As  NCEO  executive  director  Cory 
Rosen  adds,  “(Companies  must)  now 
view  employee  ownership  not  only  as 
a  good  employee  benefit,  but  as  a  way 
to  improve  productivity  in  an 
increasingly  competitive  economy.” 

The  Congressional  instinct  has 
(Continued  on  page  47) 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOW  TO  HELP  SAVE  LIVES  AND 
REDUCE  INJURIES  AUTOMATICALLY 

THREE-POINT  PASSIVE  SAFETY  BELT  SYSTEMS  ARE  AN  EFFECTIVE 
COMPLEMENT  TO  BELT-USE  LAWS. 


General  Motors  is  equip¬ 
ping  10%  of  its  1987  model 
cars  with  automatic  lap/ 
shoulder  belt  systems  for  the 
driver  and  for  the  right-hand 
front  seat  passenger.  It  is  the 
first  step  in  meeting  a  federal 
requirement  to  phase  in  pas¬ 
sive  restraints. 

The  automatic  systems 
will  be  standard  equip¬ 
ment  on  most  1987  models 
of  the  Pontiac  Grand  Am  and 
Bonneville,  Buick  Somerset, 
Skylark,  and  LeSabre,  and 
Oldsmobile  Calais  and  Delta 
88.  By  1990  we  plan  to  equip 
all  GM  cars  with  passive 
restraint  systems. 

The  belts  in  the  GM  sys¬ 
tem  will  be  connected  to  the 
car  at  three  anchor  points— 
one  toward  the  center  of  the 
front  seat,  and  two  on  the 
front  door. 

Three-point  automatic 
lap/shoulder  belt  systems 
offer  the  same  advantages 
as  GM’s  current  three-point 
manual  systems.  Lap  and 


shoulder  belts  allow  you  to 
“ride  down”  the  crash  as  the 
vehicle  absorbs  the  impact. 
They  also  help  prevent  you 
from  being  thrown  from  the 
car  in  an  accident,  where  you 
are  more  likely  to  be  killed  or 
seriously  injured. 

Safety  belts  have  proved 
effective  in  reducing  inju¬ 
ries  and  fatalities.  That’s 
why  GM  supports  belt-use 
laws.  Automatic  lap/shoulder 
belt  systems  will  make  it  even 
easier  for  people  to  comply 
with  these  laws. 

Opening  the  door  pulls 
the  belts  forward  for  entry. 
Closing  it  brings  the  belts  into 
their  operating  position.  A  sin¬ 
gle  push  button  at  the  center 
anchor  point  releases  the  sys¬ 
tem  in  an  emergency.  Retrac¬ 
tors  pull  the  released  belts  into 
storage  positions  on  the  door. 

Extra  attachment  points 
will  be  built  into  cars 
equipped  with  these  systems 
so  you  can  secure  most  child 
restraint  systems  with  an  aux¬ 
iliary  lap  belt. 

General  Motors  is  pursu¬ 
ing  other  programs  that  will 
help  reduce  the  number  and 


severity  of  injuries  caused  by 
accidents.  We  are  designing 
energy-absorbing  interiors.  We 
are  phasing  in  rear-seat  lap/ 
shoulder  belts,  beginning  with 
some  1987  models— kits  will 
be  made  available  through  GM 
dealers  to  retrofit  most  older 
cars  with  these  systems.  And 
we  will  be  equipping  some 
1988  model  cars  with  driver- 
side  air  bags  to  supplement 
safety  belts. 

General  Motors  has  been 
a  leader  in  automotive  safety 
because  we  believe  that  build¬ 
ing  safer  cars  is  good  for  you. 
And  good  for  us. 


This  advertisement  is  part  of 
our  continuing  efbrt  to  give  cus¬ 
tomers  useful  information  about 
their  cars  and  bucks  and  the 
company  that  builds  them. 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  GMC  Truck 
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An  unwavering  commitment  to 
excellence  is  what  distinguishes  the 
best  from  the  competition.  Scripps 
Howard  Foundation  carries  on  its 
tradition  of  honoring  excellence 
with  its  1986  national  journalism 
awards. 

Awards  will  be  given  in  the  fol¬ 
lowing  categories:  human  interest 
writing  editorial  writing  conservation 
journalism;  public  service;  writing  in 
defense  of  the  first  amendment;  and 
most  promising  cartoonist. 

A  new  award  this  year  recog¬ 
nizes  Scripps  Howard  Chairman 

AWARDS  AND  DEADLINES 

Tbe  Chailes  NL  Schulz  Award  /  Promisiiig  Caitoonist:  Jaa  5, 1987 

The  Ernie  Pjde  Award  /  Human  Interest:  Jaa  15, 1987 

The  Charles  L  Scripps  Award  /  Literacy  Efforts :  Jaa  15, 1987 


Charles  E.  Scripp^  commitment  to 
battle  illiteracy  The  award  will  go  to 
the  newspaper  or  broadcast  station 
with  the  most  outstanding  effort  to 
deal  with  illiteracy  in  its  community 
For  entry  information  on  each 
award  write  to  Scripps  Howard  Foun¬ 
dation,  1100  Central  Thist  Tower,  Cin¬ 
cinnati,  OH  45202.  No  work  will  be 
accepted  after  deadline.  Each  entry 
must  be  accompanied  by  a  completed 
entry  blank. 

M  SCRIPPS  HOWARD 
ill  FOUNDATION 

COMMITTED  TO  EXCELLENCE 

The  Walker  Stone  Award /Editorial  Writing:  Feb.  2, 1987 
The  Edward  JLMeemanAwards/Conservation  Journalism:  Felii8,1987 
The  Roy  W.  Howard  Newspaper  Awards /Public  Service:  Feb.  18, 1987 
The  Edwrerd  Willis  Scripps  Award/ First  Amendment:  Feb.  19, 1987 
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